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UNESCO  approves 
commimicalions 


program 
(See  page  11) 


llw  public 
irnd  the  press 
(See  page  16) 


Pittsburgh 
dally  gels 
lusurauce  money 
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From  left:  Mark  Silverman,  executive  editor  of  the  Rockford^ 
(III.)  Register  Star;  Bob  Giles,  editor  and  publisher  of  The 
Detroit  News;  and  Curtis  Coghlan,  executive  editor  of  The 
Jackson  (Tenn.)  Sun. 


The  very  best 
of  Gannett’s 
news  efforts 


Serving  reacfer  interests. 
Challenging  their  communities 
to  improve.  Staying  on  topTof  C 
local  news.  Day  in.  Day  out.  -  ^ 
Year  round.  That’s  how 
Gannett  newsrooms  in  Detroit, 
Rockford,  III.,  and  Jackson,  ' . 
Tenn.,  operate.  For  their 
efforts,  the  three  newspapers  ' 
were  selected  as  Gannett’s 
outstanding  newspapers  in 
their  circulation  categories 
in  the  annual  Best  of  Gannett 
competition.  For  the  complete^ 


listing  of  winners,  see  Pages 


S  and  7. 
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Our  man  in  the  Oil  Patch 
says  it  all...says  it  best. 


JOHN  PAUL  PITTS 


Business-Oil  Editor 

...And  winner  of  the  prestigious  1989  ROBERT  ENRIGHT  AWARD 
for  outstanding  journalism  dealing  with  a  petroleum-related 
subject.. .Presented  by  the  Association  of  Petroleum  Writers  in 
conjunction  with  the  American  Petroleum  Institute's  annual 
convention  in  San  Francisco. 

..We  salute  John  for  once  again  achieving  national  recognition  in 
his  field... and  for  the  day-by-day  role  he  plays  in  our  local,  state 
and  national  coverage  of  an  industry  critically  important  to  our 
nation  and  to  all  Americans. 


Midland,  Texas 

A  Hearst  Newspaper 
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^  System  Integrators,  Inc 


P.O.  Box  13626,  Sacramento,  CA  95853 


“Our  new  “Hold  on  a 
display  ad  minute !  We 
software’s  want  a  ser/o«s 
got  to  run  on  system.  With 
ttie  Mac.  It’s  color  graphics 
got  to  be  and  database 
^fast  and  integration!” 
easy  to  use  !”  . 


Sirs  new 
Color  kiSpeed 
running  on  a 
Macintosh  II CX. 


Sn  Announces  Color  PiASpeed\  ICs  Everything 
Your  Next  Display  Ad  System  Should  Be. 

Now  there’s  SII  k^Speed:  a  Mac-based  system  offering  a 
growth  path  to  Tandem*  database  integration.  With  high- 
-  speed  productivity  and  fast  Postscript*  output.  All  for  a 
fraction  of  the  cost  of  proprietary  systems. 

For  a  free  brochure,  call  800/4454744  or  write 
us  today. 


Real  Issues.  Sdid  Answers.  ” 

MSpeed  is  a  registered  trademark  of  DTI.  Macintosh  is  a  registered  trademark  of  Apple  Computer  Inc.  PostScript  is  a  registered  trademark  of  Adobe  Systems  Incorporated. 


O  1989  System  Integrators,  Inc. 


Increase  revenue  this 
year  by  selling  against 
the  yellow  pages  •••  or 
your  money  back ! 

More  than  600  newspapers  from  coast  to 
coast  have  invested  In  our  live  training  pro¬ 
grams  on  "How  To  Sell  Against  The  Yellow 
Pages".  Somewhere  between  $30  and  $50 
million  dollars  has  been  recaptured  by  your 
Industry  as  a  result  of  our  program.  Now,  for 
a  limited  time  you  can  purchase  the  same 
technique  oriented  training  on  videotape  for  a 
figure  that  makes  It  impossible  to  say  no. 

So,  before  you  finalize  your  1990  budget  we 
respectfully  request  that  you  call  the  toll  free 
number  below  and  get  a  quote  for  your  news¬ 
paper.  These  videotapes  are  high  quality,  fast 
paced  and  they  come  with  a  money  back 
guarantee.  You  simply  can’t  lose  so  please 
call  us  today. 


American 
^^Consulting 
mI  Services 


1-800-255-9784 


Outside  USA  call 
(206)  254-5600 


V  Division  of  Wasserood,  Inc. 

1818  SE  Mill  Plain  Blvd.  Ste  311  Vancouver,  WA  98684 
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Highland  Industrial  Park,  Woonsocket,  RI,  courtesy  of  Greater  Woonsocket  Chamber  of  Commerce. 

OPPORTUNITY! 

GROWTH! 

NEW  ENGLAND! 

Create  opportunities  with  your  ads  in  these  New  England  newspapers. 


MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Joumal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Hereild  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 
DailyTimes  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (ME&S) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 

The  Bridgeport  Post  (E) 

Bridgeport  Telegram  (M) 

Bridgeport  Post-Telegram  (S) 

The  Day  (New  London)  (M&S) 

Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

Manchester  Journal  Inquirer  (E) 

Meriden  Record-Journal  (M&S) 

Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S)  ^ 

Waterbury  American  (E) 

Waterbury  Republican  (M&S) 

VERMONT 

The  Times-Argus  (Barre-Montpelier)  (E&S) 
The  Burlington  Free  Press  (M&S) 

Rutlarnf  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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IN  BRIEF 


Judge  won’t  block 
restructuring  vote 

A  federal  judge  refused  to  block  a 
planned  vote  to  change  the  capital 
structure  of  Camden  News  Publishing 
Co. 

A  preliminary  injunction  against 
the  vote  had  been  sought  by  Gale 
Arnold,  a  sister  of  Arkansas  Demo¬ 
crat  publisher  Walter  E.  Hussman  Jr. 

Camden  News  is  the  parent  firm  of 
Hussman’s  business  enterprises, 
which  include  the  Arkansas  Demo¬ 
crat  and  five  other  daily  newspapers, 
radio  stations,  a  television  station  and 
cable  television  systems. 

The  motion  for  an  injunction  was 
denied  Nov.  9  by  U.S.  District  Judge 
Elsijane  T.  Roy,  who  said  there  was  a 
slim  likelihood  Arnold  would  win  her 
suit  against  the  proposed  restructur¬ 
ing. 

Arnold  is  trying  to  block  the  pro¬ 
posal  to  allow  some  stockholders  to 
be  issued  preferred  stock  in  exchange 
for  non-voting  common  stock. 

She  contended  Hussman  and 
another  sister,  Marilyn  Augur,  were 
trying  to  “squeeze  out”  her  interest 
in  the  company. 

One  issue  in  the  lawsuit  was 
whether  Hussman’s  mother,  Betty 
Hussman,  was  competent  to  vote  on 
the  proposed  changes. 

In  her  ruling,  the  judge  said  the 
most  persuasive  argument  showing 
Arnold  had  not  met  the  criteria  to  get 
a  preliminary  injunction  was  that 
Betty  Hussman  was  capable  of  cast¬ 
ing  an  informed  vote. 

“It  appears  that  voting  shares  of 
stock  held  by  plaintiffs  mother,  Mrs. 
Betty  Hussman,  are  such  that  she  can 
determine  by  her  vote  whether  the 
recapitalization  amendment  will 
pass,”  Roy  said. 

—  AP 


Knight  Foundation 
rushes  grants  to 
aid  disaster  victims 

The  Knight  Foundation  recently 
cut  its  normal  grant  time  from  about 
three  months  to  less  than  one  week  to 
rush  $250,000  in  aid  to  victims  of  Hur¬ 
ricane  Hugo  and  the  San  Francisco 
earthquake. 

The  grants  went  to  the  Crisis  Assis¬ 
tance  Ministry,  Charlotte,  N.C., 
$50,000;  United  Way  of  Central  Car- 
olinas  Inc.,  Charlotte,  $50,000;  and 
the  United  Way  of  Horry  County, 


Conway,  S.C.,  $50,000. 

Also:  the  American  Red  Cross, 
Santa  Clara  Valley  Chapter,  San 
Jose,  $80,000;  the  Salvation  Army  of 
Santa  Clara,  $15,000;  and  the  Second 
Harvest  Food  Bank  of  Santa  Clara 
and  San  Mateo  counties,  $5,000. 


Court  dismisses 
murder  charge  in 
pubiisher  siay  case 

A  first-degree  murder  charge  was 
dismissed  Nov.  3  against  a  man 
accused  in  the  slaying  of  Larry 
Sarvey,  publisher  of  the  Atchison 
(Kan.)  Daily  Globe. 

The  move  came  during  the  third 
day  of  the  trial  of  Lloyd  Heaver  in 
Atchison  County  District  Court. 
Later  in  the  day.  Heaver  was  con¬ 
victed  of  the  remaining  charge  against 
him,  unlawful  possession  of  a  firearm. 
Sentencing  was  set  for  Nov.  27. 

Heaver’s  lawyer,  Richard  Senecal, 
said  police  made  “an  extremely  hasty 
decision”  when  they  arrested  his 
client.  He  said  Heaver  would  appeal 
the  weapons  conviction. 

Gunnar  Sundby,  the  Atchison 
County  prosecutor,  declined  to  com¬ 
ment  on  whether  murder  charges 
would  be  filed  against  anyone  else. 

The  murder  charge  was  dropped 
after  the  uncle  of  Heaver’s  room¬ 
mate,  Richard  Arndt,  testified  that 
Arndt  told  him  about  Survey’s  death 
around  midday  on  July  29,  several 
hours  before  authorities  were  noti¬ 
fied. 

Police  were  summoned  after 
Survey’s  girlfriend.  Heaver’s  ex- 
wife,  Sandra  Heaver,  went  to  his 
house  in  the  afternoon  and  found  him 
lying  in  a  pool  of  blood.  He  had  been 
shot  twice  in  the  head. 

After  the  uncle,  Ed  Maul,  testified, 
Sundby  asked  that  four  of  the  five 
charges  against  Heaver  be  dropped. 
The  other  dismissed  charges  were 
criminal  solicitation  to  commit  first- 
degree  murder,  burglary  and  aggra¬ 
vated  unlawful  use  of  a  weapon. 

Prosecutors  originally  contended 
Heaver  tried  to  hire  Arndt  to  kill 
Sarvey  but  then  killed  the  publisher 
himself  when  Arndt  did  not. 

Arndt  testified  that  he  did  not  learn 
of  Survey’s  murder  until  mid-to-late 
afternoon,  when  he  got  a  call  from 
Heaver’s  lawyer. 

Under  cross-examination,  Arndt 
said  he  did  not  kill  Sarvey.  He  said 
Heaver  approached  him  about  the 
killing,  but  he  backed  out  after  dis¬ 


cussing  the  proposition  with  Maul. 

Heaver’s  attorneys  tried  to  discre¬ 
dit  Arndt  as  a  witness,  saying  he 
drank  heavily  and  lied. 

Kristi  Berry,  a  woman  who  spent 
the  night  of  Survey’s  murder  with 
Arndt,  testified  she  awakened  about 
4:30  a.m.  to  find  him  gone.  Arndt  told 
her  he  had  gone  to  a  convenience 
store,  she  said. 

—  AP 


Racist  tab  inserted 
in  five  news  racks 

Vandals  inserted  a  white  suprema¬ 
cist  tabloid  in  five  news  racks  belong¬ 
ing  to  the  Austin  (Texas)  American- 
Statesman  on  Nov.  8. 

Workers  who  fill  the  morning  news¬ 
paper’s  1,400  racks  in  the  city  were 
called  back  at  midday  to  go  over  their 
routes  '’.nd  remove  any  of  the 
tabloids,  circulation  manager  Ernie 
Silva  said. 

Twenty  copies  were  removed  from 
the  racks.  The  newspaper  received 
four  complaints  over  the  incident. 

The  12-page  tabloid.  Racial  Loy¬ 
alty,  included  anti-black,  anti-His- 
panic  and  anti-Semitic  essays  and  car¬ 
toons.  A  copyright  imprint  indicated 
it  was  printed  by  the  Church  of  the 
Creator  in  Otto,  N.C.,  but  the  group 
has  no  telephone  listing  there,  the 
American-Statesman  said. 

The  incident  was  the  second  time 
this  year  that  vandals  had  tampered 
with  the  newspaper’s  news  racks.  A 
false  front  page  critical  of  U.S.  policy 
and  news  media  coverage  in  Central 
America  was  wrapped  around  about 
3,000  copies  of  the  American-States¬ 
man  in  June. 

—  AP 


Garcia  will  chair 
minority  task  force 

Gerald  Garcia,  editor  and  publisher 
of  the  Knoxville  (Tenn.)  Journal,  will 
succeed  David  Lawrence  Jr., 
publisher  and  chairman  of  the  Miami 
Herald,  as  chairman  of  the  Task 
Force  on  Minorities  in  the  Newspaper 
Business  after  Lawrence’s  term 
expires  Jan.  19. 

Arthur  Sulzberger  Jr.,  deputy 
publisher  of  the  New  York  Times,  will 
serve  as  deputy  Task  Force  chair,  a 
position  recently  created  by  the 
executive  committee  to  install  a  lad¬ 
der  system  for  continuity'in  the  coali¬ 
tion’s  leadership. 
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THE  PAGE  CWINT 
CHAUENGE 


In  our  opinion,  many  of  today's  daily  newspapers  will 
face  significant  financial  trauma  during  the  19^.  Why? 

The  sluggish  growth  in  the  number  of  households 
buying  newspapers. 

The  continued  loss  of  advertising  market  share  to 
competitive  media,  like  television. 

Recent  analyses  of  circulation  and  advertising  statistics 
bear  this  out.  According  to  Forbes  magazine  (Feb.  20, 

1 989),  newspaper  circulation  is  growing  much  more  slowly 
than  the  number  of  households:  Since  1 970,  total  U.S.  daily 
newspaper  circulation  has  increased  from  62.1  million  to 
63.1  million.  During  that  same  period,  the  number  of 
households  in  the  U.S.  has  increased  by  44  million. 

The  Newspaper  Advertising  Bureau  (NAB)  says  that 
advertising  market  share  for  1 988  was  down  to  26.4  per¬ 
cent  from  a  post-war  high  of  36.7  percent  in  1949.  NAB 
expects  the  trend  to  continue. 

Where  has  the  market  share  gone? 

Declining  daily  newspaper  market  share  is  the  direct 
result  of  the  lack  of  real  circulation  growth.  This  has  led 
to  anxiety  among  advertisers,  who  fear  they  may  not  be 
reaching  their  target  audiences  through  newspaper 
advertising. 

Some  local  advertisers,  unable  or  unwilling  to  pay 
full-run  newspaper  rates,  are  turning  to  suburban  week¬ 
lies,  catalogs,  free  sheets  and  other  forms  of  direct  mail, 
local  radio,  and  cable  television. 

Declining  market  share  is  arguably  the  most  critical 
issue  facing  metros  today.  We  believe  this  is  the  single 
greatest  challenge  facing  newspapers  and  their  systems 
vendors.  To  combat  the  situation,  many  newspapers  are 
creating  new  products  —  special  pages,  special  sections, 
and  special  editions  —  to  provide  more  attractive  vehicles 
for  advertisers. 

These  new  products  have  led  to  a  dramatic  increase 
in  page  count,  which  burdens  the  newspapers'  manufac¬ 
turing  operations  with  a  formidable  set  of  production 
problems. 

How  can  page  count  be  increased  and 
production  costs  simultaneously  maintained 
or  reduced? 


Newspaper  manufacturing  systems  must  be  flexible 
enough  to  handle  significant  page  growth,  manage  work 
flow,  and  control  production  costs.  Without  pre-press  sys¬ 
tems  carefully  matched  to  the  competitive  needs  of  news¬ 
papers,  matched  to  each  newspaper's  strategic  plan  for 
growth  and  change,  the  production  costs  of  increasing 
page  count  will  be  prohibitive. 

Newspapers  also  must  be  capable  of  managing  a  new 
manufacturing  process  in  which  complex  zoning  schemes 
are  required  to  meet  readers'  and  advertisers'  needs.  The 
implications  of  this  trend  are  sobering. 

Today's  efforts  in  zoning  by  a  handful  of  metropolitan 
daily  newspapers  represent  the  industry's  first  steps  to  re¬ 
claim  its  dwindling  advertising  share. 

Two  pioneering  newspapers  in  the  field  of  zoning  are 
Newsday  and  The  Philadelphia  Inquirer. 

These  newspapers  are  counteracting  slow  circulation 
growth  through  local  community  coverage.  They  offer  cost- 
effective,  highly-targeted  alternatives  to  advertisers  who 
now  find  these  newspapers  competitive  with  other  media. 

Confronted  by  competition  from  a  ring  of  suburban 
dailies.  The  Inquirer  answers  the  challenge  by  offering 
weekly  zoned  advertising  and  news  editions  called  the 
"Neighbors'  sections.  These  sections,  published  two  or 
three  times  each  week,  are  so  successful  that  The  Inquirer 
has  recently  expanded  their  numbers. 

Newsday,  which  faces  intense  competition  from  free 
sheets  throu^out  its  Long  Island  circulation  area,  currently 
delivers  10  editorial  and  12  advertising  zoned  editions  to 
its  readers  as  part  of  its  Sunday  regional  sections. 

For  the  first  time,  the  newspaper  industry  is  experi¬ 
encing  a  major  explosion  of  pages.  These  two  newspa¬ 
pers,  and  others  like  them,  manage  this  development 
while  controlling  production  and  labor  costs. 

In  our  opinion,  the  publishing  industry  must  put  its 
vendors  on  notice  to  discuss  alternatives  and  deliver  sys¬ 
tems  that  address  the  key  manufacturing  and  marketing 
challenges  of  the  1990s  and  beyond. 

At  Atex,  we  welcome  that  discussion 
and  intend  to  use  this  space  over  the  com¬ 
ing  months  to  expand  upon  these  issues. 
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€>  Eastman  Kodak  Company,  1989 


Outstanding  Achieve¬ 
ment  in  Writing,  Metro: 
Ken  Fuson,  The  Des 
Moines  Register 


Outstanding  Achieve¬ 
ment  in  Writing,  Com¬ 
munity  over  40,000: 
Kate  Santich,  Reno 
(Nev.)  Gazette-Journal 


Outstanding  Achieve¬ 
ment  in  Writing,  Com¬ 
munity  under  40,000: 
Martha  Miller,  Iowa  City 
(Iowa)  Press-Citizen 


Outstanding  Achieve¬ 
ment  by  an  Individual, 
Metro:  Bill  Falk,  Gannett 
Westchester  (N.Y.) 
Newspapers 


1989  Best 


'k  Outstanding  Achievement  by  a  Newspaper,  Metro: 

The  Detroit  News.  Runners-up:  Gannett  Westchester  (N.Y.) 
Newspapers  and  The  Des  Moines  Register. 

Outstanding  Achievement  by  a  Newspaper, 

Community  over  40,000  Circulation: 

The  Rockford  (Ill.)  Register  Star.  Runners-up:  Reno  (Nev.) 
Gazette-Journal  and  The  Times  at  Shreveport,  La. 

'A  Outstanding  Achievement  by  a  Newspaper, 

Community  under  40,000  Circulation: 

The  Jackson  (Tenn.)  Sun.  Runners-up:  Fort  Collins  Coloradoan 
and  the  Iowa  City  (Iowa)  Press-Citizen. 

'k  Editor  of  the  Year: 

Keith  Moyer,  executive  editor  of  the  News-Press  at  Fort  Myers, 
Fla.  Runners-up:  Don  Casey,  executive  editor,  and  John 
Bodette,  managing  editor,  St.  Cloud  (Minn.)  Times;  Jennie 
Phipps,  editor.  Valley  News  Dispatch  at  Tarentum,  Pa.;  and 
Frank  Sutherland,  editor.  The  Times  at  Shreveport,  La. 

'k  Most  Improved  Newspapers: 

Metro:  The  Cincinnati  Enquirer.  Community  over  40,000: 
Rockford  (Ill.)  Register  Star.  Community  under  40,000:  tie 
between  The  Desert  Sun  at  Palm  Springs,  Calif.,  and  the  Times 
Herald  at  Port  Huron,  Mich. 

'A  Outstanding  Achievement  by  USA  TODAY  News  Staffer: 

Hal  Ritter,  managing  editor  of  the  Money  section. 

'A'  William  Ringle  Outstanding  Special  Achievement 
Career  Award: 

John  McMillan,  retired  publisher  of  the  Observer-Dispatch 
at  Utica,  N.Y. 

'A  Outstanding  Achievement  in  Writing: 

Metro:  Ken  Fuson,  The  Des  Moines  Register.  Community  over 
40,000:  Kate  Santich,  Reno  (Nev.)  Gazette-Journal.  Community 
under  40,000:  Martha  Miller,  Iowa  City  Oowa)  Press-Citizen. 


'A  Outstanding  Achievement  by  an  Individual: 

Metro:  Bill  Falk,  Gannett  Westchester  (N.Y.)  Newspapers. 
Community  over  40,000:  Steven  Jackson,  Statesman  Journal 
at  Salem,  Ore.  Community  under  40,000:  Robert  Davis,  Fort 
Collins  Coloradoan. 

★  Public  Service: 

Metro:  Gannett  Westchester  (N.Y.)  Newspapers.  Community 
over  40,000:  The  Times  at  Shreveport,  La.  Community  under 
40,000:  Times  Herald  at  Port  Huron,  Mich. 

'A  Spot  News/Individual: 

Metro:  Robert  Sherborne  and  LaCrisha  Butler,  The  Tennessean 
at  Nashville.  Community  over  40,000:  Mark  Stephens  and 
William  Sabo,  News-Press  at  Fort  Myers,  Fla.  Community  under 
40,000:  Robert  Davis,  Fort  Collins  Coloradoan. 

★  Spot  News/Staff: 

Metro:  Gannett  Westchester  (N.Y.)  Newspapers.  Community 
over  40,000:  The  Stockton  (Calif.)  Record.  Community  under 
40,000:  Fort  Collins  Coloradoan. 

'k  Staff  Enterprise: 

Metro:  Times-Union  at  Rochester,  N.Y.  Community  over 
40,000:  Rockford  (Ill.)  Register  Star.  Community  under 
40,000:  The  Bellingham  (Wash.)  Herald. 

k  Investigative  Reporting: 

Metro:  Joel  Smith,  The  Detroit  News.  Community  over  40,000: 
Tom  Shields,  Tucson  (Ariz.)  Citizen.  Community  under  40,000: 
Brian  Perry  and  Liz  Donovan,  Pacific  Daily  News  at  Agana, 
Guam. 

'A  In-Depth  Reporting: 

Metro:  Rob  Zeiger,  David  Grant  and  Denise  Crittendon,  The 
Detroit  News.  Community  over  40,000:  Kathleen  Norton,  Larry 
Hertz  and  Felicia  Watson,  Poughkeepsie  (N.Y.)  Journal. 
Community  under  40,000:  Mike  Kurilovitch  and  Annemarie 
Wess,  Niagara  Gazette  at  Niagara  Falls,  N.Y. 


Outstanding  Achieve¬ 
ment  by  an  individual, 
Community  over 
40,000:  Steven  Jackson, 
Statesman  Journal  at 
Salem,  Ore. 


Outstanding  Achieve¬ 
ment  by  an  Individual, 
Community  under 
40,000:  Robert  Davis, 
Fort  Collins  Coloradoan 


Outstanding  Achieve¬ 
ment  by  a  USA  TODAY 
News  Staffer:  Hal  Ritter, 
managing  editor/Money 
section 


i  t  ^ 


William  Ringle 
Outstanding  Special 
Achievement  Career 
Award:  John  McMillan, 
retired  publisher, 
Observer-Dispatch 
at  Utica,  N.Y. 


of  Gannett 


★  Feature  Writing; 

Metro;  Jon  Pepper,  The  Detroit  News.  Community  over  40,000: 
Kate  Santich,  Reno  (Nev.)  Gazette-Journal.  Community  under 
40,000:  Martha  Miller,  Iowa  City  (Iowa)  Press-Citizen. 

Specialty  Reporting: 

Metro;  Kate  DeSmet,  The  Detroit  News.  Community  over 
40,000:  Kate  Santich,  Reno  (Nev.)  Gazette-Journal.  Community 
under  40,000;  Robert  Davis,  Fort  Collins  Coloradoan. 

Business/Conaumer  Reporting: 

Metro;  Dale  Kasler,  The  Des  Moines  Register.  Community  over 
40,000:  The  Times  at  Shreveport,  La.  Community  under  40,000: 
Tom  Murphy,  Times  Herald  at  Port  Huron,  Mich. 

'k  Sports  Reporting: 

Metro;  Democrat  and  Chronicle,  Rochester,  N.Y.  Community  over 
40,000:  Marin  (Calif.)  Independent  Journal.  Community  under 
40,000:  Bob  Kourtakis,  Times  Herald  at  Port  Huron,  Mich. 

'k  Sports  Columns: 

Metro;  Shelby  Strother,  The  Detroit  News.  Community  over 
40,000;  Rick  Cleveland,  The  Clarion-Ledger  at  Jackson,  Miss. 
Community  under  40,000;  Bob  Reed,  Commercial-News 
at  Danville,  Ill. 

k  Editorial  Commentary: 

Metro:  Bill  Johnson,  The  Detroit  News.  Community  over  40,000: 
Tom  Callinan,  Lansing  (Mich.)  State  Journal.  Community  under 
40,000:  Sandra  Borden  Pigg,  The  Jackson  (Tenn.)  Sun. 

k  Columns: 

Metro:  Bill  Falk,  Gannett  Westchester  (N.Y.)  Newspapers. 
Community  over  40,000:  Judy  Emerson,  Jiockford  (III.)  Register 
Star.  Community  under  40,000:  Curtis  Coghlan,  The  Jackson 
(Tenn.)  Sun. 

k  Editorial  Cartooning: 

Metro:  Jim  Borgman,  The  Cincinnati  Enquirer.  Community  over 
40,000;  Joe  Heller,  Green  Bay  (Wis.)  Press-Gazette.  Community 
under  40,000;  No  award. 


k  Black-and-white  Photography: 

Metro:  David  Peterson,  The  Des  Moines  Register.  Community 
over  40,000:  David  Schreiber,  The  San  Bernardino  County 
(Calif.)  Sun.  Community  under  40,000:  David  Creamer,  Iowa 
City  (Iowa)  Press-Citizen. 

k  Color  Photography: 

Metro:  Jeff  Bowen,  Arkansas  Gazette  at  Little  Rock.  Community 
over  40,000:  Dean  Curtis,  The  Courier-News  at  Bridgewater, 

N.J.  Community  under  40,000:  Chronicle-Tribune  at 
Marion,  Ind. 

k  Graphics: 

Metro:  Robert  Graham,  The  Detroit  News.  Community  over 
40,000;  John  Corbitt,  FLORIDA  TODAY  at  Brevard  County. 
Community  under  40,000:  Kent  Kuehl,  Visalia  (Calif.) 

Times- Delta. 

k  Judges: 

Tad  Bartimus:  regional  reporter,  The  Associated  Press. 

Larry  Beaupre:  executive  editor,  Gannett  Westchester  (N.Y.) 

Newspapers,  and  Gannett ’s  1988  Editor  of  the  Year. 

Peter  Bhatia:  managing  editor.  The  Sacramento  Bee. 

Dave  Doucette;  editor,  Salinas  Californian. 

Barrie  Hartman:  executive  editor.  Daily  Camera  at  Boulder,  Colo. 
Bill  Ketter:  editor,  The  Patriot  Ledger  at  Quincy,  Mass. 

Tom  Marquardt:  managing  editor,  The  Capital  at  Annapolis,  Md. 
Keith  Moyer:  executive  editor,  News-Press  at  Fort  Myers,  Fla. 
Sharon  Murphy;  professor  and  dean.  College  of  Communication, 
Journalism  and  Performing  Arts,  Marquette  University. 

Mike  Pride:  editor.  Concord  (N.H.)  Monitor. 

Carole  Rich:  assistant  professor  of  journalism.  University  of 
Kansas. 

Bob  Rivard:  chief  of  correspondents,  Newsweek  magazine. 
Norma  Sosa:  managing  editor.  Corpus  Christi  (Texas)  Caller- 
Times. 

Matthew  Storin:  editor,  Maine  Times. 

Mark  Trahant:  reporter,  The  Arizona  Republic,  and  columnist, 
Gannett  News  Service. 
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IVe  hope  he  is  right 

Vitaly  Korotich,  editor  of  the  weekly  Soviet  newsmagazine  Ogo- 
nyok,  told  a  group  of  U.S.  journalists  in  New  York  recently  that  the 
changes  toward  press  freedom  in  his  country  cannot  be  stopped. 
“They’ll  never  stop  us.  Of  course,  they  can  stop  me  .  .  .  but  at  the 
same  time  they  cannot  change  the  atmosphere.” 

We  hope  he  is  right. 

He  told  a  group  at  a  dinner  hosted  by  the  Gannett  Center  for  Media 
Studies  that  in  spite  of  the  newfound  freedom  being  enjoyed  by  the 
Soviet  press  he  is  not  completely  independent.  “I  want  to  be  indepen¬ 
dent.  I  want  to  pay  my  people,  buy  paper  .  .  .  Now  my  great  govern¬ 
ment  pays  for  my  paper,  gives  me  a  publisher  ...  I  am  fighting  for 
the  new  press  law.  They  must  allow  us  to  have  an  independent 
press.” 

A  restrictive  official  draft  law  which  would  define  the  rights  and 
responsibilities  of  journalists  in  the  Soviet  Union  was  presented  to 
the  Supreme  Soviet  some  time  ago.  It  would  retain  some  form  of 
censorship  but  outlaw  independent  journalism.  However,  an  alterna¬ 
tive  draft  law  prepared  by  journalists  was  presented  early  this  sum¬ 
mer  which  would  eliminate  censorship  and  permit  independent  own¬ 
ership,  etc.  {E&P,  Aug.  5,  Page  23). 

The  latter  version  has  been  approved  by  three  Soviet  legislative 
committees,  according  to  the  Moscow  News  (E&P,  Oct.  28,  Page  40). 
The  title  of  the  law  has  been  changed  from  “Law  on  the  Press”  to 
“Law  on  Freedom  of  the  Press.”  All  of  this  lends  hope  to  Korotich’s 
belief  that  the  chaiiges  toward  press  freedom  there  cannot  be 
stopped. 

In  fact,  the  cataclysm!;  political  changes  taking  place  elsewhere  in 
Eastern  Europe  (East  Germany,  Poland,  Hungary)  raise  similar 
hopes  that  press  freedom  will  be  restored  in  those  countries  also. 

Certainly  free  journalists  in  the  Western  world  lend  their  support 
to  the  efforts  of  their  colleagues  in  the  East  in  their  efforts  to  break 
out  of  the  mold  of  suppression  that  has  engulfed  them  for  more  than 
40  years. 


Famiiy-owned  newspapers 

The  Inland  Press  Association  will  begin  paying  more  attention  to 
problems  of  family-owned  newspapers,  we  are  told.  That  means 
“independently  owned”  newspapers,  and  it  is  good  news. 

It  was  not  so  long  ago  that  newspaper  groups  (under  one  own¬ 
ership)  rarely  exceeded  20  papers  —  and  there  was  no  such  thing  as  a 
publicly  owned  newspaper.  Now  some  groups  include  up  to  100 
dailies,  plus  multiple  weeklies,  and  the  publicly  owned  corporations 
include  radio,  television,  outdoor,  and  other  things. 

Presently  there  seems  to  be  a  lull  in  the  rate  at  which  communica¬ 
tions  conglomerates  have  gobbled  up  the  independents,  not  so  much 
because  the  drive  for  expansion  has  stopped  but  because  of  the 
determination  of  the  family-owned  papers  to  remain  that  way. 

More  power  to  them.  We  hope  Inland  and  other  groups  can  be 
helpful  to  them. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 

Editor 

Robert  U.  Brown 
Managing  Editor 

John  P.  uonsoli 

Associate  Editors 
David  Astor,  Debra  Gersh, 

Andrew  Radolf,  James  Rosenberg, 

Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
George  Garneau 
West  Coast  Editor 
M.  L.  Stein 
Copy  Editor 
George  W.  Anderson 
Advertising  Manager 
Donald  L.  Parvin 
Sales  Representatives 
Stephanie  T.  Cooper,  Robert  N.  Glassman, 
Richard  H.  Henrichs,  Robert  J.  Mathes 
Janell  C.  Teubner 
Advertising  Production  Manager 
Louise  Villani 

Classified  Advertising  Manager 
Sandra  Lewis 
Circulation  Manager 

H.  Kratos  Vos 

Editorial  Production  Manager 

Orlando  Velez 

Photocomposition  Manager 
Janice  Zwingli 
Promotion  Manager 
Gerianne  M.  Smith 
OFFICES 


General:  11  West  19th  Street,  New  York,  N.Y. 
10011;  (212)  675-4380;  FAX  PHONE:  (212) 
929-1259 

Chicago:  8  South  Michigan  Avenue,  Suite  501, 
Chicago,  II.  60603;  (312)  641-0041.  Mark  Fitz¬ 
gerald,  Editor;  Richard  H.  Henrichs,  Sales  Rep¬ 
resentative. 

Washington,  D.C.:  National  Press  Building,  Suite 
1128,  Washington,  D.C,  20045;  (202)  662- 
7234.  George  Garneau,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814;  (213)  597-1159.  M.  L.  Stein,  Editor. 

Los  Angeles:  3250  Wilshire  Blvd.,  Ste.  801 , 9001 0; 
(213)  382-6346,  FAX  (213)  382-1108,  W.  Mar¬ 
shall— Scott,  Marshall  &  McGinley,  Advg.  Reps. 
San  Francisco:  450  Sansome  St.,  Ste.  1420, 
94111;  (415)  421-7950,  FAX  (415)  398-4156. 
P.  Scott— Scott,  Marshall  &  McGinley,  Advg. 
Reps. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0; 
(416)  833-6200,  FAX  (416)  833-2116.  Donald 
Fenn,  Fenn  Co.,  Inc.,  Ad  Representatives. 


INDEX  TO  ISSUE 


Advertising . 33 

Calendar . 2 

Classified  ads . 47 

Editorials  ...  8 

Legal....  30,31,32 

Letters..  ...9 

News  Tech . 36 

Newspeople  in  the  news . 26 

Ownership  changes . 22 

Shop  Talk  at  Thirty . 56 

Syndicates . 40 


Microfilm  copies  of  Editor  &  Publisher  are  available  in  1 6mm 
microfilm,  35mm  microfilm  and  105mm  microfiche  from: 
University  Microfilms  International,  300  North  7e<H)  Road, 
Ann  Arbor,  Ml  48106. 


EDITOR  &  PUBLISHER  for  November  25,  1989 


Letters  to  the  Editor 


Wants  to  clarify  quake  figures 


Your  story  of  how  the  wire  services 
coped  with  the  earthquake  of  Oct.  17 
accurately  reflects  the  difficulties 
United  Press  International  and  the 
Associated  Press  encountered  in 
reporting  on  this  disaster. 

At  one  point  you  quote  me  as  say¬ 
ing  that  UPI  was  extremely  conserva¬ 


tive  in  reporting  casualty  figures  at  a 
time  when  death  tolls  of  200  and 
above  were  being  bandied  about. 

Your  story  makes  clear  1  was  dis¬ 
cussing  our  handling  of  casualty  fig¬ 
ures  in  the  first  hours  following  the 
earthquake.  But  in  case  there  is  any 
doubt  on  this  point,  I  wanted  to  make 


it  clear  that  I  was  indeed  referring  to 
Day  One.  After  Day  One,  UPI,  with 
many  other  news-gathering  organiza¬ 
tions,  cited  official  death  tolls  that 
proved  for  higher  than  the  actual 
numbers. 

Jacques  Clafin 

(Clafin  is  regional  editor  of  UPI 
based  in  Los  Angeles.) 


Offers  full  quote  from  libel  panel 


E&P's  Oct.  28  story,  about  the  dis¬ 
cussion  on  libel  at  the  recent  APME 
annual  meeting  quoted  attorney 
Bruce  Sanford  as  follows: 

“I’ve  tried  arbitration  —  and 
doesn’t  work.  And  when  we’ve  won 
arbitrations,  the  plaintiff  says,  ‘Well, 
that’s  your  opinion.  I’m  gonna 
sue.’  ” 

A  critical  part  of  Sanford’s  state¬ 
ment  was  deleted  from  your  story. 
Here,  more  or  less  in  full,  is  what  he 
said: 

“It’s  not  quite  accurate  to  say 
some  of  these  techniques  like  arbi¬ 
tration  .  .  .  haven’t  really  been  tried. 
I’ve  tried  them  .  .  .  other  peo¬ 
ple  have  tried  them  ....  My  experi- 

More  circulation 

I  read  with  interest  your  coverage 
of  the  plagiarism  incident  between 
our  organization.  Free  Press  Media 
Group,  and  the  Nashville  Tennes¬ 
sean. 

There  is  one  correction;  The  Madi¬ 
son  Free  Press,  one  of  four  publica¬ 
tions  with  a  total  circulation  of 27,000, 
had  5,500  circulation  at  the  time  of  the 
incident,  not  the  4,500  you  reported. 
It  has  since  grown  to  6,000  circula¬ 
tion. 


James  Tailer 

(Taller  is  executive  editor  of  the  Free 
Press  Media  Group.) 

Correction 

Due  to  a  typographical  error  in  the 
list  of  the  top  25  Sunday  newspaper 
circulations,  the  Sunday  Kansas  City 
Star  circulation  was  incorrectly 
shown  as  having  lost  circulation 
(E&P,  Nov.  11). 

In  fact,  the  414,717-circulation 
Sunday  paper  gained  an  average  5 ,80 1 
copies  over  the  same  period  a  year 
ago. 


ence  with  them  has  been  quite  un¬ 
satisfactory  because  they  don’t 
work  ....  When  we  won  the  arbitra¬ 
tion  the  plaintiff  said,  ‘Well,  that’s 
your  opinion,  that’s  the  arbitrator’s 
opinion.  I’m  still  going  to  go  sue  in  a 
court  of  law.’  Which  was  his  right  to 
do;  it  wasn’t  binding  arbitration.’’ 

The  discussion  at  the  APME  meet¬ 
ing  was  about  the  Iowa  Libel  Dispute 
Resolution  Program  and  its  procedure 
for  binding  arbitration  in  libel  cases. 
Under  that  procedure,  both  parties 
waive  litigation  and  sign  an  agreement 
that  bars  further  action  in  court  on  the 
merits  of  the  libel  dispute. 

Why  Sanford  brought  up  his  unsat¬ 
isfactory  experience  with  non-bind¬ 
ing  arbitration,  and  seemed  to  draw 
conclusions  about  arbitration  gener¬ 
ally  therefrom,  mystified  me  at  the 
time.  In  any  event,  readers  are  apt  to 
be  misled  by  your  story’s  failure  to 
make  clear  that  Sanford’s  reference 
was  to  an  experience  with  non-bind¬ 


ing  arbitration. 

Gilbert  Cranberg 

(Cranberg  is  George  H.  Gallup  pro¬ 
fessor  at  the  University  of  Iowa  and  is 
associated  with  the  Iowa  Lihel  Dispute 
Resolution  Program.) 

Wrong  owner 

A  letter  from  an  E&P  reader  in 
the  Nov.  4  issue  gives  the  erroneous 
impression  that  Gannett  owns  the 
Vero  Beach  (Fla.)  Press-Journal, 
which  the  reader  criticizes  for  firing  a 
reporter  who  was  active  in  the  pro- 
choice  movement. 

Gannett  does  not  own  the  newspa¬ 
per. 

Sheila  Gibbons 

(Gihhons  is  director  of  public  affairs 
for  Gannett.) 


FUSION,  FLAKES, 
GERONTOLOGY 

How  best  to  present  the  explosion  of  scientific 
knowledge  to  the  reader  who  asks,  "What  does  this 
mean  to  me?"  With  our  consistently  readable 
and  succinct  Pulitzer  prize-winning  science  stories  - 
often  with  accompanying  graphics. 

Look  for  them  every  Monday. 

NeUi  ijork  Siin(0 

Newsservice 

Edited  to  Fit  Your  Needs 

For  details,  call  John  Brewer  at  (212)  556-1927. 
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Ist  Place  •  The  Post-Standard 
in  G>ntinuing  Coverage  for  staff 
coverage  of  the  Flight  103 
crash  including  the  special 
section  “The  Darkest  Day” 
published  May  7,  1989. 


Ist  Place  •  The  Post-Standard 
in  Features  for  William  Larue's 
series  of  stories  on  evangelist 
Billy  Graham's  six-day  Syracuse 
crusade. 


Ist  Place  -  The  Post-Standard 
in  Sports  for  former  reporter 
Jeff  Thoreson’s  story  on  the 
demise  of  the  American 
Lacrosse  League. 


Isl  Place  -  The  Post-Standard 
for  columnist  Robert  Haggart's 
series  on  his  battle  against 
multiple  myeloma,  a  rare  form 
of  cancer  that  strikes  the  bone 


2nd  Place  -  The  Post-Standard 
for  city  desk  reporters  Tom 
Foster  and  Matt  Cox,  for  stories 
focusing  on  The  Rome  Air 
Development  Center’s  role  in 
the  development  of  the  Stars 
Wars  defense  system. 


2nd  Place  -  The  Post-Standard 
in  Sports  for  Lindsay  Kramer's 
story  on  Kenyan  runner  Henry 
Rono. 


2nd  Place  -  The  Post-Standard 
in  Editorial  Writing  for 
Executive  Editor  Robert 
Atkinson  and  ^itorial  Writer 
Fred  Fiske’s  editorial  on  the 
issue  of  solid  waste  disposal. 


1st  Place  -  Herald-Journal  in 
In-Depth  Reporting  for  John 
Doherty's  story  on  abuses  at  the 
Syracuse  Developmental 
Center. 


Ist  Place  -  Herald-Journal  in 
Business  Reporting  for  James 
Mulder's  story  about  the  Webb 
Company  •  a  Lexington, 
Kentucky  real-estate 
development  company  planning 
to  build  a  third  MONY  tower  in 
downtown  Syracuse. 


Ist  Place  -  Herald-Journal  in 
Spot  News  Reporting  for  the 
staff  s  coverage  of  the  crash  of 
Pan  Am  Flight  103. 


1st  Place  -  Herald-Journal  in 
Sports  Photography  for  Jon 
Olson's  photo  of  Cretchen 
Burns,  a  Syracuse  area  golfer. 


CVioVces* 


2nd  Place  -  Herald-Journal  in 
Graphics  for  Tom  Schmidt  and 
Darren  Sanefski's  graphic 
showing  how  the  newspaper  is 
put  together  on  a  daily  basis. 
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UNESCO  approves  communications  pian 

Six-year  program  commits  the  organization  to  ‘encouraging’ 
woridwide  freedom  of  the  press  and  the  ‘free  fiow  of  ideas’ 


By  Andrew  Radolf 

The  general  conference  of 
UNESCO  approved  a  six-year  com¬ 
munications  program  on  Nov.  10  that 
commits  the  organization  to  “encour¬ 
aging”  freedom  of  the  press  and  the 
“free  flow  of  ideas.” 

It  also  calls  on  the  organization  to 
promote  the  “wider  and  better 
balanced  dissemination  of  informa¬ 
tion”  between  rich  and  poor  coun¬ 
tries  but  states  such  an  effort  should 
be  undertaken  “without  any  obstacle 
to  freedom  of  expression.” 

The  program  also  commits 
UNESCO  to  working  for  the 
“strengthening  of  communications 
infrastructures”  in  developing  coun¬ 
tries  “in  order  to  increase  their 
participation  in  the  communication 
process.” 

The  document  states  that  this 
development  should  take  place  in  the 
private  sector  as  well  as  the  public 
one.  In  the  past,  UNESCO  had  been 
criticized  for  focusing  its  develop¬ 
ment  projects  on  government  media. 

Longtime  UNESCO  watchers  in 
the  U.S.  were  mixed  in  their  reaction 
to  the  document,  which  was  adopted 
as  part  of  UNESCO’s  Medium  Term 
Plan  for  1990-95. 

Leonard  Sussman  of  Freedom 
House  in  New  York  said  the  program 
“is  the  best  six-year  plan  supporting 
the  free  flow  of  information  ever  pro¬ 
duced  by  UNESCO.  Commitment  to 
free  flow  is  repeated  to  the  point  of 
boredom.  The  operative  part  of  the 
resolution  would  facilitate  and  guar¬ 
antee  for  journalists  ‘the  freedom  to 
report  and  the  fullest  possible  access 
to  information.’  ” 

Sussman  noted  that  in  addition  to 
stating  that  promoting  the  “balanced 
dissemination”  of  information  should 
be  accomplished  without  creating 
new  obstacles  to  press  freedom,  the 
UNESCO  document  also  contains  a 


Leonard  Sussman 
Pleased  with  the  plan 


footnote  stating  UNESCO’s  actions 
to  promote  balance  “cannot  be  inter¬ 
preted”  as  conflicting  with  its  plans  to 
“encourage  the  free  flow  of  informa¬ 
tion.” 

The  document  also  states  that  the 
free  flow  of  information  should  be 
“encouraged”  at  both  the  “interna¬ 
tional  and  national  levels.” 


Sussman  interpreted  that  passage 
to  mean  that  UNESCO  was  recogiz- 
ing  the  right  of  people  to  the  unre¬ 
stricted  flow  of  news  within  their 
countries  as  well  as  from  foreign 
sources.  “The  real  problem  of  gov¬ 
ernmental  news  control  exists  inside 
countries,  not  in  global  flows,”  he 
said. 

Sussman  also  said  the  document’s 


call  for  the  development  of  indepen¬ 
dent,  privately  owned  media  enter¬ 
prises  in  developing  countries  was 
another  welcome  development.  “For 
the  first  time  in  a  UNESCO  document 
on  communication,  there  are  refer¬ 
ences  to  assisting  private  as  well  as 
public  news  media,  and  concern  for 
freedom  of  private  as  well  as  public 
communicators,”  he  said. 

Dana  Bullen  of  the  World  Press 
Freedom  Committee  was  more  skep¬ 
tical  of  the  plan.  He  said  that  while  the 
document  is  “better  than  in  previous 
years,”  it  still  contained  sections  that 
were  “contradictory  and  somewhat 
ambivalent.” 

Bullen  described  the  document  as 
“a  balancing  act  intended  to  satisfy 
both  press  freedom  interests  and 
others.  While  there  are  things  that  are 
welcome  here,  UNESCO  still  has  a 
long  way  to  go  to  become  a  beacon  of 
press  freedom.” 

One  passage  particularly  “trou¬ 
bling”  to  Bullen  stated  that  UNESCO 
should  promote  media  education  to 
encourage  “the  development  of  criti¬ 
cal  acumen  and  the  capacity  of  indivi¬ 
duals  and  communities  to  react  to  all 
forms  of  information  they  receive.” 


Bullen  said  such  a  passage  could  be 
construed  as  portraying  the  media  as 
manipulative  and  “presenting  dis¬ 
torted  views  of  countries.” 

That  same  passage  continues  to  say 
that  UNESCO  should  also  promote 
“a  better  understanding  of  the  means 
available  to  users  so  that  they  may 
know  and  defend  their  rights.”  That 
(Continued  on  page  12) 
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wording,  Bullen  said,  could  be  inter¬ 
preted  as  advocating  a  “possible  right 
of  reply.” 

Bullen  was  also  concerned  about 
calls  for  studies  about  “cultural 
images”  portrayed  by  the  media. 
Such  proposals  have  been  viewed  by 
free  press  advocates  as  inviting 
media-bashing  by  governments. 

He  expressed  concern  that  when 
the  document  refers  to  Article  19  of 
the  Universal  Declaration  of  Human 
Rights  —  which  states  “everyone 
has  the  right  of  freedom  of  opinion 
and  expression”  —  it  also  refers  to 
Articles  19  and  20  of  the  International 
Covenant  on  Civil  and  Political 


Rights,  which  reiterate  the  press  and 
speech  freedoms  contained  in  the 
Universal  Declaration  but  also  state 
governments  can  restrict  these  free¬ 
doms  to  protect  the  rights  and  reputa¬ 
tions  of  others  or  “for  the  protection 
of  national  security  or  of  public  order, 
or  of  public  health  or  morals.” 

“What  they  give  on  the  one  hand 
they  take  away  with  the  other,”  Bul¬ 
len  said.  “On  the  one  hand  they  guar¬ 
antee  freedom  to  report,  biit  say 
‘don’t  forget  about  national 
security.’  ” 

Federico  Mayor,  UNESCO’s 
director-general,  said  the  “new 
strategy”  for  communications  means 
the  organization  “may  finally  be  able 
to  emerge  from  the  bitter  controver¬ 
sies  of  recent  years.  By  adopting  this 
new  communications  strategy,  the 


member  states  have  put  UNESCO 
clearly  on  the  path  of  liberty  and  soli¬ 
darity.” 

The  UNESCO  document  said  this 
“new  strategy”  is  intended  to  move 
the  organization  beyond  the  call  for  a 
“new  world  communication  and 
information  order”  which  led  to  bitter 
debate  within  the  organization  and 
was  a  primary  reason  the  United 
States  and  Britain  withdrew  from 
membership  in  1985. 

The  document  refers  to  the 
NWICO  debates  in  its  preamble, 
admitting  the  proposal  had  “tar¬ 
nished”  UNESCO’s  image  but  deny¬ 
ing  that  the  organization  had  been 
advocating  restrictions  of  press  free¬ 
doms. 

In  the  operative  paragraphs  of  the 
document,  however,  there  are  no 
references  to  NWICO. 


Plate  replaces  Day  as  L.A.  Times  editorial  page  editor 


Thomas  Plate,  editorial  page  editor 
of  New  York  Newsday,  was  named 
editorial  page  editor  of  the  Los 
Angeles  Times,  effective  Nov.  20. 

Plate,  a  former  editorial  page  editor 
of  the  defunct  Los  Angeles  Herald 
Examiner,  replaces  Anthony  Day, 
who  has  been  editor  of  the  Times 
editorial  pages  for  the  past  18 
years. 

Day  will  become  a  senior  corre¬ 
spondent  reporting  about  ideas  and 
ideology,  according  to  Shelby  Coffey 
III,  Times  editor  and  executive  vice 
president. 

Also  effective  on  Nov.  20,  Frank 
del  Olmo,  a  Times  editorial  writer. 


will  become  deputy  editorial  page  edi¬ 
tor,  succeeding  Jack  Burby,  who  will 
continue  as  an  editorial  writer. 

Plate,  who  will  report  to  Coffey, 
has  held  his  position  at  Newsday 
since  January  1986.  Previously,  he 
also  was  editor  in  chief  of  Family 
Weekly  and  an  editor  of  New  York 
Magazine  and  Time. 

Times  publisher  and  CEO  David 
Laventhol,  former  Newsday  publisher, 
said,  “I’m  pleased  that  we’re  able  to 
bring  Tom  Plate,  an  innovative  editor 
and  fine  writer,  back  to  Los  Angeles 
to  succeed  Tony,  and  I’m  particularly 
gratified  that  Tom  is  being  joined  by 
Frank  del  Olmo,  a  native  Southern 


Californian  and  veteran  of  19  years  at 
the  Times,  to  be  his  deputy.  It’s  an 
outstanding  team  for  the  nineties.” 

Coffey  praised  Day  as  “having 
brought  leadership  and  distinction  to 
the  Times  editorial  pages  for  nearly 
two  decades.  In  his  new  assignment 
he  can  be  expected  to  make  a  simi¬ 
larly  distinguished  mark.” 

Del  Olmo  was  a  member  of  the 
Times  reporting  team  that  won  the 
1984  Pulitzer  Prize  gold  medal  for 
public  service. 

Coffey  told  E&P  that  no  radical 
changes  will  be  made  on  the  editorial 
pages  but  “new  ideas”  can  be 
expected. 


$25,000  prize  offered  for  top  investigative  series 


Selden  Ring,  a  Los  Angeles 
businessman,  is  sponsoring  the 
largest  journalism  award  in  the 
country  —  $25,000  —  for  “the  most 
distinguished  example  of  inves¬ 
tigative  reporting  in  the  United 
States.” 

The  Selden  Ring  Award  was 
announced  Nov.  15  by  William  J. 
Woestendiek,  director  of  the  Univer¬ 
sity  of  Southern  California  School  of 
Journalism,  which  will  administer  the 
annual  contest. 

According  to  the  announcement, 
there  will  be  only  a  single  winner  of 
“an  investigative  article  or  series  of 
articles  that  most  truly  inform  the 
public  about  a  situation  of  vital  impor¬ 
tance  and  results  in  positive,  benefi¬ 
cial  action.” 

Only  articles  published  in  1989  will 
be  considered. 


To  be  eligible,  an  applicant  must 
work  for  a  U.S.  newspaper  or  maga¬ 
zine  and  “have  benefited  humanity 
by  investigative  reporting  ...” 

Those  eligible  to  make  nominations 
include  editors,  publishers,  reporters, 
concerned  citizens’  groups,  journal¬ 
ism  organizations,  civic  leaders,  edu¬ 
cators  and  political  figures. 

Ring,  a  real  estate  developer  and 
property  owner,  told  E&P  that  he  has 
been  considering  offering  such  an 
award  since  the  Watergate  expo¬ 
sures. 

“Some  day  a  similar  investigation 
could  save  our  democracy  for  us,”  he 
stated.  “I  got  the  idea  that  this  award 
would  stimulate  investigative  report¬ 
ing  that  would  be  good  for  the  coun¬ 
try.  I  really  admired  the  work  that 
[Bob]  Woodward  and  [Carl]  Bern¬ 


stein  did.” 

Ring  said  he  is  not  involved  in  poli¬ 
tics. 

“I’m  just  a  citizen,”  he  added. 

The  Selden  Ring  Award  jurors  are 
John  Siegenthaler,  editor,  Nashville 
Tennessean;  Woodward,  assistant 
managing  editor/investigti ve , 
Washington  Post;  James  Squires,  edi- 
tor,  Chicago  Tribune;  Eugene 
Roberts,  executive  editor,  Philadel¬ 
phia  Inquirer;  Nancy  V/odhull,  presi¬ 
dent,  Gannett  News  Service;  Sharon 
Murphy,  dean.  College  of  Communi¬ 
cations,  Marquette  University;  N. 
Christian  Anderson,  editor.  Orange 
County  (Calif.)  Register. 

Applications  can  be  obtained  by 
writing  to  Woestendiek  at  the  USC 
School  of  Journalism,  Los  Angeles, 
Calif.  90089-1695. 
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Correspondents  Fund  still  aiding  journalists 


By  Debra  Gersh 

The  Correspondents  Fund,  started 
in  1943  to  assist  American  newspeo¬ 
ple  overseas,  is  still  in  place  giving 
hnancial  aid  to  journalists  who 
reported  from  other  countries  and 
their  families. 

The  fund  is  financed  by  interest 
accrued  from  the  base  of  about  $1 
million  the  Overseas  Press  Club 
received  when  it  sold  its  building, 
according  to  James  Greenfield,  presi¬ 
dent  of  the  Correspondents  Fund  and 
editor  of  the  New  York  Times  Maga¬ 
zine. 

The  fund  provides  for  expenses 
such  as  prolonged  medical  care,  pen¬ 
sion  supplements,  and  has  even  paid 
for  funerals. 

In  addition,  the  fund  provides 
scholarships  for  correspondents’  chil¬ 
dren  and  grants  to  educational  institu¬ 
tions  that  train  journalists  for  over¬ 
seas  work,  Greenfield  added,  noting, 
however,  that  the  some  $50,000  dis¬ 
persed  annually  by  the  fund  would  go 
entirely  to  helping  correspondents  if 
the  need  were  there. 

Many  foreign  correspondents,  for 


example,  spend  their  careers  as  free¬ 
lancers,  others  grow  older  and  lose 
their  jobs,  while  still  others  do  not 
have  big  pensions  to  live  on  when 
they  retire. 

The  financial  help  —  which  can  be 
as  much  as  $5,000,  with  no  limit  to 
how  often  someone  may  receive 
funds  and  no  obligation  to  repay  —  is 


It’S  more  like  saying: 
’’Hey,  buddy,  you  served 
this  profession  for  a 
long  time  and  you 
desen/e  something.” 


“not  a  donation  but  an  honorarium,” 
he  said.  It’s  more  like  saying:  “Hey, 
buddy,  you  served  this  profession  for 
a  long  time  and  you  deserve  some¬ 
thing.” 

Although  there  have  been  no  sig¬ 
nificant  changes  in  the  average  num¬ 
ber  of  correspondents  the  fund  helps 
each  year,  Greenfield  noted  that 
the  number  of  women  who  receive 


help  from  the  fund  has  increased 
as  more  women  have  entered  the 
field. 

“We’re  strict  legally  but  compas¬ 
sionate,”  Greenfield  said,  explaining 
that  all  a  journalist  need  do  is  write  to 
the  fund  for  help. 

Because  journalists  can  be  very 
independent  and  possibly  hesitant  to 
ask  for  help,  Greenfield  said  the  fund 
is  always  looking  for  referrals.  In  fact, 
in  over  half  the  cases  administered, 
a  third  party  has  written  about  a 
friend  or  colleague  who  can  benefit 
from  the  fund. 

The  fund’s  trustees  check  appli¬ 
cants  to  verify  their  situations,  and 
there  have  been  some  who  have  not  fit 
the  criteria  for  help,  such  as  public 
relations  professionals,  for  example, 
Greenfield  said. 

Anyone  who  has  served  as  a  foreign 
correspondent,  his  family,  or  a  third 
party  who  wishes  to  refer  a  case  can 
simply  write  to:  James  Greenfield, 
editor.  The  New  York  Times  Maga¬ 
zine,  The  New  York  Times  Co.,  229 
West  43rd  St.,  New  York,  N.Y. 
10036. 


Neuharth  denounces  use  of  anonymous  sources 


By  M.L.  Stein 

The  use  of  anonymous  sources  is 
the  greatest  threat  to  American  jour¬ 
nalism  today,  A1  Neuharth  told  a 
Society  of  Professional  Journalists 
dinner  in  Houston. 

“Anonymous  sources  often  tell 
more  than  they  know  and  reporters, 
who  use  these  sources,  often  write 
more  than  they  heard,”  the  retired 
Gannett  Co.  chairman  stated. 

Neuharth  asserted  that  most  read¬ 
ers  don’t  believe  most  of  what  they 
read  when  the  material  is  attributed  to 
an  unidentified  source. 

“They  think  the  reporter  made  it 
up,”  he  said. 

Neuharth’s  speech,  which  was 
intended  as  advice  to  the  audience  of 
journalists,  many  of  them  young, 
urged  them  to  develop  a  “thicker 
skin”  regarding  criticism  of  their 
activities. 

“Most  readers  resent  the  fact  that 
we  in  the  media  constantly  critique 
and  criticize  everyone  else  without 
having  a  similar  spotlight  on  them¬ 


selves.  We  should  learn  to  take  it  as 
well  as  dish  it  out.” 

Neuharth  also  squeezed  in  a  plug 
for  his  book.  Confessions  of  an 
S.O.B.,  by  sharing  with  his  listeners 
his  ratings  of  newspapers,  tv  anchor- 

”They  think  the 
reporter  made  it  up,”  he 
said. 

men  and  journalism  schools  as  listed 
in  the  book. 

Neuharth,  who  now  heads  the  Gan¬ 
nett  Foundation,  also  called  for  more 
responsible,  balanced  reporting. 

“Our  responsibility  is  to  look 
through  the  window  on  the  world  and 
to  reflect  what  is  really  happening 
beyond  that  window,”  he  said.  “Not 
what  we  wish  were  happening,  not 
what  some  nameless  source  tells  us 
what’s  happening,  but  what  is  really 
happening  —  the  good  as  well  as  the 
bad,the  glad  as  well  as  the  sad,  not 


only  despair  but  also  the  hope.” 

Those  who  practice  this  kind  of 
journalism  will  not  only  survive  but 
thrive,  he  predicted. 

Those  who  do  not  “will  die  and 
deserve  to,”  he  said.  “It’s  pretty 
simple.” 


Hollinger 
earnings  up 


Hollinger  Inc.  reported  it  had  net 
earnings  of  $32.3  million  (Canadian) 
before  extraordinary  items  in  the  first 
nine  months  of  1989,  compared  with 
net  earnings  of  $25.9  million  before 
extraordinary  items  in  the  compar¬ 
able  1988  period. 

After  extraordinary  items  in  both 
nine-month  periods,  net  earnings 
were  $33  million  in  1989  versus  $19.8 
million  in  1988. 

Revenues  in  the  nine  months  rose 
to  $561.2  million  in  1989  from  $511.9 
million  in  the  first  nine  months  of 
1988. 
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Libel  climate  cooling  off 

But  Philadelphia  Inquirer  editor  warns  that  libel  suits  against 
private  citizens  also  can  have  a  negative  impact  on  press  freedom 


By  M.L.Stein 

The  libel  climate  is  improving  for 
the  press,  but  as  long  as  private  citi¬ 
zens  are  being  intimidated  by  defama¬ 
tion  suits,  press  freedom  is  in  jeop¬ 
ardy. 

This  warning  was  given  at  a  Los 
Angeles  journalism  dinner  by  Gene 
Roberts,  executive  editor  and  presi¬ 
dent  of  the  Philadelphia  Inquirer, 
who  asserted  that  the  “basic  free¬ 
doms  of  the  citizen  and  the  press  are 
intertwined.” 

Roberts  spoke  at  the  30th  annual 
Distinguished  Achievement  in  Jour¬ 
nalism  Awards  dinner  presented  by 
the  University  of  Southern  California 
journalism  Alumni  Association.  He 
was  an  award  recipient,  along  with 
syndicated  columnist  Carl  T.  Rowan 
and  Fred  W.  Friendly,  Edward  R. 
Murrow  professor  emeritus  at  the 
Columbia  University  Graduate 
School  of  Journalism. 

“As  many  of  us  in  journalism 
know,  the  libel  climate,  after  a  few 
hectic  years,  has  cooled  off  consider¬ 
ably,”  Roberts  said.  “There  have 
been  several  key  and  comforting  deci¬ 
sions  by  appeal  courts,  and  the  levels 
of  litigation  in  many,  but  not  all  areas, 
have  subsided.” 

However,  while  court  rulings  have 
discouraged  public  officials  and  cor¬ 
porations  from  suing  the  press,  pri¬ 
vate  individuals  have  not  been  so  for¬ 
tunate,  he  continued. 

“The  press  in  the  end  will  be  chilled 
and  stilled  if  American  citizens  are 
not  free  to  speak  out,”  Roberts 
declared. 

“And  many  American  citizens 
have  been  —  and  are  being  —  intimi¬ 
dated  by  defamation  suits  in  a  way 
that  newspapers  are  not.” 

The  speaker  pointed  out  that  many 
newspapers  are  cushioned  by  libel 
insurance  and  can  afford  to  fight  a 
suit,  but  most  citzens  cannot. 

Two  University  of  Denver  profes¬ 
sors,  Roberts  noted,  recently  found 
200  cases  in  which  libel  or  defamation 
law  had  been  used  as  an  instrument  of 
political  power  against  private  par¬ 
ties. 

The  researchers,  he  said,  con¬ 
cluded  that  each  year  hundreds,  per¬ 
haps  thousands,  of  civil  lawsuits  are 


Gene  Roberts 


filed  in  the  U.S.  with  the  sole  purpose 
of  preventing  citizens  from  “exercis¬ 
ing  their  political  rights,  or  to  punish 
those  who  have  done  so.” 

Roberts  cited  the  case  of  Rick 
Sylvester,  a  Squaw  Valley,  Calif., 
millionaire,  who  was  hit  with  a  $75- 
million  lawsuit  by  developers  after  he 
led  a  citizens'  fight  against  a  planned 
luxury  resort  in  the  area. 


In  upstate  New  York,  he  went  on, 
protestors  against  a  proposed  trash¬ 
burning  plant  were  sued  for  $1.5  mil¬ 
lion  by  their  county  governing  bodies. 

And  in  Michigan,  Roberts 
reported,  a  woman  was  sued  after  she 
wrote  an  outraged  letter  to  the  local 
newspaper  about  municipal  dog 
pounds  which  allegedly  gave  their 
unclaimed  strays  to  a  kennel  opera¬ 
tor,  who  sold  some  of  them  for  medi¬ 
cal  experiments. 

The  kennel  operator  also  sued  the 
newspaper  and  the  county,  Roberts 
said,  adding  that  the  Michigan 


Supreme  Court  let  stand  a  $125,000 
judgment  against  the  citizen,  Cathy 
Blight. 

“We  need,  as  a  profession  and  as 
an  industry,  to  find  some  way  to  pro¬ 
tect  private  citizens  as  well  as  the 
press  from  being  reined  in  on  debates 
and  arguments  that  are  clearly  in  the 
public  sector,”  Roberts  stated. 

He  acknowledged  that  the  Knight 
Foundatior,  has  donated  funds  to  the 
Libel  Defense  Resource  Center  to 
study  non-media  libel  cases  but 
observed:  “We  have  no  way  of 
knowing  how  many  thousands  of 
defamation  cases  are  filed  solely  for 
the  purpose  of  squelching  public 
debate.  There  is  a  clear  need  for  a 
press  organization  to  step  in  and 
monitor  these  non-media  libel  cases 
as  they  are  filed.” 

Roberts  said  that  although  the  num¬ 
ber  of  private  citizens  and  newspa¬ 
pers  being  sued  can  be  counted, 
“What  we  cannot  count  is  the  number 
of  people  who  aren’t  writing  letters, 
aren’t  signing  petitions,  aren’t  speak¬ 
ing  out  in  council  meetings,  aren’t 
talking  to  reporters  for  fear  of  being 
hauled  into  court. 

“This  is  what  should  alarm  us  most 
of  all  —  not  the  sound,  but  the 
silence.” 

In  his  speech.  Friendly  lashed  out 


at  entertainment  disguised  as  news, 
which,  he  said,  is  occurring  both  in 
television  and  newspapers. 

He  cited  the  staged  ABC  News  seg¬ 
ment  purporting  to  show  the  alleged 
spy  activity  of  diplomat  Felix  Bloch 
by  staging  a  transfer  of  a  briefcase  to  a 
supposed  KGB  agent  on  a  Paris 
street. 

Friendly  also  recalled  that  the  New¬ 
ark  (Ohio)  Advocate  ran  a  photo  of  a 
handcuffed  woman  reportedly 
arrested  for  drunken  driving.  The 
woman  was  a  reporter,  who  acted  out 
(Continued  on  page  44) 


“The  press  in  the  end  will  be  chilled  and  stilled  if 
American  citizens  are  not  free  to  speak  out,”  Roberts 
declared. 
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New  Inland  president  boosts  family-owned  papers 

Says  the  association  wiii  pay  more  attention  to  this  segment 


By  Mark  Fitzgerald 

Inland  Press  Association  will  begin 
paying  more  attention  to  problems  of 
family-owned  newspapers,  its  new 
president  says. 

K.  Prescott  Low,  publisher  of  the 
Quincy  (Mass.)  Patriot  Ledger,  says 
family-owned  papers  are  “the  one 
constituency  that  I  think  has  not  been 
served  as  well  as  it  could  be”  by 
Inland. 

“If  there’s  going  to  be  a  hallmark  of 
the  Low  administration,  it  will  be 
family-owned  newspapers,”  Low 
said  in  an  interview  at  Inland’s  l()4th 
annual  meeting  in  Chicago. 

As  part  of  that  thrust.  Inland 
recently  created  a  committee  dedi¬ 
cated  to  family-owned  papers. 

Sidney  “Skip”  Bliss,  president  of 
the  Gazette  Publishing  Co.  in  James- 
ville,  Wis.,  heads  the  group. 

In  the  past  year.  Inland  added  semi¬ 
nars  about  family  ownership,  and 
families  constituted  a  virtual  theme  at 
the  Chicago  convention. 

For  example,  the  registration  table 
was  piled  with  reprinted  articles 
about  all  aspects  of  family  ownership. 

Even  the  spouse  program  was  not 
immune.  Using  a  format  based  on  the 
Oprah  Winfrey  Show,  sociologist  Ste¬ 
phanie  L.  Weinstein  led  spouses 
through  a  discussion  of  the  personal 
and  financial  pressures  of  living  with  a 
newspaper  owner. 

Low  himself  knows  family  newspa¬ 
per  ownership  well. 

He  represents  the  fourth  generation 
of  his  family’s  ownership  of  the 
Patriot  Ledger,  an  87,0(X)-circulation 
evening  daily. 

Under  Low’s  leadership,  the  dai¬ 
ly’s  parent  company,  Prescott  Pub¬ 
lishing  Co.,  has  moved  into  cable  tv, 
magazine  publishing  and  weekly 
newspapers. 

MKj  Newspapers  and  Cape  Cod 
Newspapers,  Prescott’s  weekly 
groups,  publish  23  newspapers  in 
southern  Massachusetts. 

Low  says  he  isn’t  as  optimistic  as 
some  who  argue  that  the  recent  col¬ 
lapse  of  the  junk-bond  market  might 
ease  the  pressure  on  family-owned 
papers. 

“I  don’t  see  any  relief  for  these 
people,”  he  said.  “The  fact  that  there 
are  fewer  of  them  left  only  makes 


K.  Prescott  Low 


them  more  vulnerable. 

“There  are  a  lot  of  people  after 
them.  Many  of  them  are  prowling  the 
halls  as  we  speak,”  Low  added. 

Indeed,  a  major  newspaper  broker 
was  seated  less  than  15  feet  away, 
earnestly  pitching  a  media  property. 

Low  is  much  more  expansive,  how¬ 
ever,  about  the  future  of  Inland  itself. 

“Inland  is  clearly  on  a  roll.  It  has  a 
lot  of  good  momentum  going  for  it,” 
he  said. 


This  year’s  convention  attendance, 
he  noted,  was  up  20%  over  last  year. 

Participation  in  Inland’s  daily 
newspaper  cost-and-revenue  study 
was  up  15%  over  last  year,  he  said. 

The  relatively  new  weekly  study 
was  up  dramatically:  the  482  partici¬ 
pating  newspapers  —  from  148  sepa¬ 
rate  companies  —  represented  a  dou¬ 
bling  from  the  year  before.  Low  said. 

And  overall  membership  has 
increased  for  the  second  consecutive 
year.  It  stands  at  436,  executive  direc¬ 
tor  Ray  Carlsen  said. 

“In  a  time  when  a  lot  of  associa¬ 
tions  are  seeing  an  erosion  in  their 


membership  base,  that  is  good,”  Low 
said. 

Larger  newspapers,  some  of  whom 
had  let  their  memberships  lapse  for 
years,  are  joining  Inland,  he  adds. 
Two  examples  this  year  were  the 
Oakland  Tribune  and  the  Toledo 
Blade. 

Inland  —  begun  in  1885  by  the 
owners  of  19  small  Midwestern 
dailies  —  has  been  stretching  geogra¬ 
phically  for  some  years. 

It  now  counts  members  in  33  states, 
Canada  and  Bermuda. 

New  president  Low  —  an  Eastern 
seaboard  publisher  —  is  an  example 
of  those  expanded  boundaries. 

However,  he  says  the  organization 
will  continue  to  be  a  Midwest-cen¬ 
tered  association. 

“The  primary  core  of  Inland  is 
still  the  Midwest,”  Low  said.  “What 
we  try  and  do  is  not  limit  our¬ 
selves  .  .  .  But  Massachusetts,  for 
instance,  is  not  Inland  turf.  Ber¬ 
muda  is  not  Inland  turf,  or  California, 
but  there  are  newspapers  [in  those 
places]  that  see  advantages  to  being  in 
Inland  —  the  fact,  for  instance,  that 
they  can  call  an  Inland  hot-line  and 
get  answers  to  personnel  questions.” 

In  an  arrangement  with  the  man¬ 
agement-side  Chicago  law  firm  of 
Seyfarth,  Shaw,  Fairweather  &  Ger- 


aldson,  the  Inland  Personnel  Hotline 
is  available  for  answers  to  personnel- 
related  legal  questions. 

Low  himself  is  a  longtime  Inland 
member  who  has  won  the  organiza¬ 
tion’s  highest  award,  the  Ralph  D. 
Casey  Award  for  meritorious  service 
through  journalism. 

“Scott”  Low,  48,  is  a  former  U.S. 
Army  lieutenant  who  served  in 
Vietnam  during  1964-65,  winning  a 
Bronze  Star  and  an  Air  Medal  with 
two  Oak  Leaf  Clusters. 

He  began  in  the  newspaper  busi¬ 
ness  as  a  management  trainee  at  the 
(Continued  on  page  44) 


“If  there’s  going  to  be  a  hallmark  of  the  Low 
administratioh,  it  will  be  family-owned  newspapers,’’ 
Low  said. 
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The  public  and  the  press 

Press  rating  among  the  general  public  is  still  relatively  high, 
according  to  the  latest  survey  sponsored  by  Times  Mirror 


The  public  has  lost  some  confidence  in  the  press  as  a 
chronicler  of  social  and  political  events  in  the  last  four 
years,  but  its  favorability  rating  is  still  relatively  high, 
according  to  a  new  survey  by  the  Times  Mirror  Center  for 
People  and  the  Press. 

A  series  of  center  surveys  also  found  a  rising  support  for 
press  freedom,  even  when  contrasted  with  national  secu¬ 
rity. 

Respondents  may  have  been  influenced  on  this  issue  by 
events  in  China  and  Eastern  Europe,  where  a  free  press 
has  been  a  leading  demand,  it  was  speculated. 

Despite  the  erosion  in  confidence  in  the  press,  there  is 
no  credibility  crisis,  according  to  the  findings.  People  still 
feel  the  press  is  far  more  believable  than  President  Bush 
and  other  public  figures.  The  press’s  favorability  rating 
remains  in  the  80%  range  and  people  continue  to  appreci¬ 
ate  its  function  as  a  watchdog  over  illegal  and  unethical 
activities,  the  center  found. 

Michael  J.  Robinson,  a  Georgetown  University  political 
science  professor,  who  worked  on  the  study,  was  quoted 
by  the  Los  Angeles  Times  as  saying  the  survey  results  did 
not  raise  a  “red  flag.” 

The  overall  favorability  of  the  press  is 
about  the  same  as  it  was  four  years 
ago,  the  survey  disclosed:  82%  for 
network  news,  80%  for  local  news,  and 
77%  for  newspapers.  General 
believability  is  still  near  75%. 


“It  raises  more  of  a  yellow  flag,”  he  continued. 

But  Norman  Omstein  of  the  American  Enterprise  Insti¬ 
tute,  told  the  Times,  “Ultimately,  if  the  believability  of 
news  organizations  f^ls  further,  it  will  result  in  a  crisis  for 
the  press  that  does  not  quite  exist  yet.” 

Center  researchers  found  that  the  public  defends  the 
need  of  the  press  to  investigate  the  private  ethical  behavior 
of  prominent  persons  while  being  troubled  over  the  way 
the  investigations  have  been  carried  out. 

Even  some  members  of  the  press  expressed  concern 
about  press  performance  and  results,  the  figures  revealed. 

This  was  the  second  major  study  undertaken  by  the 
Washington-based  center  on  public  attitudes  toward  the 
press.  TTie  studies,  called  “The  People  and  the  Press,” 
were  conducted  for  Times  Mirror  by  the  Gallup  organiza¬ 
tion. 

In  five  separate  surveys,  interviews  were  conducted 
with  275  influential  American  leaders,  508  members  of  the 
press  and  1,507  individuals  in  the  general  public. 

The  first  survey,  which  was  conducted  in  1985,  dis¬ 
proved  the  prevailing  theory  that  the  news  media  suffered 
from  a  credibUity  crisis .  However,  it  found  that  Americans 
had  “serious  reservations”  about  the  media’s  fairness. 


objectivity  and  independence. 

The  latest  survey  shows  those  reservations  have  been 
enlarged.  The  public  supports  the  press’s  overall  mission 
more  strongly  than  before  but  is  more  doubtful  and  critical 
of  some  of  its  practices. 

“On  average,  the  public  sees  the  average  news  organi¬ 
zation  as  less  believable  than  four  years  ago,”  Robinson 
said. 

Of  16  major  news  organizations  rated  in  the  survey,  15 
were  found  to  have  a  decline  in  believability  in  the  past 
four  years  of  about  5  or  6  percentage  points,  Robinson 
added.  More  than  20%  of  those  questioned  have  little 
belief  in  news  organizations. 

An  exception  is  Cable  News  Network,  which  now 
ranks  behind  the  Wall  Street  Journal  in  being  regarded  as 
most  “highly  believable.” 

The  overall  favorability  of  the  press  is  about  the  same  as 
it  was  four  years  ago,  the  survey  disclosed:  82%  for 
network  news,  80%  for  local  news,  and  77%  for  newspa¬ 
pers.  General  believability  is  still  near  75%. 

Andrew  Kohut,  the  former  president  of  the  Gallup 
Organization,  who  supervised  the  survey,  suggested  to  the 
Times  that  even  in  the  face  of  lowered  believability,  peo¬ 
ple  still  like  the  press  because  of  its  watchdog  role  and 
because  they  like  the  product. 

However,  a  large  segment  of  the  public  —  63%  —  and 
an  even  higher  number  of  American  leaders  blame  the 
press  for  overzealous  coverage  of  ethics  scandals  as 
opposed  to  straight  news  coverage. 

Half  of  the  media  respondents  agreed. 

Ornstein  told  the  Times,  “There  is  a  clear  sense  we  have 
gone  too  far”  in  the  way  the  press  covers  ethics  and 
scandals. 

Still,  nearly  eight  in  10  Americans  believe  the  public 
should  know  about  these  matters  and  a  majority  felt  the 
press  has  been  “fairly  responsible”  overall  in  its  coverage 
of  them. 

A  perception  of  bias  and  inaccuracy  by  the  press  never¬ 
theless  surfaced  in  the  survey. 

Sixty-eight  percent  of  those  surveyed  believe  the  press 
favors  one  side  in  a  controversy;  54%  think  the  press  gets 
facts  straight,  but  44%  believe  it  is  often  inaccurate. 

Seventy-six  percent  of  the  public,  88%  of  business 
leaders  and  75%  of  political  leaders  perceive  a  “great 
deal”  or  “fair  amount”  of  political  bias  in  news  cover¬ 
age. 

A  significant  rise  in  support  of  press  freedom  occurred 
in  the  four  years.  Fifty-two  percent  of  those  polled  con¬ 
sider  freedom  of  the  press  more  important  than  govern¬ 
ment  censorship  with  the  claimed  purpose  of  protecting 
national  security.  This  compares  with  38%  four  years  ago. 

The  three  main  tv  networks  also  underwent  declines  in 
believability.  CBS’s  drop  was  the  sharpest  — 
8%  —  although  79%  still  consider  CBS  believable.  ABC 
remains  believable  for  82%  of  Americans,  a  drop  of  five 
points,  and  NBC  remains  believable  to  84%,  a  decline  of 
two  points. 
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The  survey  brought  out,  however,  that  almost  all  sub-  Three-fourths  of  the  press  respondents  think  corporate 
groups  of  the  population  gave  news  organizations  poorer  concern  with  profits  tips  news  coverage  more  than  in  the 
scores  than  four  years  ago.  A  survey  analysis  found  this  past. 


correlated  with  a  growing  view  that  news  agencies  do  not 
get  facts  straight,  are  biased,  and  are  influenced  by  power¬ 
ful  organizations. 


Another  revelation  of  the  study  was  that  the  press 
regularly  overestimates  the  public’s  interest  in  news,  par¬ 
ticularly  scandal  stories  involving  celebrities. 


Dow  Jones  launches  JournalPhone 

24-hour  news  line  to  provide  updated  general  news,  stocks, 
weather,  sports,  financial  and  business  reports 


By  Jim  Rosenberg 

Since  Nov.  14,  callers  dialing  1-900-JOURNAL  have 
been  able  to  access  JournalPhone,  a  joint  project  of  the 
Wall  Street  Journal  and  Dow  Jones’  Information  Services 
Group. 

The  new,  national,  nonsubscription  interactive  news 
service  provides  stock  quotes,  international  and  domestic 
business,  financial  and  general  news,  sports  reports  and 
weather  and  travel  conditions  throughout  the  U.S. 

Dow  Jones  senior  vice  president  Kenneth  L.  Burenga 
called  JournalPhone  “an  easy,  convenient  way  to  keep  on 
top  of  the  news  as  it  develops  throughout  the  day.’’ 

Carl  Valenti,  Dow  Jones  Information  Systems  president 
and  publisher,  said  use  of  “other  news  agencies  enables  us 
to  go  beyond  our  traditional  domain’’  of  business  and 
financial  information. 

Callers  use  four-digit  codes  to  select  news  categories  or 
to  enter  the  Stock  Quote  Gateway.  Per-minute  fees 
charged  to  callers’  regular  telephone  bills  amount  to  850 
for  the  first  minute  and  750  for  each  additional  minute. 

JournalPhone’s  initial  offering  consists  of  the  following 
news  categories:  Trading  Updates,  a  range  of  markets 
news  that  includes  stocks,  bonds,  financial  and  commod¬ 
ity  futures  and  foreign  exchange,  with  updates  as  often  as 
every  30  minutes;  Markets  Diary’s  30-minute  updates  of 
the  Dow  Jones  averages,  key  interest  rates  and  prices; 
Most  Actives’  hourly  updates  on  most  actively  traded 
stocks;  Current  Quotes’  15-minute  delayed  quotes  on 
more  than  6,500  stocks;  What’s  News,  providing  updates 
on  business  and  financial  news  and  worldwide  news  as  it 
develops  throughout  every  day;  What’s  Sports,  (scores 
and  news);  Travel/Weather,  featuring  a  national  weather 
report  and  travel  and  weather  reports  for  26  U.S.  cities. 

News  will  be  updated  more  often  than  every  half-hour 
when  necessary;  stock  quotes  are  delayed  15  minutes  in 
accordance  with  SEC  regulations.  Burenga  said  enhance¬ 
ments  will  be  added  to  JournalPhone  in  coming  months.  A 
caller’s  guide  will  appear  in  the  Journal  daily.  Subscribers 
to  other  Dow  Jones  information  services  will  receive 
menus  for  JournalPhone  services  and  stock  codes. 

JournalPhone  service  was  first  tested  in  Atlanta.  Valenti 
said  Journal  readers  described  the  voice  service  as  “a 
logical  extension  of  what  the  Journal  brought  to  their 
doorstep  every  morning.’’ 

Accessible  around  the  clock,  JournalPhone  enables 
callers  to  check  trading  on  overseas  markets  and 
exchanges. 

Dow  Jones  believes  JournalPhone’s  price  compares 
favorably  with  other  information  tines  that  are  often  enter¬ 
tainment  only.  Craig  O.  Allsopp,  assistant  director  of 


Voice  Information  Services  at  Dow  Jones,  said  that  deliv¬ 
ering  each  900  call  costs  35-400  per  minute.  He  estimated 
the  break-even  point  at  1 ,000  calls  per  day,  which  Burenga 
called  “very  low,”  expecting  JournalPhone  to  be  profit¬ 
able  in  its  first  year. 

Part  of  the  reason  costs  are  kept  low  is  that  Journal¬ 
Phone’s  news  reports  are  produced  in  Information  Ser¬ 
vices’  broadcast  newsroom.  Studios  and  equipment  are 
already  on  hand.  “But  the  competition  is  coming,”  All¬ 
sopp  predicted,  adding,  however,  that  he  knows  of  none 
“at  this  time.” 

Valenti  indicated  that  JournalPhone  is  directed  to  all 
Journal  readers,  not  just  the  financial  community, 
whereas  DowPhone  is  geared  more  for  the  serious  in¬ 
vestor. 


News  will  be  updated  more  often 
than  every  half-hour  when  necessary; 
stock  quotes  are  delayed  15  minutes  in 
accordance  with  SEC  regulations. 


Other  non-print  information  services  from  Dow  Jones 
include  its  News  Service  (Broadtape),  covering  equity 
markets,  Dow  Jones  News/Retrieval  computerized  busi¬ 
ness  and  financial  news  and  information  from  55  data¬ 
bases,  The  Professional  Investor  Report  that  transmits 
immediate  alerts  when  an  unusual  price  or  volume  move 
occurs  among  the  most  actively  traded  common  stocks. 
Capital  Markets  Report  for  coverage  of  fixed-income  and 
financial  futures  markets,  AP-Dow  Jones,  which,  in  con¬ 
junction  with  the  Associated  Press  covers  international 
economic,  business  and  financial  news,  and  Telerate,  a 
supplier  of  computerized  financial  information. 

For  locally  operated  voice  information  services,  the 
company  also  offers  Dow  Jones  Voice  Information  Net¬ 
work,  which  provides  customized  news  and  information 
ranging  from  financial  data  to  entertainment  reports. 

DJ  News/Retrieval  expands 

Dow  Jones  News/Retrieval  added  financial  profiles  on 
4,500  of  the  largest  corporations  to  its  database  of  online 
business  information.  Known  as  Worldscope,  the  new 
service  simplifies  analysis  and  comparison  of  companies 
in  different  countries  through  uniform  accounting  stan¬ 
dards  for  companies  in  similar  industry  groups.  Reports 
are  displayed  in  a  consistent  country-by-country  format. 
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Pittsburgh  daily  reimbursed 

Post-Gazette  collects  $2  million  from  Insurance  company  to 
be  used  for  punitive  damage  payment  in  lost  libel  case 


By  Andrew  Radolf 

The  Fireman’s  Fund  Insurance 
Companies  has  reimbursed  the  Pitts¬ 
burgh  Post-Gazette  for  $2  million  in 
punitive  damages  incurred  in  a  libel 
suit.  The  payment  settles  a  lawsuit 
brought  by  the  newspaper  against  the 
insurance  company. 

The  Post-Gazette  filed  suit  last 
June  after  National  Surety  Corp.,  a 
Fireman’s  Fund  subsidiary,  refused 
to  honor  the  Post-Gazette’s  claim. 
National  Surety  maintained  that 
Pennsylvania  public  policy  barred  it 
from  covering  punitive  damages  in 
that  state. 

There  was  no  formal  admission  of 
liability  by  Fireman’s  Fund. 

The  settlement  means  the  newspa¬ 


was  used  for  legal  fees. 

The  Post-Gazette  maintained  that 
since  1979  it  had  an  excess  liability 
policy  with  National  Surety  Corp. 
which  provided  “follow-on”  libel 
coverage  under  the  same  terms  as 
Mutual,  which  covers  punitive  damages. 

Ray  Burnett,  general  manager  of 
the  Post-Gazette,  said  the  settlement 
represented  “90%”  of  the  newspa¬ 
per’s  claim  against  Fireman’s  Fund. 

Burnett  said  the  Post-Gazette  had  a 
policy  in  1978  that  said  punitive  dam¬ 
ages  were  not  covered.  When  the 
policy  was  renewed  the  following 
year,  he  stated,  the  Post-Gazette  told 
the  company  “we  had  to  have  cover¬ 
age  for  punitive  damages  or  we  didn’t 
want  coverage  from  the  Fireman’s 
Fund.” 


The  settlement  means  the  newspaper  will  have  to 
pay  out-of-pocket  only  $270,000  of  a  $2.77  million 
award  won  by  Richard  DiSalle,  a  former  judge  who 
sued  the  newspaper  over  a  1979  article  about  a  will 
he  had  handled  as  an  attorney. 


per  will  have  to  pay  out-of-pocket 
only  $270,000  of  a  $2. 77-million 
award  won  by  Richard  DiSalle,  a  for¬ 
mer  judge  who  sued  the  newspaper 
over  a  1979  article  about  a  will  he  had 
handled  as  an  attorney. 

The  award  to  DiSalle  consisted  of 
$200,000  in  actual  damages  and  $2 
million  in  punitive  damages,  with  the 
$570,000  balance  being  accrued  inter¬ 
est.  The  newspaper  paid  DiSalle  the 
award  last  July  after  the  U.S. 
Supreme  Court  declined  to  review  the 
case,  which  had  been  upheld  by  the 
Pennsylvania  courts. 

At  the  time,  Post-Gazette  officials 
said  the  newspaper  would  have  to 
undergo  additional,  “belt-tightening,” 
possibly  including  a  hiring  freeze,  as 
a  result  of  having  to  pay  about  $2.27 
million  of  the  award  with  its  own 
funds. 

The  Post-Gazette’s  primary 
insurer.  Mutual  Insurance  Co.  of 
Hamilton,  Bermuda,  paid  the  news¬ 
paper  the  full  $1 -million  limit  of  its 
policy,  but  about  half  of  that  amount 


National  Surety  agreed  to  a  new 
policy  stating  that  the  coverage  would 
be  the  same  as  the  Post-Gazette’s  pri¬ 
mary  policy,  said  Burnett.  The  insur¬ 
er’s  agreement  at  the  time  to  include 
punitive  damage  coverage  “strength¬ 
ened  our  case,”  he  said. 

Larry  Flatley,  a  Post-Gazette  attor¬ 
ney  with  Reed,  Smith,  Shaw  & 
McClay,  said  that  after  the  discovery 
process  revealed  the  changes  that 
National  Surety  agreed  to  in  the  new 
policy,  the  newspaper’s  complaint 
was  amended  to  include  separate 
charges  of  “negligent  misrepresenta¬ 
tion”  and  “fraudulent  misrepresenta¬ 
tion.” 

The  former  charge  means  the  insur¬ 
ance  company  did  not  know  —  but 
should  have  known  —  that  its  agree¬ 
ing  to  pay  punitive  damages  might  be 
in  conflict  with  Pennsylvania  policy, 
Flatley  said.  The  latter  charge  means 
the  insurance  company  did  know  and 
deliberately  misrepresented  what  it 
would  cover. 

The  Post-Gazette  also  made  a 


“waiver  argument,”  which  Flatley 
felt  was  another  reason  why  the  insur¬ 
ance  company  agreed  to  settle  for 
90%  of  the  plaintiff’s  claim. 

“They  did  not  raise  the  issue  of 
insurability  of  punitive  damages  until 
after  they  were  awarded,”  Flatley 
said.  “We  argued  they  didn’t  raise 
that  issue  in  time.” 

The  issue  should  have  been  raised 
before  the  trial,  and  that  knowledge 
would  have  affected  the  Post- 
Gazette’s  strategy  in  trying  the  case, 
he  said. 

“If  we  had  known  that  punitive 
damages  would  have  been  an  issue, 
we  could  have  submitted  special 
interrogatories  to  the  jury  and  found 
what  they  were  thinking,”  Flatley 
said.  Instead,  the  jury  used  a  general 
verdict  form  that  only  says  whether 
the  jury  finds  for  the  plaintiff  and  for 
how  much. 

Teamsters  ratify 
contract  at 
Pittsburgh  papers 

A  new  three-year  contract  with  the 
Pittsburgh  Press  Co.  was  ratified  by 
the  members  of  Teamsters  Local  211, 
representing  truck  drivers,  mechan¬ 
ics  and  circulation  employees. 

The  contract  covers  about  660 
employees  and  includes  a  signing 
bonus  and  wage  increases  in  the 
pact’s  last  two  years.  The  contract 
also  includes  scheduling  changes, 
some  job  reductions  through  attrition 
and  changes  in  a  drug  prescription 
plan  and  medical  coverage. 

Contracts  between  the  Teamsters 
and  nine  other  unions  representing 
about  1 ,400  employees  and  the  Press 
Co.  expired  last  Dec.  31,  but  were 
extended  with  each  side  pledging  48 
hours’  notice  before  a  strike  or  lock¬ 
out. 

Negotiations  with  the  other  unions 
are  continuing. 

The  Press  Co.  publishes  the  after¬ 
noon  Pittsburgh  Press  and  through  a 
joint  operating  a^greement  handles 
production  and  business-side  func¬ 
tions  for  the  morning  Pittsburgh  Post- 
Gazette. 


18 


EDITOR  &  PUBLISHER  for  November  25,  1989 


Making  newspapers  more  valuable 

Ways  must  be  found  to  cope  with  the  growth  of  media  aiternatives 


By  Debra  Gersh 

The  media  alternatives  for  advertis¬ 
ers  have  never  been  greater,  and  the 
pressure  is  on  newspapers  as  the 
industry  reaches  a  turning  point, 
according  to  Lance  Primis,  president 
of  the  New  York  Times. 

Primis,  moderating  a  panel  discus¬ 
sion  during  the  newspaper  divisional 
meeting  at  the  Audit  Bureau  of  Circu¬ 
lations  annual  conference  in  New 
York  City,  noted  that,  in  the  past, 
newspapers  were  differentiated  by 
things  like  content,  special  sections, 
price  and  networks.  Yet,  with  the 
proliferation  of  print  alternatives, 
retail  and  classified,  which  bring  in 
the  majority  of  ad  revenues,  are  under 
strain. 

Putting  together  a  cost-efficient  ad 
program  is  important  to  Anthony  M. 
Gasparro,  vice  president/advertising, 
the  Great  Atlantic  &  Pacific  Tea  Com¬ 
pany  Inc.,  who  noted  newspapers  are 
important  informative-ad  vehicles  for 
supermarkets,  telling  the  consumer 
where  and  when  sales  are,  what  is  on 
sale,  and  similar  shopping  informa¬ 
tion. 


All  of  Hartmarx  Corporation’s 
stores  have  a  specific  target  cus¬ 
tomer,  commented  its  vice  president/ 
marketing  services  Frank  Brenner. 
The  company  wants  to  know  who  the 
newspaper’s  customer  is,  and  not  just 
by  gross  income,  so  it  can  see  if  its 
own  target  customer  is  included. 

In  addition,  Hartmarx,  which  deals 
in  upscale  men’s  clothing  and  stores, 
is  concerned  about  the  newspaper’s 
ambiance. 

Interest  in  men’s  fashion  has 
grown,  and  specialty  magazines  like 
GQ  and  Esquire  are  doing  a  good  job 
of  working  with  advertisers  as  part¬ 
ners,  for  example  putting  on  fashion 
shows  and  other  added-value  events. 

“Newspapers  are  missing  the 
boat,”  he  said  of  that  aspect. 

Michael  Drexler,  executive  vice 


president/national  media  director  at 
Bozell  Inc.,  also  commented  that  the 
competition  for  ads  is  stronger  than 
ever,  especially  for  the  local  dollars. 

The  concept  of  market  coverage  is 
also  changing,  he  said,  noting  that 
newspapers  must  suit  their  marketing 
data  to  encompass  the  marketing  area 
defined  by  the  advertiser. 

Markets  also  are  being  looked  at 
more  selectively  and  more  targeted, 
not  household-  but  people-directed. 

Drexler  also  cited  demographic 
information,  the  editorial  environ¬ 
ment,  especially  special  sections,  and 
consumers’  product  usage  informa¬ 
tion  as  important  in  the  decision¬ 
making  process. 

The  advertising  buyers  said  paid 
subscription  figures  were  more 
important  to  them  than  single-copy 
buyers,  primarily  because  it  repre¬ 
sents  a  stable  base  and  can  be  defined. 

Responding  to  a  question  from 
Primis  about  what  data  is  considered 
important,  Brenner  said  he  likes  to 
evaluate  year-to-year  data  to  see 
where  the  publication  is  going,  and 
also  likes  to  know  who  else  is  adver¬ 
tising  in  the  paper,  as  well  as  the 


publication’s  demographics. 

Gasparro  and  his  staff  look  at  many 
factors,  he  said,  noting  that  they  need 
newspapers  and  do  look  at  other  ad 
vehicles  if  a  newspaper  does  not  fit 
their  criteria.  He  suggested  that  the 
partnership  between  newspapers  and 
supermarkets  grow,  and  that  more 
supermarkets  should  be  encouraged 
to  sell  papers  in  the  store. 

Year-to-year  comparisons  are 
important,  but  Bozell’s  Drexler  said 
that  neither  shows  a  trend  nor 
explains  what  is  happening  in  the  mar¬ 
ket. 

He  said  he  prefers  to  see  data  cov¬ 
ering  three  years’  developments  and 
face-to-face  presentations  because 
“the  data  can  tell  what  happened,  but 
not  why.” 

Drexler  further  suggested  newspa¬ 


pers  invest  in  audience  research 
rather  than  just  circulation  figures, 
and  focus  on  geodemographics. 

“Added  value  is  the  byword  of  the 
next  decade,”  Drexler  said  in 
response  to  another  question  from 
Primis.  “It  means  we  want  the  media 
to  be  our  marketing  partner,  not  just 
sell  space.  .  .  .  The  standard  adver¬ 
tising  pitch  is  not  the  way  of  the 
future.” 

Hartmarx’s  Brenner  re-empha- 
sized  his  earlier  comments  about  how 
well  men’s  speciality  magazines  are 
working  as  partners  with  his  com¬ 
pany,  and  noted  that  newspapers 
must  get  involved  in  this  type  of 
effort. 

Gasparro  of  A&P  commented  that 
supermarkets  could  use  newspapers’ 
help  in  planning  added-value  promo¬ 
tions,  and  suggested  that  newspapers 
also  work  on  developing  co-op  adver¬ 
tising  potential. 

The  newspaper  ad  industry  is  at  an 
interesting  point,  Primis  noted  in  his 
summation.  The  suggestions  made 
are  “simple  to  understand,  but  hard 
to  execute.  We  must  find  new  ways  to 
make  ourselves  more  valuable.” 

Ala.  hall  of  honor 

The  late  Clarence  B.  Hanson  Jr., 
former  publisher  of  the  Birmingham 
News,  and  the  late  Barrett  Shelton 
Sr.,  former  publisher  of  the  Decatur 
Daily,  were  inducted  into  the  Ala¬ 
bama  Press  Association’s  Newspaper 
Hall  of  Honor  during  ceremonies  at 
Auburn  University. 

Art  center  donation 

The  St.  Petersburg  (Fla.)  Times 
gave  a  $5,000  gift  to  the  Dunedin  Fine 
Arts  and  Culture  Center  to  help  in  the 
renovation  and  expansion  of  its  facil¬ 
ity. 

St.  Pete  Times  gift 

The  St.  Petersburg  (Fla.)  Times  has 
given  $5,000  in  support  of  the  Ameri¬ 
can  Stage  School  Tour,  a  professional 
children’s  touring  group  that  presents 
productions  of  children’s  literature 
for  the  Tampa  Bay  area. 


Drexler  further  suggested  newspapers  invest  in 
audience  research  rather  than  just  circuiation  figures, 
and  focus  on  geodemographics. 
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Advice  to  editors 

Newspaper  design  expert  points  out  that  77%  of  today’s 
newspaper  readers  have  never  iived  without  teievision 


By  M.L.Stein 

Editors  should  encourage  their 
writers  to  become  “visual  thinkers” 
by  exploring  the  graphics  possibility 
of  every  story  they  write. 

This  was  the  advice  of  Dr.  Mario 
Garcia,  associate  director  of  the 
Poynter  Institute  and  a  newspaper 
design  expert,  in  a  recent  presenta¬ 
tion  to  an  Associated  Piess  group  in 
St.  Helena,  Calif. 

Garcia  reminded  his  audience  of 
newspaper  editors  and  publishers  that 
newspapers  must  attract  and  hold 
readers  who  have  been  subjected  to 
visual  images  during  their  entire  lives. 

He  said  that  77%  of  today’s  news¬ 
paper  readers  have  never  lived  with¬ 
out  tv.  He  predicted  the  figure  will 
rise  to  90%  by  the  year  2000. 

The  speaker  said  that  since  the 
writer  knows  his  story  better  than 
anyone  else,  he  should  explore  its 
graphics  potential:  Can  it  use  a  map, 
chart  or  graph? 

There  are  other  possibilities,  Gar¬ 
cia  continued.  He  said  a  financial 
writer  interviewing  a  business  execu¬ 
tive  might  take  back  a  brochure  with 
the  firm’s  logo  “so  the  art  department 
can  do  a  little  icon  that  will  drive 
readers  to  the  story.” 

“When  writers  start  thinking  along 
these  lines  the  paper  becomes  more 
graphic,”  Garcia  noted. 

“If  there  is  a  10-mile  police  chase 
all  over  the  city,  why  explain  it  with  a 
narrative  when  you  can  use  graph¬ 
ics?”  he  asked. 

Garcia  asserted,  however,  that 
reporters  are  not  normally  aware  of 
this  alternative.  “You  have  to  train 
them,”  he  declared. 

Stepped-up  use  of  graphics  is  part 
of  making  the  newspaper  more 
“reader  friendly”  as  a  means  of  com¬ 
peting  with  tv  and  other  media,  Gar¬ 
cia  stated. 

He  lauded  USA  Today  for  setting 
the  pace  in  this  direction,  not  only  in 
this  country  but  abroad  as  well. 

On  the  “negative  side,”  he  went 
on,  USA  Today  has  fallen  into  a  “for¬ 
mula  approach”  to  editing. 

“One  day  is  pretty  much  like  the 
next  day”  in  USA  Today’s  format, 
Garcia  explained.  Even  so,  he  said, 
there  have  been  some  changes. 


including  some  longer  stories. 

Nevertheless,  Garcia  said,  every 
group  should  “measure  what  you  are 
doing  against  USA  Today.  It  has 
become  the  standard,  and  you  cannot 
ignore  the  influence  it  has  had.” 

According  to  Garcia,  writing  and 
editing  are  the  main  elements  in 
improving  newspapers,  not  typography. 

“In  survey  rfter  survey,  typogra¬ 
phy  is  not  number  one  in  the  reader’s 
list  of  priorities,”  he  related.  “I  have 
never  heard  anyone  in  a  focus  group 
say,  ‘I  love  the  crisp  look  of  the 
paper.’  They  are  more  likely  to  ask 
why  Ann  Landers  has  been  moved 
from  Page  1  to  Page  3,  or  why  the 
Letters  to  the  Editor  column  has  been 
changed  from  where  it  was.” 


job,”  he  said.  “Invisible  news  means 
scratching  the  surface  to  find  it.  It 
deals  with  what  may  happen  in  five  days 
or  five  years  as  a  result  of  visible  news.” 

Garcia  said  such  reporting  could 
establish  a  need  among  readers. 

“Ask  yourself,  Is  there  a  need  for 
your  front  page?”  Garcia  urged. 
“Will  your  newspaper  pass  the  cof¬ 
fee-table  test”  by  being  around  the 
house? 

Garcia  divided  readers  into  two 
groups  —  devoted  readers,  usually 
older,  who  read  the  paper  every  day, 
and  “scanners,”  who  say  that  lack  of 
time  prevents  them  from  plowing 
through  the  whole  paper. 

“But  they  read  magazines,”  he 
noted,  and  are  likely  to  cancel  the 


According  to  Garcia,  writing  and  editing  are  the 
main  elements  in  improving  newspapers,  not 
typography. 


Garcia  said  that  in  the  next  decade 
editors  and  publishers  will  have  to 
become  aware  of  the  “sociology  of 
journalism”  in  that  they  should  not 
think  of  putting  out  a  “newspaper  for 
everybody,  which  would  be  a  news¬ 
paper  for  nobody.” 

“We  are  going  to  have  to  think  for 
the  first  time  of  putting  out  a  newspa¬ 
per  for  our  audience,”  he  said. 

“USA  Today  was  the  first  newspa¬ 
per  to  be  marketed  for  a  certain  audi¬ 
ence  and  I  think  we’re  going  to  see 
more  of  that,”  Garcia  added. 

He  indicated  that  weeklies  and  spe¬ 
cialized  newspapers  have  moved  fur¬ 
ther  in  this  direction  than  dailies. 

“The  real  action  is  in  the  suburban 
press,”  he  claimed. 

“The  weeklies  are  doing  very  well. 
One  reason  is  that  they  don’t  come 
out  every  day  and  a  second  reason  is 
that  they  are  giving  people  informa¬ 
tion  they  need  —  where  to  go,  what 
to  do.” 

One  way  newspapers  can  compete 
with  special-interest  publications  and 
television,  Garcia  contended,  is  to 
search  out  “invisible  news.” 

“TV  does  visible  news  very  well 
and  will  continue  to  do  an  even  better 


paper  because  they  “feel  guilty  seeing 
the  newspapers  pile  up  in  the  house. 
“What  do  you  do  when  you  feel  guilt? 
You  get  it  out  of  your  mind,”  Garcia 
observed. 

Newspapers  have  a  chance  of 
keeping  busy  readers  by  creating 
“points  of  entry”  on  the  page. 

“Every  subhead  presents  one  more 
point  of  entry,”  he  maintained.  “You 
have  to  grab  the  reader,  If  you  don’t 
grab  him  or  her  with  the  head,  then 
it’s  the  lead.  If  you  don’t  do  it  then, 
you  may  as  well  throw  the  story  to  the 
dogs.” 

Garcia  said  some  newspapers  hesi¬ 
tate  to  create  more  summaries  and 
subheads  because  they  cause  prob¬ 
lems  for  the  copydesk. 

“We  are  not  here  to  make  life  easy 
for  the  copydesk,”  he  said.  “We  have 
to  gear  the  paper  for  the  reader  — 
and  readers  like  summaries.” 

“You  have  to  become  a  companion 
medium  because  everybody  watches 
tv,  which  is  the  ultimate  companion 
medium,”  he  observed. 

The  three-day  conference  was  held 
by  APACAHN,  the  Associated  Press 
Association  of  California,  Arizona, 
Hawaii  and  Nevada. 
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Unmistakabu 


The  challenge:  to  develop  sharp,  full-color 
newspaper  reproduction  that  matches  the 
world-class  excellence  of  the  Los  Angeles 
Times’  editorial  coverage. 

The  solution:  The  Times’  new  downtown 
printing  plant,  opening  in  mid-1990.  A 
$240  million  showcase  of  the  world’s  most 
advanced  newspaper  production  technology. 

It’s  state  of  the  art.  State  of  the  science.  And  a 
statement  about  our  conunitment  to  our 
readers  and  our  advertisers. 
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Ownership  changes 


The  Douglas  (Ariz.)  Daily  Dispatch 
and  the  free-circulation  Viva,  owned 
by  Yuma,  Ariz. -based  Western 
Newspapers  Inc.,  have  been  sold  to 
Wick  Communications.  Purchase 
price  was  not  disclosed. 

Dispatch  publisher  Robin  Richards 
was  transferred  to  Western  Newspa¬ 
pers’  Mohave  Valley  News  in  Bull¬ 
head  City,  Ariz.  Wick  Communica¬ 
tions,  based  in  Sierra  Vista,  Ariz., 
named  Greg  LaFreniere  as  the  new 
Dispatch  publisher.  He  formerly  was 
publisher  of  the  Arizona  Range  News 
in  Wilcox  and  the  San  Pedro  Valley 
News-Sun  in  Benson. 

Jim  Webster  of  Webster  &  Associ¬ 
ates,  Rockwall,  Texas,  represented 
Western  Newspapers  in  the  transac¬ 
tion. 

*  *  « 

The  weekly  Chase  County  Leader- 
News  of  Cottonwood  Falls,  Kan.,  was 
sold  by  Kansas  Graphics  Inc.  to  Flint 
Hills  Publishing  Co.,  also  of  Cotton¬ 
wood  Falls. 

The  deal  was  brokered  by  Bolitho- 
Sterling,  Kansas  City. 

41  «  * 

Terry  Gogerty  and  John  Walker  of 
Fort  Collins,  Colo.,  have  sold  the 
Fence  Post,  a  9,600-paid-weekly  farm 


and  ranch  publication,  to  Greeley 
Publishing  Co.,  a  subsidiary  of  Swift- 
Pioneer  Newspapers  of  Carson  City, 
Nev. 

Jim  Webster  of  Webster  &  Associ¬ 
ates,  Rockwall,  Texas,  represented 
the  seller  in  the  transaction. 

*  *  * 

Clarence  and  Joanne  Zaitz  of  San 
Diego  have  purchased  the  weekly 
Rogue  River  Press  from  Peter  and 
Phyllis  Morales. 

The  newspaper  will  be  operated  by 
the  Rogue  River  Publishing  Corp., 
established  by  Clarence  and  Joanne 
Zaitz,  effective  Dec.  1. 

Clarence  Zaitz  has  been  Western 
regional  sales  executive  for  the  Brit¬ 
ish  news  agency  Reuters.  Previously 
he  was  publisher  of  the  Coronado 
(Calif.)  Journal,  and  a  news  and  sales 
executive  for  United  Press  Interna¬ 
tional.  He  and  his  wife  once  owned 
two  small  weeklies  in  Salem,  Ore. 

*  *  * 

The  12,000-circulation  Bridgeton 
(N.J.)  Evening  News,  owned  by  the 
Schofield  family  for  52  years,  has 
been  sold  to  a  U.S.  subsidiary  of  Hol- 
linger  Co.  of  Toronto.  The  price  was 
not  disclosed. 

John  T.  Schofield  purchased  the 


Evening  News  in  1927  and  served  as 
president  from  1953.  Other  owners 
were  his  wife,  Marian  Schofield,  who 
served  as  chief  executive  officer,  and 
sons,  John  L.  Schofield  and  Dean  R. 
Schofield. 

«  « 

The  Backe  Group  Inc.,  whose 
chairman  is  former  CBS  Inc.  presi¬ 
dent  John  Backe,  has  signed  a  defini¬ 
tive  agreement  to  purchase  Atlantic 
Publications  Inc.,  which  publishes  30 
newspapers  in  Delaware,  Maryland, 
Virginia  and  North  and  South  Car¬ 
olina.  Susan  Souders  Obrecht,  presi¬ 
dent  of  ESS  Ventures  Inc.,  will  be  a 
partner  in  the  deal.  Terms  were  not 
disclosed. 

Among  the  leading  publications  of 
Atlantic,  whose  president,  founder 
and  sole  stockholder  is  George 
McMath,  are  the  twice-weekly  East¬ 
ern  Shore  News  of  Onley,  Va.,  the 
Maryland  Times-Press  and  Maryland 
Beachcomber  of  Ocean  City,  Md.,  the 
Delaware  Coast  Press  of  Rehoboth 
Beach,  Del.,  the  Tidewater  Review  of 
West  Point,  Va.,  and  the  Outer  Banks 
Current  of  Kill  Devil  Hills,  N.C. 

Both  the  Backe  Group  and  Obrecht 
own  a  number  of  other  media  proper¬ 
ties. 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system. . 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese” 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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THE  LNA/MEDIA  RECORDS  DIQABASL 
WITHOUT  I^VOUm  II  THE  DARK. 


If  your  newspaper  is  not  part  of 
the  newly  merged  LNAAledia 
Records  database,  your  sales 
are  just  a  shadow  of  what  they 
could  be . 

^  LNA/IMedia  Records  is  the 
primary  source  of  competitive 
data  used  by  ad  agencies,  adver¬ 
tisers  and  major  retailers  to  plan 
their  me'dia  purchases.  So  if 
your  newspaper  isn’t  part  of  the 
database,  here’s  what  you’re 
missing  out  on:  '  ' 

EXPOSURE,  In  exclusive  reports 
like  the  BAR/LNA  IVIulti-Kledia 
Service,  which  now  shows 
newspaper  advertising  as  part  | 
of  a  nine-media  total.  And  Day- 
of-the-VVeek  rep4)rts  used  by 
major  retailers  to  track  the 
performance  of  their  various 
products.  ‘ 

COMPETITIVE  INFORMATION,  j 
That  you  need  to  build  a  f  - 
stronger  sales  story.  And! 
to  uncover  new  sources  ’ 
of  revenue. 

ON-IINE  SERVICES.  Which  save 
'  time  on  research  so  your 
sales  team  can  spend  more 
time  selling,  y , 


NEW  AND  UPCOMING  REPORTS.  Like  the 
custom  reports  we’re  develop¬ 
ing  which  will  show  you  ad  ex-  ,  . 
penditure  dollars  by  accxiunt 
across  five  media  within  your 
/ocr// market. 

•  Now  think  what  fou  could  do 
as  a  subscriber.  , 

You  could  increase  your^yisr- 
bility  to  the  people  who  make 
buying  decisions.  Target  new 
business.  Position  yourself 
more  effectively  against  Vour 
competition  —  most  of  whom 
will  also  be  subscribing  to  LNA7 
Media  Records. 

And  create  opportunities  to 
increase  your  advertising  sales.' 
All  of  which  could  be  essen¬ 
tial  to  sur\  ival  in  this  tough, 
competitive  market  .- 
For  more  information  on 
the  opportunities  being  de¬ 
veloped  for  the  newspaper 
industrv,  call  Jim  F'arrell  at 
.  l-8(K)-LNA-I)ATAor212- 
'  725-2700. 

,  Join  the  LNA/Media  Re¬ 
cords  database.  Don’t  keep 
your  newspaper  in  the  dark. 


L* 
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Ad  Bureau  responds  in  court  case 

Denies  charges  of  copyright  infringement  and  defamation  fiied 
against  it  over  use  of  a  teiephone  saies  training  manuai 


By  Debra  Gersh 

The  Newspaper  Advertising 
Bureau  has  denied  charges  of  copy¬ 
right  infringement  and  defamation 
filed  against  it  over  use  of  a  telephone 
sales  training  manual. 

The  suit,  filed  in  U.S.  District 
Court  by  Kathleen  “Kitty”  Vance, 
former  Ad  Bureau  telemarketing 
manager,  charges  that  the  NAB  has 
continued  to  use  the  training  manual, 
allegedly  authored  by  Vance  before 
her  term  at  the  Bureau,  in  violation  of 
Vance’s  copyright  (E&P,  Oct.  14). 

The  Bureau,  however,  in  its  written 
answer  and  counterclaim  to  the 
charges,  maintains  that  the  manual 
was  written  by  Vance  and  other  NAB 
staffers  while  Vance  was  employed 
by  the  Ad  Bureau,  thus  making  it 
property  of  the  Bureau. 

The  Bureau  also  denies  charges  of 
unfair  trade  practices,  defamation 
and  malicious  intent  to  harm  Vance’s 
telephone  sales  consulting  business. 

The  Bureau  response  further  states 
it  has  “not  infringed  or  violated  any 
purported  rights  of  plaintiff  under  the 
Copyright  Act  ...  in  that  plaintiff 
[Vance]  participated  in  the  prepara¬ 
tion  of  the  Training  Manual  while 
employed  by  defendant  NAB  and 
within  the  scope  of  her  duties  as  an 
employee  of  NAB  so  that  the  Training 
Manud  is  a  work  for  hire,  the  copy¬ 
right  to  which  is  owned  by  NAB  pur¬ 
suant  to  .  .  .  the  Copyright  Act.” 

In  addition,  the  NAB  document 
notes,  if  Vance  did  publish  the  manual 
in  1977,  before  she  was  hired  by  the 
Bureau,  “then  the  Training  Manual 
and  all  copyright  and  other  rights 
thereto  have  passed  into  the  public 
domain”  and  Vance  cannot  pursue 
action  for  purported  infringement. 

Vance  “has  abandoned  and/or  for¬ 
feited  all  copyright  rights  in  and  to  the 
Training  Manual  by  virtue  of  allowing 
it  to  be  published  and  distributed  to 
NAB’s  clients  for  a  period  in  excess 
of  three  years  without  making  any 
claim  to  possessing  a  copyright 
therein  and  without  placing  any 
notice  of  copyright  thereon,”  the 
Bureau  commented. 

Further,  by  not  publishing  the  man¬ 
ual  for  the  gener^  public,  the  NAB 
maintains  it  “could  not  have 


infringed”  on  Vance’s  purported 
copyright. 

The  NAB  also  argues  that  Vance 
failed  to  prove  any  specific  damages 
she  suffered  due  to  letters  from  NAB 
president  Craig  Standen,  named  as  a 
defendant  in  the  suit,  to  newspapers 
that  participated  in  telephone  sales 
training  workshops. 

The  letters  basically  said  that 
Vance  had  no  right  to  the  copyright  of 
the  manuals  and  that  the  newspapers 
should  not  honor  her  request  to  place 
copyright  notices  on  all  copies. 

The  NAB  further  alleges  that 
Vance  “wrongfully  secured  from  the 
Register  of  Copyrights  a  certificate  of 
copyright  registration  with  respect  to 
the  Training  Manual.” 

Standen  and  the  Bureau  have  asked 
the  court  to  declare  the  following: 

•  That  the  NAB  is  “sole  owner  and 
proprietor  of  all  rights,  title  and  inter¬ 
est  in  and  to  the  training  manual”; 

•  “That  the  Register  of  Copyrights 
be  directed  to  strike  null  and  void  the 
Certificate  of  Registration  with 
respect  to  the  Training  Manual 
obtained  by”  Vance; 

•  That  Vance  “be  directed  to  send 
corrective  letters  to  all  newspapers 
and  other  persons  or  entities  to  whom 
she  had  written  claiming  a  copyright 
in  and  to  the  Training  Manual, 
informing  them  that  all  copyright  and 
other  rights  in  and  to  the  Training 
Manual  reside  solely  in  defendant 
Newspaper  Advertising  Bureau”; 

•  And  that  Standen  and  the  Bureau 

Thailand  bans 
sale  of 
Asian  WSJ 

Thailand  banned  import  and  sale  of 
the  Asian  Wall  Street  Journal  in 
response  to  the  newspaper’s  having 
published  an  article  last  August  that 
was  viewed  as  detrimental  to  Thai 
Buddhism,  the  country’s  official 
religion. 

The  ban  was  imposed  Nov.  2,  but 
not  enforced  until  Friday,  Nov.  17. 

Asian  WSJ  editor  Barry  Wain  flew 
to  Bangkok  to  appeal  for  lifting  the 
ban.  The  newspaper,  based  in  Hong 
Kong,  has  about  2,000  circulation  in 
Thailand. 


be  reimbursed  for  legal  fees  and  any 
“other  and  further  relief  as  to  the 
court  seems  just  and  proper.” 

In  her  response  to  the  Bureau’s 
counterclaim,  Vance  maintained  her 
original  charges  and  stated  that  she 
“lawfully  obtained”  the  copyright 
registration  for  the  manual. 

No  court  date  had  been  set  as  E&P 
went  to  press. 

Reupke  resigns 
as  Reuters’ 
general  manager 

Michael  Reupke  has.  resigned  as 
general  manager  of  Reuters  Holdings 
PLC,  a  post  he  assumed  only  last  May 
after  being  editor  in  chief  of  the  news 
and  information  company  since  1978. 

In  announcing  his  resignation, 
Reupke  said  he  was  leaving  to 
“pursue  other  interests.” 

The  duties  of  the  general  manager 
are  now  being  split  between  two  peo¬ 
ple,  Reuters  said. 

Patrick  Mannix,  formerly  interna¬ 
tional  technical  manager,  was  named 
director  of  group  quality  programs 
and  Peter  Holland,  formerly  deputy 
general  manager,  was  appointed 
director  of  corporate  affairs. 

Knight  names 
athletic 
reform  panel 

The  Knight  Foundation  has  named 
eight  university  presidents  repre¬ 
senting  major  conferences  and  inde¬ 
pendent  colleges  to  its  commission 
seeking  reforms  in  intercollegiate 
athletics. 

The  21 -member  panel  will  also 
include  the  president  of  Coca-Cola 
Co.,  a  former  chairman  of  NBC,  a 
U.S.  congressman  who  was  an  all- 
America  basketball  player  and  a  for¬ 
mer  Heisman  Trophy  winner. 

Established  last  September,  the 
commission  is  headed  by  the  Rev. 
Theodore  M.  Hesburgh,  president 
emeritus  of  the  University  of  Notre 
Dame,  and  Dr.  William  Friday,  presi¬ 
dent  emeritus  of  the  University  of 
North  Carolina. 
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Syndicated  columnist  zaps  campaign  coverage 


By  M.L.  Stein 

Television,  as  “the  dominating 
force  in  American  politics,”  did  a 
lousy  job  of  reporting  the  1988  pres¬ 
ident!^  election,  but  the  press  also 
fell  down  on  coverage,  syndicated 
columnist  Jack  Germond  told  a  Hous¬ 
ton  media  convention. 

Calling  the  campaign  itself  a 
“mindless  exercise,”  Germond 
charged  that  both  tv  and  newspapers 
never  gave  an  accurate  picture  of 
either  candidate  and  allowed  the 
George  Bush  campaign  team  to  set 
the  agenda  for  the  news. 

“The  tv  networks  are  the  obvious 
villains,”  Germond  said,  but  added 
that  newspapers  should  share  the 
blame. 

The  peppery  speaker,  who  co¬ 
writes  the  column  “Politics  Today,” 
from  his  base  in  the  Washington 
bureau  of  the  Baltimore  Evening  Sun, 
was  a  luncheon  speaker  at  the  annual 
convention  of  the  Society  of  Profes¬ 
sional  Journalists. 

During  the  campaign,  television 
news  usually  presented  Bush  in  a  set¬ 
ting  that  was  “visually  compelling 


ignored  an  important  speech  Dukakis 
had  made  regarding  Eastern  Europe. 

Germond  also  faulted  newspapers 
for  not  digging  deeper  into  Bush’s 
charges  about  the  pollution  of  Boston 
Harbor  —  “a  killer  to  Mike 
Dukakis”  —  and  the  Republican 
repetition  of  the  “prison  furlough” 
message. 

“We  have  no  reason  to  be  compla¬ 
cent  or  satisified  by  the  way  we  cover 
American  politics  today,”  observed 
Germond. 

“Are  editors  there  just  to  make 
commas  in  the  copy  or  give  readers 
evenhanded  reporting?”  he  asked. 
“We  have  a  responsibility  to  the  pub¬ 
lic.” 

In  a  response  to  a  question  from  the 
audience,  Germond  also  criticized 
newspapers’  coverage  of  Jesse  Jack- 
son  during  the  convention,  saying 
they  allowed  themselves  to  be  intimi¬ 
dated  by  Jackson  to  avoid  being 
accused  of  racism. 

Besides,  Germond  went  on,  “We 
all  know  he’s  not  going  to  be  elected 
so  why  bother?” 

According  to  Germond,  the  press 
(Continued  on  page  44) 


Jack  Germond 


and  attractive,”  while  his  Democratic 
opponent,  Michael  Dukakis,  was 
shown  against  a  plain  background, 
Germond  recalled. 

“Serious  newspapers  did  a  little 
better  job  but  not  always,”  he  added. 

An  example,  he  said,  was  the  photo 
of  Dukakis  looking  silly  while  riding 
in  a  tank.  On  that  same  day,  Germond 
continued,  the  media  virtually 


Meet  the  natioifs 
feistest  ^xiwiiig  daily. 


The  most  recent  report  of  the  Audit 
Bureau  of  Circulations  shows  that 
The  Bee  is  the  fastest  growing  daily 
newspaper  in  the  country  among 
the  top  50  metropolitan  dfiilies. 

From  April  1  to  September  30, 1989, 
The  Bee’s  average  daily  circulation 
was  259,497  -  up  6.4  percent  from 
the  same  period  in  1988. 

And  on  Sundays,  The  Bee  grew  at  a 
rate  of  5.4  percent,  to  313,110,  making 
it  the  second  fastest  growing  Sunday 
newspaper  among  the  top  50  in 
the  country. 

The  Sacramento  Bee  continues  to 
provide  the  best  in  news,  information 
and  entertainment,  as  it  has  for  the 
past  132  years. 


'  />tl4 


‘Sowce:  Audit  Bureau  of  Clroilaiions  -  Circulation  figures  lor  ttw  so  largest  imistiapefs  in  the  USA  for  the  six-nnnili  ptriod  ending  9/30/89. 
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NEWSPEOPLE  IN  THE  NEWS 


Gerald  Garcia,  editor  and 
publisher  of  the  Knoxville  (Tenn.) 
Journal,  will  chair  the  Task  Force  on 
Minorities  in  the  Newspaper  Busi¬ 
ness  beginning  in  January,  succeed¬ 
ing  David  Lawrence  Jr.,  publisher 
and  chairman  of  the  Miami  Herald, 
who  closes  his  term  Jan.  19. 

Garcia  will  be  the  third  person  to 
chair  the  task  force  and  the  first 
minority  newspaper  publisher  to  head 
the  organization. 

Arthur  Sulzberger  Jr.,  deputy 
publisher  of  the  New  York  Times,  will 
serve  as  deputy  chair.  Garcia  and 
Sulzberger  have  two-year  terms. 

A  founding  member  of  the  National 
Association  of  Hispanic  Journalists 
and  its  first  president,  Garcia  was  for¬ 
merly  president  and  publisher  of  the 
Bryan-College  Station  (Texas )  Eagle 
and  vice  president  of  the  Gannett 
West  Newspaper  Group. 

A  graduate  of  Texas  A  &  M  Univer¬ 
sity,  he  was  a  reporter  and  sports 
editor  for  the  Brenham  (Texas)  Ban¬ 
ner  Press. 

Sulzberger  joined  the  Times  in  1978 
as  a  Washington  bureau  reporter  and 
became  deputy  publisher  in  April 
1988.  Earlier  in  his  career  he  worked 
for  the  Raleigh  (N.C.)  Times  and  the 
Associated  Press.  He  was  graduated 
with  a  bachelor  of  arts  degree  in  politi¬ 
cal  science  from  Tufts  University. 

*  *  * 

Douglas  Crews,  assistant  to  the 
executive  director  of  the  Missouri 
Press  Association,  Columbia,  since 
1979,  will  succeed  William  A.  Bray 
as  executive  director  on  Jan.  1.  Bray 
is  completing  a  37-year  career  as 
MPA  executive  director. 

A  native  of  Odessa,  Mo.,  and  a 
graduate  of  the  University  of  Mis¬ 
souri  with  a  bachelor  of  journalism 
degree.  Crews  reported  for  his  home¬ 
town  paper.  The  Odessan,  in  his  high 
school  and  college  years. 


He  has  held  reporting  and  editing 
posts  with  several  Missouri  newspa¬ 
pers,  including  the  Edina  Sentinel, 
the  Fairfax  Forum,  and  the  Lawson 
Review.  Bray  and  his  wife,  Tricia, 
bought  the  Lawson  paper  in  1978  and 
published  it  until  their  move  to 
Columbia.  He  has  taught  community 
journalism  courses  since  1984  at  the 
University  of  Missouri  School  of 
Journalism. 

*  *  * 

Merrill  F.  Hanlon  has  been  pro¬ 
moted  to  director  of  management 
training  and  development  for  Scripps 
Howard,  moving  from  director  of 
training. 

Hanlon,  a  graduate  of  St.  John’s 
University,  Collegeville,  Minn., 
joined  Scripps  Howard  five  years  ago 
from  Alpha  Associates  Inc.,  Minne¬ 
apolis-based  management  consulting 
firm.  Earlier  he  had  held  management 
positions  in  the  personnel  and  labor 
relations  field  and  conducted  training 
programs  for  the  American  Manage¬ 
ment  Association. 

*  *  * 

Diana  B.  Henriques,  a  staff  writer 
at  Barron’s  magazine  and  former  Wall 
Street  correspondent  for  the  Philadel¬ 
phia  Inquirer,  has  joined  the  financial 
news  staff  of  the  New  York  Times. 
She  is  a  graduate  of  George  Washing¬ 
ton  University. 

*  *  * 

Arthur  E.  Wiese,  Washington 
journalist  and  pas^  president  of  the 
National  Press  Club,  will  become  vice 
president  for  public  affairs  of  the 
American  Petroleum  Institute  on  Jan. 
I,  succeeding  Phil  G.  Goulding, 
who  is  retiring. 

Wiese,  currently  public  relations 
director  of  the  institute,  moved  to  API 
after  17  years  as  a  journalist,  includ¬ 
ing  nine  as  Washington  bureau  chief 
of  the  Houston  Post.  He  was  elected 
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president  of  the  club  at  the  age  of  32  in 
1979,  becoming  the  youngest  officer 
to  hold  the  post  since  the  club’s 
founding  in  1%8. 

Goulding,  a  former  Washington 
correspondent  for  the  Cleveland 
Plain  Dealer,  moved  to  government 
positions  in  1965,  first  as  deputy  assis¬ 
tant  secretary  of  defense  (public 
affairs)  and  two  years  later,  assistant 
secretary’  of  defense,  serving  until  the 
end  of  the  Lyndon  B.  Johnson 
administration. 

*  «  * 

Roberta  Ulrich  has  been  named 
Washington,  D.C.,  correspondent  for 
The  Oregonian,  Portland,  replacing 
Alan  Hayakawa.  A  regional  reporter 
for  The  Oregonian  since  1984,  she 
was  with  United  Press  International 
in  Spokane  and  Portland  for  23  years. 

*  *  * 

The  Detroit  Free  Press  announced 
the  promotion  of  Corky  Boyd  to 
national  advertising  manager.  He  for¬ 
merly  was  features  products  manager 
and  prior  to  that,  assistant  national 
advertising  manager. 

Boyd  was  national  advertising 
manager  of  the  late  Washington  Star 
for  nine  years  prior  to  joining  the  Free 
Press  in  1981. 

A  graduate  of  Princeton  University 
and  a  former  Navy  officer,  he  served 
as  assistant  air  intelligence  officer  at 
CINCPAFLT  in  Hawaii. 

*  *  * 

Richard  J.  Schwenk  is  returning 
to  his  native  Lehigh  Valley  in  Penn¬ 
sylvania  as  circulation  director  of  the 
Bethlehem  Globe-Times  after  more 
than  27  years’  experience  in  circula¬ 
tion  sales  programs  and  distribution 
systems  at  various  newspapers. 

He  was  circulation  director  of  the 
Las  Vegas  Sun,  the  Hamilton  (Ohio) 
Journal  News  and  the  Greensburg 
(Pa.)  Tribune-Review  and  earlier  in 
his  career,  district  sales  manager  for 
the  Norristown  (Pa.)  Times  Herald 
and  the  Philadelphia  Inquirer. 

*  *  * 

Lou  Levin-Outler  is  now  circula¬ 
tion  manager  of  Beacon  Communica¬ 
tions,  Acton,  Mass.,  with  responsi¬ 
bility  for  circulation  functions  at  the 
company’s  weekly,  daily  and  spe¬ 
cialized  regional  newspapers. 

Levin-Outler  was  owner  and 
publisher  of  Townsman  Inc.,  Bridge- 
water,  weeklies.  She  also  was  an 
owner  of  Mariner  Newspapers  Inc., 
Marshfield,  where  she  was  general 
manager  of  the  Mariner  Publications 
division.  Those  properties  were  sold 
earlier  in  the  year  to  Capital  Cities/ 
ABC. 
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Robert  Nisbet 


Nancy  Barry 


Jim  Jennings 


Gary  Gagne  has  been  named 
advertising  director  of  the  Portland 
(Maine)  Newspapers — the  Maine 
Sunday  Telegram,  ihe  Portland  Press 
Herald  and  Evening  Express. 

He  succeeds  Robert  Nisbet,  who 
has  moved  to  an  assistant  to  general 
manager  Steve  Braver. 

Gagne  joined  the  newspapers  in 
1983  and  has  been  assistant  advertis¬ 
ing  director  most  recently. 

Nisbet,  a  Boston  University  gradu¬ 
ate,  began  with  Portland  Newspapers 
in  1%1  as  assistant  advertising  direc¬ 
tor  and  was  promoted  to  director  in 
1964. 

*  DC  * 

Pamela  Y.  Galloway  is  the  newly 
appointed  director  of  office  and 
meeting  services  for  the  Gannett 
Foundation. 

Most  recently  manager/office  and 
administrative  services  at  Gannett 
Outdoor/Gannett  Transit,  Galloway 
also  has  served  as  manager/executive 
services  for  Gannett  Co.  Inc.,  New 
York  City. 

Di  Dc  D> 

Charlene  Moersen,  entertain¬ 
ment  advertising  manager  at  the  Daily 
News  of  Los  Angeles,  was  promoted 
to  national  advertising  manager,  with 
responsibility  for  the  financial,  food, 
media,  transportation,  travel  and 
utility  accounts. 

D>  Di  Dc 

Kevin  V.  McGarry,  most  recently 
Midwest  manager  of  the  Wall  Street 
Journal,  has  joined  The  Network  of 
City  Business  Journals  as  manager- 
Midwestem  operations,  based  in  Chi¬ 
cago. 

During  a  25-year  career  with  Dow 
Jones  Inc.,  McGarry  also  has  been 
Detroit  manager  of  the  National 
Observer  and  manager  of  the  Jour¬ 
nal’s  sales  office  in  Minneapolis. 


Nancy  Barry  joined  the  Dallas 
Morning  News  on  Oct.  9  as  commu¬ 
nity  services  manager. 

Barry  is  responsible  for  planning 
and  coordinating  more  than  120 
yearly  community  service  programs, 
events  and  seminars  sponsored  by  the 
Morning  News. 

A  graduate  of  Stephen  F.  Austin 
State  University,  she  formerly  was 
with  TU  Electric  for  almost  10  years, 
most  recently  as  principal  community 
services  representative. 

Di  Di  Di 

Philip  C.  Edmunds,  who  has  been 
with  the  Hartford  Courant  since  1984, 
most  recently  as  executive  assistant 
to  the  vice  president  of  advertising, 
has  joined  the  Cedar  Rapids  (Iowa) 
Gazette  as  marketing  and  advertising 
director. 

Edmunds  began  his  newspaper 
career  selling  classified  advertising 
for  the  Detroit  News  and  was  a  retail 
ad  representative  before  joining  the 
Detroit  Free  Press,  a  Knight-Ridder 
paper.  In  1979,  he  moved  to  K-R’s 
Miami  Herald  as  general  advertising 
manager,  serving  five  years  before 
moving  to  Hartford. 


Jim  Jennings,  graphics  director  for 
the  Lexington  (Ky.)  Herald-Leader 
since  1985,  is  now  assistant  managing 
editor/graphics  for  the  Knight-Ridder 
newspaper. 

He  will  oversee  the  design  desk  as 
well  as  the  photo  and  art  departments 
and  continues  his  responsibility  for 
overall  appearance  of  the  newspaper. 

On  the  Herald-Leader  staff  since 
1983,  first  as  graphics  editor,  Jennings 
previously  was  an  assistant  professor 
of  journalism  at  Pennsylvania  State 
University  and  also  had  worked  as  a 
staff  photographer  for  the  Virginian- 
Pilot  and  the  Norfolk  Ledger-Star. 

Di  Di  Di 

At  the  Toledo  (Ohio)  Blade,  Don 
Earnhart  has  assumed  the  role  of 
classified  manager,  from  national 
advertising  manager,  and  Hank 
Baker,  previously  classified  man¬ 
ager,  moved  to  national  advertising 
manager. 

Pat  Finn  holds  the  new  position  of 
advertising  manager,  sales  develop¬ 
ment.  He  formerly  was  retail  adver¬ 
tising  manager,  and  that  position  is 
now  being  held  by  Lloyd  Perlin. 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting  owners  in  exploring  and  negotiating 
the  sale  of  their  daily  newspapers  or  non-daily  newspaper  groups. 

180  Oakland,  Suite  210,  Birmingham,  Ml  48009 
313-646-4230 
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Heather  rain,  nor  snow, 
nor  a  llbUe  txxach  of 

canst^ourcjarrieias.  ^ 


pir:'"- 


T 


Elsa  Spiethoff  is  85  years  old. 

Every  morning,  she  rises  at  4:30  to  deliver  a  Knight-Ridder  newspaper, 
the  Daily  Camera,  to  many  of  the  175  residents  of  Frasier  Meadows  Manor  in 
Boulder,  Colo. 

She  has  been  carrying  the  paper  since  she  was  a  mere  youth  of  72. 

Of  course,  for  years  she  had  help.  Until  recently  she  worked  alongside  Elfriede 
Gebenus,  her  sister.  Her  91-year-old  sister. 

How  many  deliveries  do  you  suppose  Elsa  has  missed  in  the  past  13  years? 

Before  you  answer,  bear  in  mind  that  Knight-Ridder  is  driven  by  a  corporate 
philosophy  called  “Customer  Obsession.”  Which  means,  simply  stated,  that  if  you  can’t 
meet  your  customers’  needs  and  satisfy  their  desires,  you  probably  don’t  deserve  to 
have  them  in  the  first  place. 

“Customer  Obsession”  led  an  ad  messenger  at  The  State  in  Columbia,  S.C.,  to  walk 
miles  to  deliver  proofs  when  her  car  broke  down.  It  inspired  The  Miami  Herald  to 
print  a  holiday  season  ‘Airport  Survival  Guide”  instead  of  just  reporting  on  air¬ 
port  crowds.  It  prompted  a  composing  room  supervisor  at  The  Union-Recorder  in 
Milledgeville,  Ga.,  to  phone  the  publisher  for  permission  to  stop  the  presses  and 
correct  an  ad.  At  1a.m. 

So  how  many  deliveries  do  you  think  this  very  senior  carrier  has  missed? 
Did  you  think  she’s  missed  even  one? 

You  should  live  so  long. 


KNIGHT-RIDDER 


Knight-Ridder,  which  recorded  its  thirteenth  year  of  earnings  per  share  growth  in  1988,  is  a  worldwide 
communications  compapy  with  business  information  services,  cable  systems  and  29  daily  newspapers. 


LEGAL  BRIEFS 


Appellate  decisions 
should  omit  names 
unless  necessary 

Judges  who  write  appellate  deci¬ 
sions  should  omit  the  names  of  vic¬ 
tims  and  witnesses  in  sensitive  cases 
unless  “absolutely  necessary,”  the 
Arizona  Supreme  Court  said. 

A  Tucson  lawyer  had  urged  the 
court  to  write  a  formal  rule  barring  the 
use  of  victims’  names,  but  the  justices 
declined  to  go  that  far. 

“The  court  is  reluctant  to  devise  a 
rule  for  a  situation  that  occurs  so 
infrequently,  but  is  willing  to  monitor 
the  matter  for  a  year  in  order  to  recon¬ 
sider  this  application  at  that  point,” 
the  justices  said. 

“In  the  meantime,  the  chief  justice 
is  directed  to  advise  all  appellate 
judges  to  avoid,  where  possible, 
referring  by  name  in  appellate  opin¬ 
ions  to  individual  victims  or  witnesses 
who  are  minors  or  who  are  the  victims 
of  crimes,  where  naming  them  would 
cause  them  danger  or  unnecessary 
embarrassment,”  the  justices  added. 
“Referring  by  name  should  occur 
only  where  it  is  absolutely  necessary 
for  clarity.” 

A  formal  ban  was  proposed  by 
defense  attorney  Jeffrey  Marks.  His 
petition  was  opposed  by  news  media 
executives,  other  defense  lawyers 
and  even  some  victim-rights  advo¬ 
cates  as  going  too  far. 

Marks  said  his  proposal  was  aimed 
at  weekly  legal  publications  and  law 
books  that  reprint  the  full  text  of 
appellate  decisions. 

“With  readily  available  books 
plainly  indicating  the  names  of  vic¬ 
tims  of  sex  crimes,  a  person  could  be 
haunted  his  or  her  entire  life  or 
embarrassed  a  lifetime  by  the  public 
publication  of  private  matters,” 
Marks  said  in  his  petition,  citing  an 
opinion  in  which  a  12-year-old  girl 
was  identified  as  having  been  mo¬ 
lested. 

His  petition  also  noted  that  the  girl 
was  adopted,  and  if  her  parents  “had 
decided  not  to  tell  her  that  she  was 
adopted,  it  would  be  disasterous  for 
her  in  later  life  to  read  the  opinion  and 
unearth  a  family  secret  or  have  some¬ 
one  who  read  that  opinion  tell  her.” 

Media  officials  and  attorneys  said 
news  organizations  already  shielded 
most  names  voluntarily. 

“The  media  has  used  a  great  deal  of 
discretion,”  state  Rep.  Jim  Skelly, 
chairman  of  the  House  Judiciary 
Committee  and  a  longtime  advocate 
of  victims’  rights,  had  told  the  court. 


“I  don’t  see  any  reason  to  change 
what  has  been  a  prudent  policy  by  the 
media,  by  and  large.” 

A1  Heinze,  executive  director  of 
the  Arizona  Prosecuting  Attorneys 
Advisory  Council  and  a  Skelly  ally, 
also  had  argued  against  a  formal  ban. 

“I  view  that  request  as  well-inten¬ 
tioned  but  misguided,”  he  said. 
“There  are  too  many  cases  where  the 
names  of  the  parties  and  victim  are 
indispensable  to  either  understanding 
the  case  or  assuring  the  fairness  of  the 
outcome.  The  victim,  for  example, 
might  be  a  law-enforcement  agent,  or 
might  be  less  victim  than  criminal.” 

—  AP 

Ky.  judge  bjnies 
access  to  papers 

Three  Kentucky  newspapers  lost  a 
court  battle  to  obtain  information 
used  by  the  University  of  Kentucky 
to  assemble  its  response  to  NCAA 
allegations  against  the  school’s 
basketball  program. 

Fayette  Circuit  Judge  George  E. 
Barker  denied  a  request  Oct.  23  from 
the  Lexington  Herald-Leader,  the 
Courier-Journal  of  Louisville  and  the 
Kentucky  Post  of  Covington  to  recon¬ 
sider  a  decision  he  made  in  the  case 
last  March. 

At  that  time.  Barker  divided  the 
university’s  response  into  three  parts 
and  directed  the  school  to  release  just 
the  first  part,  which  contained  only  a 
list  of  charges  and  whether  the  univer¬ 
sity  denied  or  admitted  each  charge. 

The  judge  ruled  that  the  second  and 
third  parts  —  which  contained  thou¬ 
sands  of  pages  of  records,  including 
transcripts  of  interviews  with  key 
witnesses  —  could  be  kept  confiden¬ 
tial  under  provisions  of  Kentucky’s 
Open  Records  Law.  The  law  lets  state 
agencies  withhold  preliminary  notes, 
recommendations  and  memoranda. 

The  National  Collegiate  Athletic 
Association  took  its  final  action 
against  the  school’s  basketball  pro¬ 
gram  a  month  after  Barker’s  first  rul¬ 
ing.  Penalties  included  placing  the 
program  on  three  years’  probation, 
cutting  scholarships,  banning  post¬ 
season  play  for  two  years  and  banning 
live  television  broadcasts  of  its  games 
for  one  year. 

Following  the  NCAA’s  final  action, 
the  newspapers  asked  the  judge  to 
declare  the  second  and  third  parts  of 
the  university’s  response  to  be  public 
records. 

In  requesting  that  Barker  recon¬ 
sider  his  March  ruling,  the  newspa¬ 


pers  cited  two  Kentucky  Court  of 
Appeals  cases  that  suggest  the  con¬ 
tents  of  an  investigative  file  be  made 
pubhc  when  such  material  has  been 
made  part  of  a  final  report  of  an  inves¬ 
tigation. 

Barker  stated  that  the  “NCAA 
report  does  not  to  any  extent  adopt 
any  part  of  the  response  as  a  part  of  its 
final  action.  ...  It  is  the  opinion  of 
this  court  that  since  there  is  no  identi¬ 
fiable  portion  of  parts  two  and  three 
adopted  by  the  NCAA  Infractions 
Committee  as  a  basis  of  its  final 
action,  parts  two  and  three  of  the 
response  must  remain  exempt”  from 
the  Open  Records  Law. 

—  AP 

D.A.  drops 
interference  charges 
against  reporter 

Prosecutors  dropped  charges 
against  a  San  Antonio  (Texas) 
Express-News  reporter  who  was 
arrested  under  a  brand-new  Texas 
law  for  “interfering  with  the  duties  of 
a  public  servant”  at  a  crime  scene. 

Now  the  Express-News  and  other 
Texas  newspapers  and  press  groups 
are  gearing  up  a  campaign  to  get  the 
law  appealed  or  amended  to  prevent  it 
being  used  to  keep  journalists  away 
from  crime  scenes. 

San  Antonio  District  Attorney  Fred 
Rodriguez  in  a  court  appearance  Nov. 
3  announced  the  state  would  not 
pursue  the  case  against  reporter 
Jeff  Davis. 

Davis  is  believed  to  be  the  first 
reporter  arrested  under  the  state  law, 
which  took  effect  Sept.  1 . 

Davis,  38,  an  Express-News  police 
reporter  for  eight  years,  was  arrested 
in  the  early  morning  hours  of  Oct.  17 
while  photographing  a  25-year-old 
woman  who  had  been  shot  in  a  fight 
over  a  traffic  accident. 

Express-News  executive  editor 
Jim  Moss  said  Davis  had  taken  one 
picture  of  the  victim  and  moved 
closer  to  get  a  better  one. 

“A  police  officer  told  him  to  move 
back  about  50  feet.  He  apparently 
didn’t  move  as  quickly  as  the  officer 
wanted  him  to,”  Moss  said  in  a  tele¬ 
phone  interview. 

An  Express-News  account  written 
by  Thomas  Edwards  quoted  the 
police  report  as  saying  Davis  “walked 
into  the  crime  scene  and  took  a  picure 
of  the  victim.  We  ordered  the  AP 
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[arrested  person]  to  back  away  from 
the  crime  scene.  The  AP  said,  ‘This  is 
my  job.’  ” 

The  Express-News  story  also 
quoted  Davis  as  saying  no  yellow 
crime-scene  tape  had  been  laid  and  he 
was  never  told  exactly  where  the 
crime  scene  was. 

In  addition,  the  area  the  police  offi¬ 
cer  wanted  him  to  move  to  was  out  of 
camera  range,  Davis  said. 

“I  wouldn’t  be  able  to  do  my  job, 
and  that’s  very  important  to  me. 
That’s  what  I  do.  I  don’t  go  out  there 
at  5  o’clock  in  the  morning  to  not  do 
my  job,”  Davis  told  the  Express- 
News. 

“Jeff  didn’t  ridicule  the  officer  or 
curse  him  or  anything  like  that,” 
executive  editor  Moss  said. 

Davis  was  arrested  and  held  for 
about  four  hours  in  the  Bexar  County 
Jail.  He  was  released  on  a  personal 
recognizance  bond. 

The  law  against  “interfering  with 
the  duties  of  a  public  servant”  was 
adopted  to  deal  with  relatives  or  by¬ 
standers  who  disturb  accident  and 
crime  scenes,  its  sponsors  said. 

“It  was  never  intended  to  exclude, 
prevent  or  curtail  the  news  media 
from  doing  their  jobs  covering  the 
news,”  state  Sen.  Frank  Tejeda  of 
San  Antonio  told  the  Express-News. 

Moss  said  the  next  opportunity  to 
change  the  law  will  come  when  the 
Texas  Legislature  convenes  in  1990. 

—  M.L.  Stein 

Enquirer  sued  by 
group  claiming  ads 
were  discriminatory 

A  private  fair-housing  group  sued 
the  Cincinnati  Enquirer,  claiming  the 
newspaper’s  real  estate  advertising 
violates  the  Fair  Housing  Act  by  fea¬ 
turing  only  white  models  in  illustra¬ 
tions. 

Karla  Irvine,  executive  director  of 
Housing  Opportunities  Made  Equal, 
said  Oct.  31  that  among  1,000  adver¬ 
tisements  appearing  in  the  Enquirer 
between  Nov.  8,  1987,  and  Oct.  15, 
1989,  only  nine  featured  non-white 
models. 

“If  you  only  advertise  with  white 
models,  you’re  saying  your  market  is 
only  for  whites,”  Irvine  said. 

The  lawsuit  asks  U.S.  District 
Judge  Carl  B.  Rubin  to  order  the 
Enquirer  to  stop  running  the  adver¬ 
tising  and  to  pay  unspecified  dam¬ 
ages. 

George  Blake,  editor  of  the 
Enquirer,  said  the  suit  was  misdi¬ 
rected. 


“It  is  unfortunate  that  Housing 
Opportunities  Made  Equal  Inc.  has 
chosen  to  sue  the  Enquirer  and  to 
engage  in  costly  and  time-consuming 
legal  proceedings  rather  than  working 
directly  and  constructively  with  the 
advertisers  HOME  complains  about 
in  its  lawsuit,”  Blake  said. 

—  AP 

San  Diego  Guild 
seeks  arbitration 

The  Newspaper  Guild  has  sued  in 
Federal  court  to  force  the  Union-Tri¬ 


bune  Publishing  Co.  in  San  Diego  to 
enter  arbitration  over  the  company’s 
cancellation  of  payroll  deduction  of 
union  dues. 

San  Diego  Local  95  accused  the 
company,  which  publishes  the  San 
Diego  Union  and  The  Tribune,  of  a 
breach  of  collective  bagaining  by 
refusing  to  arbitrate  the  issue.  Both 
sides  failed  to  resolve  the  dispute 
through  grievance  procedures. 

The  publisher  and  the  Guild  have 
conducted  protracted  negotiations 
since  the  old  collective  bargaining 
contract  expired  July  9,  1988. 

(Continued  on  page  32) 
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Audiotex?  YIS? 

It’s  Been  Our  Business 
For  21  Years! 


Weatherline,  Inc. 


The  largest  private  provider  of 
weather  information  by  phone  ^ 
in  the  U.S. 

In  1988  alone,  newspaper  sponsored  Weatherline* 
and  Sportsline^  Services  generated  more  than 
25  million  calls.  We’re  the  best — because  we 
deliver — for  newspapers  and  their  readers. 

Here’s  How: 

•  No  major  capital  outlay 

•  One-year  trial  periods  available 

•  One-to-a-markei  exclusivity 

•  No  updating  responsibility  for  your  staff 

•  Complete  service  and  support 

•  90%  sponsor  continuation  rate 

For  more  information,  newspaper  references  and  a 
noobligation  quote,  please  call  or  write; 


Richard  Friedman,  President 

Weatherline,  Inc. 

Weatherline  Building 
12119  St.  Charles  Rock  Road 
St.  Louis,  MO  63044 
(314)  291-1000 
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Minnesota  high  court  to  review  ‘anonymity  contract’  case 


Minnesota’s  Supreme  Court  has 
agreed  to  decide  whether  a  newspa¬ 
per  reporter’s  promise  to  keep  a 
source  confidential  is  a  legally  binding 
oral  contract. 

The  state  high  court  announced  it 
would  hear  the  appeal  of  two  Twin 
Cities  papers,  the  Star  Tribune  and 
the  Pioneer  Press  Dispatch,  which 
have  been  ordered  to  pay  a  combined 
$200,000  in  damages  to  former  public 
relations  executive  Dan  Cohen 
because  the  newspapers  identified 
Cohen  as  a  news  source  after  their 
reporters  had  promised  confidential¬ 
ity. 

On  Sept.  5  the  Minnesota  Court 
of  Appeals,  on  a  2-1  vote,  ruled  the 
papers  must  pay  the  damages.  Cohen 
said  he  lost  his  job  as  a  result  of  the 
stories. 


The  majority  said  the  case  involved 
a  “neutral  application’’  of  contract 
law  that  did  not  interfere  with  the 
First  Amendment. 

“  .  .  .  News  organizations  are  not 
exempt  from  liability  when  they 
breach  contracts  entered  into  for  the 
very  purpose  of  gathering  news,” 
Judge  Marianne  Short  wrote  in  the 
majority  opinion. 

However,  by  unanimous  vote,  the 
appeals  court  struck  down  punitive 
damages  of  $500,000  that  were 
awarded  by  a  Hennepin  County  jury 
in  July  1988  (E&P,  Sept.  9,  P.  11). 

At  issue  in  the  case  were  a  series  of 
stories,  plus  an  editorial  cartoon,  in 
1982  that  identified  Cohen  as  the 
source  of  damaging  information  about 
a  candidate  running  for  lieutenant 


governor  on  the  Democratic-For- 
Labor  Party  ticket.  At  the  time  of  the 
stories  —  a  few  days  before  the 
election  —  Cohen  was  a  spokesman 
for  the  opposition  Independent  Re¬ 
publican  Party. 

Cohen  agreed  to  release  the 
material  —  concerning  the  candi¬ 
date’s  arrest  for  shoplifting,  a  case 
later  dropped  —  with  reporters  from 
the  Star  Tribune,  the  Pioneer  Press 
Dispatch,  Associated  Press  and  a 
broadcast  station  on  the  condition  he 
was  not  identified  as  its  source. 

The  reporters  agreed.  However, 
overruling  the  objections  of  the  two 
newspaper  reporters,  editors  at  the 
Star  Tribune  and  Pioneer  Press  Dis¬ 
patch  determined  that  Cohen’s  role  in 
the  story  should  be  revealed. 


Guild  settles  at  the  Star  Tribune  of  Minneapolis/St.  Paul 


By  Mark  Fitzgerald 

After  negotiating  through  two 
strike  deadlines  —  while  newsroom 
workers  cleared  their  desks  of  per¬ 
sonal  effects  —  the  Newspaper  Guild 
and  the  Star  Tribune  of  Minneapolis/ 
St.  Paul  reached  agreement  Nov.  8  on 
a  six-year  contract. 

Under  the  new  pact,  newsroom 
employees  will  receive  annual 
bonuses  rather  than  salary  increases 
for  the  first  three  years,  and  raises 
amounting  to  about  3%  for  each  of  the 
last  three  years. 

Almost  to  the  end  of  the  negotia¬ 
tions,  the  Star  Tribune  had  pressed 
for  a  three-year  wage  freeze  with  only 
merit  increases. 

The  union  —  which  represents  300 
newsroom  workers  and  about  60 
employees  in  circulation  and 
promotion  —  had  initially  asked  for 
raises  of  7%,  6%  and  7%  in  a  three- 
year  pact. 

While  the  Newspaper  Guild  of  the 
Twin  Cities  Local  2  ultimately  ratified 
the  agreement  233-70,  many  leaders 
and  members  at  a  four-hour  meeting 
expressed  disappointment  with  the 
final  package  —  and  other  unions  at 
the  paper. 

Nine  other  Star  Tribune  unions  had 
already  settled  for  a  wage  freeze  and 
showed  little  willingness  to  support 
the  Guild  in  getting  increases. 

“That  set  up  a  situation  that 
resulted  in  little  or  no  support  from 


the  other  unions,”  local  administrator 
Bernie  Lunzer  said  in  a  telephone 
interview. 

In  particular,  Lunzer  said,  the 
Teamsters  local  leadership  may  have 
been  irritated  at  Guild  efforts  earlier 
this  year  to  encourage  rejection  of  a 
Teamsters  contract  that  would  have 
eliminated  clauses  allowing  drivers  to 
honor  picket  lines.  Over  the  past 
three  years,  the  Teamsters  have 
agreed  to  contract  extensions  that 
now  run  until  1997. 

In  the  Guild  agreement,  employees 
at  the  top  of  their  scale  will  receive  a 
bonus  of  $2,000  the  first  year,  $1 ,750 
the  second  and  $1,500  in  the  third. 


Guild 

(Continued  from  page  31) 

James  Griffin,  Guild  international 
representative,  said  monthly  dues 
checkoff  was  effected  throu^  indi¬ 
vidual  written  assignments  or  authori¬ 
zations  by  employees. 

Thus,  he  contended,  each  signed 
authorization  by  an  employee  is  an 
individual  contract  with  the  com¬ 
pany,  which  has  no  right  to  revoke  all 
checkoffs  since  ail  employees  did  not 
approve  revocation. 

Last  May  3 1 ,  the  Guild  filed  a  griev¬ 
ance  against  the  publisher  when  dues 


Bonuses  are  decreased  further  down 
the  scale. 

Top  minimum  is  $812  weekly  for 
reporters,  photographers,  copy  edi¬ 
tors  and  promotion  employees.  Top 
minimum  for  circulation  district  man¬ 
agers  is  $742.50.  “Copy  aides”  — 
editorial  assistants  —  have  a  top 
minimum  salary  of  $315.50. 

Top  minimum  for  editors  goes  up  to 
$895.75  for  some  editors,  but  the  new 
contract  removes  six  editors  from 
Guild  jurisdiction. 

Bargaining  on  a  very  controversial 
management  proposal  to  create  a  dra¬ 
matically  lower  “K-scale”  wage  for 
(Continued  on  page  44) 


checkoffs  were  canceled. 

The  federal  court  suit  seeks  an 
injunction  to  compel  the  company  to 
reinstate  dues  checkoff  pending  the 
outcome  of  arbitration. 

Herbert  G.  Klein,  editor  in  chief  of 
Copley  Newspapers,  told  E&P  the 
cessation  of  dues  checkoffs  is  part  of 
the  contract  negotiations  with  the 
Guild.  Other  issues,  he  said,  are  a  no¬ 
strike  clause  in  the  contract  and  the 
right  of  management  to  speed  up 
grievance  procedures. 

Some  members  of  the  Union  and 
Tribune  news  staffs  are  withholding 
their  bylines  and  credit  lines  during 
the  negotiations  between  the  Guild 
and  management. 
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SFW  predicts:  M 

By  Debra  Gersh 

Retail  sales  in  the  fourth  quarter  are 
forecast  to  show  modest  growth, 
according  to  the  latest  Retailinf>  Per¬ 
spectives  newsletter  from  newspaper 
representative  firm  Sawyer  Ferguson 
Walker  Co.  Inc. 

“An  interpretation  of  what  is  being 
said  is  that  there  is  a  good  chance 
fourth-quarter  retail  sales  may  well  be 
sluggish  across  the  board,"  according 
to  the  company's  quarterly  report, 
which  estimated  total  retail  sales  will 
gain  4%  to  5%  in  the  last  quarter  of 
1989. 

In  addition  to  updates  on  various 
retailers,  the  newsletter  noted  that 
Sears’  everyday  low  price  (EDLP) 
strategy  may  not  be  catching  on  with 
consumers  as  the  store  had  hoped. 

“Retailers  that  have  switched  to 
EDLP  are  learning  consumers  can 
wait  to  shop,”  SFW  reported.  “With 
EDLP  in  place,  there  is  little  incentive 
to  shop  now,  because  prices  will 
always  be  the  same. 

“EDLP  retailers  currently  believe 
they  can  cut  advertising  outlays. 
However,  this  may  be  a  mistake, 
because  consumers  need  to  be  contin¬ 
ually  exposed  to  advertising  to  rein¬ 
force  and  maintain  their  shopping 
relationship  established  with  a 
retailer  —  and  to  get  them  to  shop 
now,”  according  to  Retaling  Perspec¬ 
tives. 

“In  addition,  consumers  have  not 
been  overwhelmed  with  EDLP 
promotions.  .  .  .  Sears’  comparable 

odest  fourth-quarter  re 

store  sales  declined  1%  during  July 
and  August,  and  nearly  2%  in  Septem¬ 
ber,  after  substantial  increases  due  to 
heavy  advertising  promoting  EDLP. 
Sears’  flat  sales  during  July,  August 
and  September  may  indicate  the  con¬ 
sumer  is  rejecting  their  everyday  low 
pricing  strategy.” 

The  report  also  showed  that  local/ 
retail  advertisers  increased  their 
spending  at  a  greater  rate  of  growth  in 

Denver  Post  print 
before  Colora 

In  anticipation  of  the  University  of 
Colorado’s  football  team’s  win  over 
Nebraska  in  a  recent  meeting  of  the 
Big  8  rivals,  the  Denver  Post  pre¬ 
printed  a  four-color  victory  section, 
which  was  laid  out  in  front-page  style 
and  wrapped  around  the  Nov.  4  edi¬ 
tion  with  immediate  news  of  the  win. 

“The  response  was  overwhelming. 
Our  street  vendors  sold  out  within  an 
hour,”  said  Steve  Hesse,  senior  vice 
president  of  circulation. 

The  Post  printed  25,000  of  the  four- 
page  sections  and  sold  them  to  fans 
right  after  Colorado  beat  Nebraska 
27-21.  The  paper  purposely  kept  the 
press  run  low  to  make  the  wrap  a 
genuine  souvenir.  Post  hawkers  sold 
the  newspaper  around  Folsom  Field 
and  at  local  sports  bars,  while  issues 
were  delivered  to  the  CU  locker  room 
and  the  pressroom  at  the  stadium. 

The  section  carried  a  large,  four- 

tail  sales  growth 

broadcast  rather  than  in  newspapers 
for  the  first  half  of  1989. 

“Local  expenditures  in  television 
increased  by  6.3%  and  in  radio  by 
8.7%,  compared  to  newspapers’ 
growth  rate  of  about  4%  (both  retail 
and  classified,”  the  rep  firm  reported. 
“For  television,  local  advertising 
continues  to  grow  at  a  faster  rate  than 
both  national  spot  and  network 
expenditures.” 

ts  victory  wrap 
do’s  victory 

color  photograph  of  CU  players  on 
the  outside  cover,  along  with  the 
headline  “Orange  Bowl  Bound.” 
Inside,  the  section  featured  an  analy¬ 
sis  of  the  team’s  record  1989  unbeaten 
season,  along  with  pertinent  facts 
about  both  teams. 

Newsprint  donated 

The  Boise  Cascade  Corp.  will 
donate  391  tons  of  newsprint,  valued 
at  more  than  $2(X),(X)0,  to  help  Young 
American,  a  national  newspaper  for 
children  based  in  Portland,  Ore., 
publish  and  distribute  in  12  additional 
cities  during  the  1989-90  school  year. 

As  part  of  the  project  to  encourage 
reading  by  children,  Boise  Cascade 
also  presented  a  $5,0(X)  donation  to 
Read  America/Win  America,  a 
national  non-profit  organization. 

IM  RDIPE 

IN  DlflEr 

JOA  changes  who 
distributes  Parade 

Effective  with  its  Dec.  24  issue. 
Parade  magazine  will  no  longer  be 
distributed  in  the  Detroit  Free  Press 
or  the  city’s  soon-to-be-combined 
Sunday  newspaper,  instead  picking 
up  eight  additional  Michigan  newspa¬ 
pers,  including  Booth  Newspapers’ 
Ann  Arbor  News,  Bay  City  Times, 
Flint  Journal,  Jackson  Citizen  Pa¬ 
triot,  Kalamazoo  Gazette,  Muskegon 
Chronicle  and  Saginaw  News,  as  well 
as  the  Oakland  Press  in  Pontiac. 

Prior  to  the  recently  approved 
joint-operating  agreement  in  Detroit, 
the  Free  Press  distributed  both 

Parade  and  its  own  magazine, 
Detroit.  The  Detroit  News  distributed 
USA  Weekend  and  its  own  magazine, 
Michigan.  The  JOA-combined  Sun¬ 
day  paper,  the  Detroit  News  and  Free 
Press  will  carry  USA  Weekend  and 
Detroit. 

Central  reports 
drop  in 
net  income 

Indianapolis-based  Central  News¬ 
papers,  which  had  its  initial  public 
offering  in  September,  reported  a 
12.2%  drop  in  its  third-quarter  net 
income  to  $6.5  million  from  $7.4  mil¬ 
lion  a  year  earlier. 

The  company  cited  a  loss  from  its 
13.5%  stake  in  Ponderray  Newsprint 
Co.  as  the  reason  for  the  earnings 
decline. 

Revenues  in  the  quarter  improved 
2.3%  to  $100.8  million  from  $98.5  mil¬ 
lion.  Operating  income  in  the  quarter 
rose  9.9%  to  $10.9  million  from  $9.9 
million. 

For  the  nine  months,  CNI’s  net 
income  increased  15.1%  to  $26.3  mil¬ 
lion  from  $22.8  million  a  year  earlier. 
Revenue  for  the  nine  months  rose 
3.5%  to  $317.1  million  from  $306.3 
million. 

Central  Newspapers  publishes 
eight  dailies,  including  the  Indianap¬ 
olis  Star  and  News,  the  Arizona 
Republic  and  Phoenix  Gazette. 
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Recycling  until  the 
cows  come  home 

Dick  and  Beth  Pratt’s  dairy  cows 
always  go  to  bed  with  the  morning 
newspaper:  They  sleep  on  it. 

The  ^att  farm  in  Addison,  Vt.,  is 
one  of  at  least  a  dozen  in  the  state 
where  dairy  cows  are  snoozing  on 
recycled,  shredded  newspapers 
instead  of  the  typical  bedding  materi¬ 
als,  such  as  sawdust,  straw,  hay, 
crushed  com  stalks  and  sand. 

“It’s  a  spectacular  market  for  mral 
recycling,”  said  Jerry  Powell,  editor 
of  Resource  Recycling  magazine. 

Shredded  newspapers  also  are 
comforting  cows  in  Illinois,  Iowa, 
Michigan,  Minnesota,  New  York, 
Ohio,  Pennsylvania  and  Wisconsin. 

Experts  say  the  trend  could  be  a 
boon  to  recyclers,  who  are  stuck  with 
excess  newspapers,  and  farmers,  who 
pay  high  prices  for  traditional  bedding 
materials. 

“It’s  been  an  obvious  way  to  com¬ 
bine  the  two  problems,”  said  Will 
Gehr,  a  waste  management  specialist 
with  the  Vermont  Department  of 
Environmental  Conservation.  “Old 
newspaper  is  typically  the  highest 
amount  of  materials  collected  at  recy¬ 
cling  centers.” 

Vermont  recently  started  a  cam¬ 
paign  to  match  dairy  farmers  with 
recycled  newspapers.  Gehr  said  the 
potential  demand  by  Vermont’s  2,400 
farmers  is  almost  three  times  greater 
than  the  number  of  newspapers  dis¬ 
tributed  in  the  state. 

Farmers  say  a  cow  will  use  between 
two  and  five  pounds  of  bedding  daily. 
A  typical  newspaper  weighs  about  a 
pound. 

—  AP 

Southam  wants 
to  sell  the 
Financial  Times 

Southam  Inc.  said  it  is  putting  its 
unprofitable  business  weekly.  The 
Financial  Times,  up  for  sale. 

The  company  said  the  Financial 
Times  required  too  much  investment 
in  building  circulation  in  order  to  be 
profitable.  Southam  said  making  that 
investment  would  have  taken  away 
resources  from  other  areas. 

Canadian  analysts  said  the  weekly 
should  sell  for  between  $12.8  million 
(U.S.)  and  $17.1  million. 

Selling  the  weekly  comes  when 
Southam  has  been  divesting  itself  of  a 


number  of  properties  in  order  to 
improve  its  earnings  before  the  expi¬ 
ration  in  June  of  its  standstill  arrange¬ 
ment  with  Torstar  Corp. ,  publisher  of 
the  Toronto  Star. 

When  that  agreement  expires.  Tor- 
star  will  be  free  to  increase  its  22.4% 
stake  in  Southam  or  seek  to  acquire 
the  whole  company.  Southam  family 
members  own  another  22.1%  of  the 
company. 

Torstar  got  its  stake  in  Southam 
several  years  ago  in  an  agreement  that 
saw  Southam  acquire  about  30%  of 
Torstar  non- voting  stock  and  Torstar 
acquire  its  voting  stock  in  Southam. 
The  move  was  widely  viewed  at  the 
time  as  an  anti-takeover  move  by  the 
Southam  family. 

Southam  sold  its  47%  of  Selkirk 
Communications  to  Maclean  Hunter 
last  year  for  $285  million  and  this  year 
has  been  cutting  costs  in  its  newspa¬ 
per  division,  including  layoffs  and 
asset  sales. 

Newspapers  losing 
share  of  automotive 
co-op  dollars 

Newspapers  in  1988  saw  a  decline 
in  their  share  of  co-op  advertising 
spending  by  the  automotive  after- 
market,  while  other  media  saw  their 
shares  increase,  reported  the  Adver¬ 
tising  Checking  Bureau. 

Total  media  co-op  expenditures  by 
the  automotive  aftermarket  came  to  a 
little  more  than  $100  million  in  1988, 
ACB  said. 

Direct  mail  was  the  “big  winner”  in 
the  battle  for  co-op  dollars  from  the 
automotive  aftermarket,  rising  from 
16%  of  the  total  in  1987  to  25%  of  the 
total  in  1988. 

Radio,  television,  .magazines,  dis¬ 
play  and  shoppers  all  made  modest 
gains,  ACB  said.  Newspapers,  how¬ 
ever,  saw  ROP  co-op  spending  in  the 
category  drop  from  28%  in  1987  to 
19%  in  1988,  while  newspaper  inserts 
dropped  from  13%  of  the  co-op 
spending  total  in  1987  to  6%  in  1988. 

NRC  elects  officers 

John  Mount,  director  of  marketing 
research  at  the  Los  Angeles  Times, 
was  elected  president  of  the  Newspa¬ 
per  Research  Council  during  the 
group’s  fall  conference  in  Lake 
Tahoe,  Nev.  He  succeeds  Edward 
Efchak,  manager/research  and  plan¬ 
ning,  The  Record,  Hackensack,  N.J. 

Other  officers  elected  were:  vice 


president,  Susan  S.  Plage,  research 
director.  The  Press  of  Atlantic  City; 
secretary,  Jeremy  D.  Sprague,  senior 
vice  president,  Cresmer,  Woodward, 
O’Mara  &  Ormsbee;  and  treasurer, 
Clydette  Womack,  marketing 
research  manager,  the  Daily  Oklaho¬ 
man. 

Three  members  elected  to  three- 
year  terms  on  the  NRC  board  of  direc¬ 
tors  were:  Linda  L.  Kirby,  marketing 
research  manager,  the  New  York 
Times;  Robert  L.  Oney,  market 
research  director,  the  Raleigh  News 
&  Observer;  and  Sprague  of 
CWO&O. 

Black  journalists’ 
groups  wants  to 
review  Post  story 

Leaders  of  the  National  Associa¬ 
tion  of  Black  Journalists  voted  to 
review  a  Washington  (D.C.)  Post 
story  about  a  black  Catholic  priest 
accused  of  having  sex  with  a  16-year- 
old  altarboy  12  years  ago. 

In  a  statement  the  NABJ  board  said 
it  was  “greatly  concerned  about  the 
accusation  of  criminal  conduct  on  the 
part  of  the  Rev.  George  Stallings, 
based  solely  on  statements  of 
unnamed  sources,”  in  the  Post  on 
Sept.  4. 

A  divided  NABJ  board  on  Oct.  14 
in  Reston,  Va.,  directed  its  media 
monitoring  committee  chaiman,  Ray 
Metoyer  of  KUSA-TV  in  Denver,  to 
review  the  story  and  recommend 
action. 

The  move  was  prompted  by  Gan¬ 
nett  News  Service  columnist 
DeWayne  Wickham,  who  criticized 
the  story  (E&P,  Sept.  30,  Page  16)  for 
lacking  adequate  sourcing. 

Post  editors  have  defended  the 
story  as  fair  and  accurate. 

Stallings  has  declined  Post  requests 
to  be  interviewed. 

Software  available 
to  sift  through  files 

Nine  Track  Express,  a  new  soft¬ 
ware  package  to  help  reporters  with 
personal  computers  easily  and 
quickly  probe  complex  public  files 
has  been  developed  at  the  Gannett 
Center  for  Media  Studies  at  Columbia 
University  by  former  center  fellow 
Elliot  Jaspin,  who  is  now  an  assistant 
professor  of  journalism  at  the  Univer¬ 
sity  of  Missouri-Columbia. 
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Associated  Press  gets  two  new  graphics  execs 


The  two  men  who  brought  Asso¬ 
ciated  Press  graphics  into  the  com¬ 
puter  age  are  moving  on. 

AP  graphics  director  Don  DeMaio 
left  in  September  to  take  over  as 
graphics  editor  at  what  is  planned  for 
a  January  debut  as  the  nation's  first 
national  sports  daily  newspaper,  The 
National.  AP  art  director  Karl  Gude 
said  he  is  leaving  by  year’s  end  to  be 
an  oil  painter  and  free-lance  graphic 
artist. 

Together  they  overhauled  AP’s 
graphics  in  content  and  technology. 

“Don  and  Karl  working  together 
revolutionized  graphics  in  AP  and 
developed  a  whole  new  graphics 
report,”  said  assistant  general  man¬ 
ager  for  news  photos  Hal  Buell.  “We 
are  going  to  miss  their  efforts  and  the 
teamwork  they  brought.” 

Once  delivering  fuzzy,  hand-drawn 
graphics  on  a  receiver  designed  for 


photographs,  AP  now  creates  graph¬ 
ics  on  Macintosh  personal  computers 
and  delivers  them  via  satellite  to  Macs 
at  over  650  U.S.  users  of  Graphics- 
Net.  About  50  European  subscribers 
take  WorldGraphics  into  computers 
through  phone  lines  and  about  300 
U.S.  members  receive  graphics  via 
the  LaserPhoto  receivers. 

DeMaio,  45,  joined  AP  four  years 
ago  and  brought  Gude,  34,  in  a  year 
later.  They  shifted  production  of 
news  graphics  to  Macs  and  began 
computer-to-computer  delivery  with 
AP  Access,  a  dial-up  system.  Mean¬ 
while  graphics  staffing  has  almost 
doubled  to  about  nine  people. 

“The  phone  calls  have  pretty  much 
stopped,”  said  Gude,  referring  to 
earlier  complaints  about  AP  graphics. 
“It’s  been  fixed.  Everything  has  been 
running  pretty  smoothly.”  Since 


DeMaio’s  departure,  Gude  has 
served  as  acting  graphics  director. 

The  AP  has  named  John  Monahan 
to  take  over  at  its  graphics  depart¬ 
ment  as  assistant  managing  editor  for 
graphics.  Monahan  helped  develop 
Gannett  News  Service’s  graphics  net¬ 
work  in  1987,  became  coordinator  of 
Gannett  Graphics  Network  the  next 
year  and  was  named  its  director  ear¬ 
lier  this  year. 

While  at  Gannett,  Monahan 
worked  to  establish  the  USA  Today! 
Apple  College  Information  Network. 
He  is  also  creator  and  editor  of  the 
Society  of  Newspaper  Design’s 
monthly  newsletter.  Deadline  Mac. 
Monahan  also  helped  develop  Mac- 
Trac,  a  series  of  weeklong  training 
seminars  held  at  The  Poynter  Insti¬ 
tute  for  Media  Studies  in  St.  Peters¬ 
burg,  Fla.,  for  newspaper  Macintosh 
artists. 


Unions  reach  agreement  at  Sacramento  Union 

Pact  will  enable  sale  of  the  paper  to  proceed 


By  M.L.  Stein 

The  Northern  California  Newspa¬ 
per  Guild  announced  that  it  and  the 
International  Typographical  Union 
have  settled  bargaining  issues  with 
the  Sacramento  Union,  paving  the 
way  for  the  paper’s  sale  to  two  local 
developers. 

The  agreement  came  on  the  heels  of 
a  federal  appeals  court  ruling  that  the 
Union  had  acted  improperly  in  cutting 
staff  pay  by  15%  and  firing  four 
employees  who  had  criticized  the 
paper  in  a  letter  to  advertisers. 

The  3-0  decision  by  the  9th  Circuit 
Court  of  Appeals  in  San  Francisco 
upheld  a  National  Labor  Relations 
Board  ruling  in  favor  of  the  Guild. 

The  Guild  had  been  in  negotiation 
with  the  Union  on  a  new  contract 
since  1986.  In  August  of  that  year,  the 
newspaper  declared  an  impasse  in  the 
talks  and  submitted  what  it  said 
was  its  last  offer.  The  offer  included  a 
15%  across-the-board  pay  cut  and  the 
elimination  of  the  long-standing  pro¬ 
vision  requiring  all  employees  to  join 
the  Guild. 

The  Guild  denied  the  talks  had 
reached  an  impasse,  as  required  for 
an  employer  to  implement  its  final 
offer. 

The  appellate  court  said  there  was 


evidence  to  support  the  NLRB  find¬ 
ing  that  no  real  bargaining  had 
occurred  on  the  key  issue  of  union 
security  when  the  negotiations  were 
suspended. 

However,  Bob  Saucerman,  head  of 
the  Guild  bargaining  unit  and  one  of 
the  four  fired  employees,  told  E&P 
the  agreement  with  Union  owner 
Richard  M.  Scaife  makes  the  court 
ruling  moot. 

Union  president  and  general  man¬ 
ager  John  D.  Bates  agreed,  saying 
the  sale  of  the  paper  to  Sacramento 
developers  Danny  Benvenuti  and 
David  Kassis  could  proceed  on 
schedule.  The  Union  is  slated  to 
change  hands  at  the  end  of  Novem¬ 
ber. 

The  sale  was  contingent  upon  the 
Union  resolving  its  labor  disputes, 
according  to  the  buyers. 

Saucerman  said  the  deal  worked 
out  by  the  Guild  and  the  ITU  with  the 
Union’s  management  calls  for  the 
Union  to  put  up  a  $2-million  pool  to  be 
applied  to  vacations,  severance  and 
reinstatement  with  back  pay  for  the 
four  fired  workers. 

Also,  Saucerman  said,  the  agree¬ 
ment  provides  for  the  new  owners  to 
tender  employment  offers  to  current 
employees.  Neither  Benvenuti  nor 
Kassis  was  immediately  available  for 


comment. 

Saucerman  said  the  $2  million  rep¬ 
resented  half  of  what  the  Union  owes 
the  Guild  and  the  printers. 

“We’re  getting  fifty  cents  on  the^ 
dollar,”  he  commented. 

But,  he  went  on,  the  Guild  member¬ 
ship  voted  51-1  for  the  arrangement 
which  “wipes  out  all  litigation.” 

“I  would  say  the  members  are 
satisfied  with  it,”  Saucerman  added. 

UPl  to  offer 
book  on 
quake  coverage 

United  Press  International  said  it 
will  use  photos  and  news  reports  of 
the  Oct.  17  San  Francisco  Bay  area 
earthquake  in  a  book.  Earthquake 
7.7,  published  by  LTA  I^blishing Co. 
of  Portland,  Ore. 

LTA  is  the  firm  that  quickly  pro¬ 
duced  a  book  on  the  1980  Mount  St. 
Helens  volcanic  eruption. 

UPI  president  Paul  Steinle  said  any 
profits  due  to  the  news  service  would 
be  donated  to  the  American  Red 
Cross  for  disaster  relief. 

The  book,  $7.95  retail,  was  initiated 
by  LTA  president  Bob  Shangle,  UPl 
said  in  a  release. 
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Flexo  users  report 

Vendors,  newspapers  moving  ahead  but  see  need  for  more  research 


By  Jim  Rosenberg 

When  the  Newspaper  Flexo  Users 
Group  met  in  mid-October,  it 
reported  mixed  results  in  progress  to 
date. 

Those  results  were  seen  in  newspa¬ 
per  samples  from  flexo  sites  around 
the  country  —  generally  a  colorful 
and  very  attractive  lot.  To  the  casual 
observer  there  seemed  no  more  (and 
probably  fewer)  quality  problems 
than  in  six  different  newspapers 
printed  by  any  other  processes. 

While  much  attention  was  devoted 
to  matters  of  plates  and  ink,  most  real 
concern  seemed  directed  toward  per¬ 
sistent,  but  not  universal,  premature 
wear  to  ceramic  anilox  rolls. 

Plates 

Noting  that  plate  plugging,  or  fill- 
in,  “has  gotten  better  but  it  hasn’t 
gone  away,”  NAPP  Systems’  flexo 
business  manager  Vince  Lapinski 


looked  to  move  flexo  beyond  the  level 
of  letterpress  to  the  quality  of  offset. 
For  superior  results  from  flexo,  he 
said,  “we’ve  got  to  get  the  ink  and 
plate  relationship  better.” 

Jarek  Hruzewicz,  a  technical  man¬ 
ager  at  General  Printing  Ink,  said  that 
if  plate  energy  is  too  high  compared 
with  an  ink’s  surface  tension,  the  ink 
will  pool  in  the  plate’s  recesses,  and 
surface  energy  that  is  too  low  in  rela¬ 
tion  to  ink  surface  tension  gives  spot¬ 
tier  results.  He  asked  plate  manufac¬ 
turers  to  inform  ink  companies  of  fig¬ 
ures  they  are  aiming  for  because  the 
plates’  critical  surface  energy  now 
varies  too  much. 

“We  have  quite  a  wide  window  in 
which  we  can  do  whatever  anybody 
wants  us  to  do,”  said  Hruzewicz. 

But  though  he  said  inks  can  be 
adjusted,  all  concerned  need  to 
approach  some  measure  of  agreement 
on  figures  for  plates’  critical  surface 
energy  to  make  the  most  of  the  best 
possible  inks. 


Letterflex  product  manager  Dr. 
Lorrie  Klingler  said  Grace  research  is 
concentrating  on  surface  tension  and 
surface  tack  in  the  ink-plate  relation¬ 
ship  to  reduce  plugging  problems. 
Noting  that  Grace  is  the  only  com¬ 
pany  that  uses  an  air  gap  in  its  plate¬ 
making,  Klingler  said  the  consequent 
presence  of  oxygen  retards  the 
polymer  reaction.  Highlight  dots 
thereby  recessed  0.5-1. 5  mil  below 
the  level  of  solids,  she  said,  do  not 
bend,  printing  good  round  dots  with 
improved  stability  and  reduced 
speckling. 

“Dot  gain  is  the  biggest  problem  in 
the  highlight  area,  and  this  is  how  we 
overcome  it,”  said  Klingler,  who 
added  that  as  screening  increases,  so 
does  dot  gain. 

For  predictability  and  consistency, 
Lapinski  stressed  the  need  to  deter¬ 
mine  the  amount  of  dot  gain  that  can 
be  expected. 


Assuring  quality  starts  early  on:  “If 
you  don’t  nail  the  prepress  area, 
you’re  going  to  be  in  trouble,”  he 
said,  noting  that  only  from  a  quality 
page  negative  can  a  quality  plate  be 
produced  —  especially  for  holding 
the  dot  in  highlight  areas. 

Lapinski  said  NAPP  is  working  to 
minimize  dot  gain  and  make  it  more 
predictable.  It  is  testing  a  new,  tougher 
WS80  plate  at  the  Modesto  (Calif.) 
Bee  that  Lapinski  said  is  expected  to 
be  available  next  year. 

Hercules  showed  the  replenish¬ 
ment,  diagnostics,  feeding  and  han¬ 
dling,  exposure  and  in-line  trim  and 
bend  capabilities  of  its  various  Meri- 
graph  platemaking  systems. 

Klingler  reviewed  development  of 
Grace’s  new  photopolymer.  Its  “pri¬ 
mary  difference”  is  a  new  photoinitia¬ 
tor  package  that  doubles  the  cure  rate 
and  allows  reversible  cure  at  low  light 
for  improved  polymer  recycling  that 
can  restore  the  polymer’s  virgin  char¬ 
acteristics.  Also  being  introduced  is  a 


new  wash-up,  an  area  where  she  sees 
a  need  for  more  work  to  eliminate 
measling  in  solids  caused  by  redeposi¬ 
tion  of  undissolved  polymer. 

For  color  reproduction,  Lapinski 
called  for  greater  attention  to  holding 
register,  which  he  said  is  not  good  in 
the  15  newspapers  to  which  he  sub¬ 
scribes. 

While  most  sites  are  running  72- 
line-per-inch  halftone  screens,  he  said 
the  Denton  (Texas)  Record-Chronicle 
has  been  doing  well  at  100  Ipi. 
Lapinski  recommended  72-80  Ipi  for 
black-and-white  photos  and  85-  to 
100-line  screens  for  color  separations. 

Anilox  rolls 

Lapinski  counseled  that  no  specific 
figure  is  right  for  anilox-to-plate 
pressure  —  only  the  lightest  pressure 
possible  that  still  gives  good  results. 
He  said  opinion  varies  concerning  the 
best  anilox  cell  count  and  volume, 
with  satisfactory  results  obtained  at 
or  above  360.  Also  suggested  was  a 
measure  of  standardization  for  anilox 
rolls.  He  said  all  the  different  types 
now  available  were  not  needed. 

Tom  Sims,  production  director  at 
Knight-Ridder  Inc.,  said  his  anilox 
task  force  has  not  reached  conclu¬ 
sions  regarding  ceramic  anilox  wear 
of  the  magnitude  reported  by  the 
Miami  Herald. 

Wear  is  “not  a  crisis  yet,”  said 
Sims,  noting  that  “there  are  many 
flexo  newspapers  that  aren’t  wearing 
ceramic  anilox  rolls.” 

He  said  that  wear  is  occurring  in 
Charlotte,  N.C.,  and  Fort  Wayne, 
Ind.,  as  well.  The  doctor  blade  is  not 
believed  responsible  and,  though 
wear  is  noted  only  for  black  ink,  Sims 
pointed  out  that  very  little  color  is 
printed  in  comparison  with  the  vol¬ 
ume  of  black  used. 

“We’re  really  going  to  see  this 
come  to  a  head,”  said  MAN  Roland 
flexo  operations  director  Andrew 
Schipke,  noting  that  Pacific  Press 
Ltd.  in  Vancouver,  B.C.,  will  soon  be 
running  I'A  million  copies  per  week. 

Wear  is  most  noticeable  at  papers 
with  the  longest  press  runs,  and  it  was 
suggested  that  London’s  Daily  Mail 
now  has  one  of  the  best  opportunities 
(and  reasons)  to  study  such  wear  with 
its  quarter-million  copies  per  press. 


Wear  is  “not  a  crisis  yet,”  said  Sims,  noting  that 
“there  are  many  fiexo  newspapers  that  aren’t  wearing 
ceramic  anilox  rolls.” 
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per  night  of  printing. 

For  the  study  of  anilox  wear,  Sims 
said,  “Every  newspaper  in  this  room 
that’s  running  flexo  is  a  laboratory.” 

He  urged  taking  measurements  and 
making  counts  in  a  fashion  that  is 
consistent  paper-to-paper  and  said 
Miami  was  interested  in  trying  any¬ 
thing  that  might  shed  some  light  on 
the  problem  or  offer  a  solution. 

Schipke  said  different  presses 
count  impressions  differently,  and  he 
stressed  that  if  comparisons  are  to  be 
meaningful,  impression  measure¬ 
ments  must  be  made  in  a  consistent 
fashion. 

Union  Carbide  Coatings  Service 
Corp.  customer  engineering  manager 
Mike  McPherron  reported  on  his 
company’s  program  of  inspection, 
data  analysis  and  testing  for  prema¬ 
ture  anilox  roll  wear. 

He  initially  surveyed  five  newspa¬ 
pers,  a  commercial  printer  and  manu¬ 
facturers  of  flexo  ink,  presses  and 
printing  components  in  an  effort  to 
quantify  all  possible  variables. 

Possible  causes  or  contributing  fac¬ 
tors  listed  were  type  of  black  ink  or 
ink  formulation,  type  of  plastic  doctor 
blade,  specific  ink  fountain  design 
and  press  design. 

While  confirming  black-only, 
image-area  premature  wear,  he  said 
some  manufacturers’  rolls  were  last¬ 
ing  far  beyond  150,000  impressions. 
Changing  variables  and  some  lacking 
data  (e.g.,  distinguishing  between 
worn  rolls  and  dirty  rolls,  and  finding 
where  rolls  had  been  transferred  from 
high-use  black  couples  to  relatively 
low-use  color  couples)  have  led  to 
further  testing  under  controlled  con¬ 
ditions. 

Such  tests  include:  a  superfinished 
Ucarlox  roll  with  all  recast  removed 
to  provide  more  “land”  to  support 
the  doctor  blade  and  more  evenly  dis¬ 
tribute  pressure  and  any  resulting 
wear  (Miami  Herald  testing  shows 
satisfactory  results  after  15  million 
impressions);  changed  black  ink  sup¬ 
plier  (with  satisfactory  results 
reported  at  the  Herald  after  7.5  mil¬ 
lion  impressions);  different  compo¬ 
site  doctor  blade  materials  at  different 
blade  thicknesses  for  clean  wiping  at 
reduced  thickness  to  minimize  con¬ 
tact  area  (testing  just  started  at  three 
papers);  relieved  doctor  blade  pres¬ 
sure  on  the  containment  side  of  a 
fountain  by  changing  angle  or  shor¬ 
tening  height  of  blade  (created  too 
much  leakage  in  Miami);  and  moni¬ 
toring/measurement  of  blade  pressure 
to  the  anilox  while  printing  (no  live 
monitoring  done). 

McPherron  said  new  anilox  coating 
materials  are  currently  being  lab 
tested  for  wear,  ink  transfer  and  print- 
ability.  He  added  that  the  data  show 


that  the  rolls  themselves  are  without 
problem,  lasting  at  many  sites  to  3(X) 
and  500  million  impressions  at  black 
printing  stations. 

McPherron  and  Schipke  noted  the 
need  to  run  testing  in  live  production 
environments,  especially  at  larger 
newspapers. 

It  was  suggested  that  very  fine 
abrasive  steel  and  chromium  oxide 
worn  off  in  the  course  of  doctoring 
may  be  contaminating  recirculated 
wash  water  and  inks,  compounding 
the  wear  problem. 

ANPA  press  plate  systems  man¬ 
ager  Gene  Manasco,  who  heads  the 
association’s  flexo  testing  program, 
offered  use  of  its  Windmoeller  & 
Hoelscher  flexo  press,  provided 


trials  of  an  aluminum  oxide-coated 
roll  and  hopes  to  test  soon  a  new 
manufacturer’s  roll  made  by  a  differ¬ 
ent  process. 

From  London,  technical  director 
Charles  Gordon  addressed  the  user 
group  a  little  more  than  a  year  after  his 
Mail  Newspapers’  first  flexo  presses 
went  on  edition.  He  said  his  operation 
has  had  plugging  problems  even  after 
running  two  million  copies  using  a 
plastic  doctor  blade.  He  said  that  at  a 
given  speed  the  blade  began  aqua¬ 
planing.  A  steel  backing  was  fitted  to 
the  blades  and  run  throughout  the 
plant,  with  the  result  that  density 
dropped  50%,  then  returned  to  previ¬ 
ous  levels  when  the  backing  was 
removed. 


He  initially  surveyed  five  newspapers,  a  commercial 
printer  and  manufacturers  of  flexo  ink,  presses  and 
printing  components  in  an  effort  to  quantify  all 
possible  variables. 


newsprint  is  made  available;  but  he 
added  that  owing  to  activities  such  as 
training  seminars  there  are  con¬ 
straints  on  the  amount  of  time  avail¬ 
able  to  use  the  press,  for  his  own  or 
any  other  testing. 

His  program  is  studying  each  of  the 
operating  components  and  has  fin¬ 
ished  its  first  round  of  baseline  testing 
for  plates. 

He  said  that  using  donated  equip¬ 
ment,  ANPA  was  unable  “to  pro¬ 
duce  plates  that  were  consist¬ 
ent  .  .  .  enough  to  make  plates  for 
these  tests,”  for  which  reason  the 
companies  were  asked  to  make  plates 
from  ANPA-produced  negatives. 

Subsequent  plate-performance 
tests  will  be  conducted  from  the  base¬ 
line  parameters  now  established.  He 
said  results  were  submitted  to  techni¬ 
cal  and  non-technical  judgments,  and 
that  it  was  “surprising  how  close  the 
technical  and  non-technical  results 
were.  They  were  almost  identical.” 

Additionally,  ink  tests  have  so  far 
shown  wide  variation,  and  paper  tests 
have  begun  but  the  group  is  not  near 
to  examining  the  data  yet.  Test 
reports  are  available  but  Manasco 
cautioned  that  only  baseline  data  is 
being  established  at  this  point  and  that 
product  comparisons  would  be  “pre¬ 
mature.” 

Ron  Mac  Adam,  pressroom  assis¬ 
tant  manager  at  the  Miami  Herald, 
spoke  of  running  a  reverse  couple  to 
remove  the  ink  fountain  containment 
blade,  as  well  as  trying  a  reformula¬ 
tion  from  Flint  Ink  and  an  ink  con¬ 
taining  a  lubricant. 

He  said  the  paper  had  just  begun 


Gordon  said  rolls  wiped  by  steel 
and  plastic  were  both  wearing  fast. 
Investigation  of  the  matter  continues 
and  he  said  he  hopes  to  have  answers 
soon  to  what  he  termed  a  serious 
problem. 

(Mail  Newspapers’  new  Surrey 
Docks  production-distribution  facil¬ 
ity  for  its  Daily  Mail,  Mail  on  Sunday 
and  Evening  Standard  is  reportedly 
the  largest  operating  flexo  newspaper 
site  and  certainly  among  the  most 
modern.  It  uses  Windmoeller  & 
Hoelscher  printing  units  and  Koenig 
&  Bauer  reels  and  folders.  For  an  in- 
depth  look  at  the  plant  and  its  flexo 
operations  that  preceded  the  spring 
start-up  of  Mail’s  full  complement  of 
flexo  presses,  see  editor  Joel  Shul- 
man’s  two-part  coverage  in  Flexo, 
January/February  1989.) 

flexo  coverage  continues  next 

week. 
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MAN  Roland  compiles  flexo  technology  database 


Shortly  after  October’s  Newspaper 
Flexo  User  Group  meeting,  MAN 
Roland  issued  the  first  Flexo  Tech¬ 
nology  Database  report,  which  it 
hopes  to  update  every  six  months  (at 
biannual  group  meetings).  It  compiles, 
by  category,  vendor  and  user,  types  of 
equipment  in  use  or  for  which  there  are 
firm  orders. 

The  analysis  is  based  on  a  question¬ 
naire  sent  to  each  newspaper  commit¬ 
ted  to  flexographic  production. 
Because  some  data  were  unavailable, 
not  all  sites  had  made  selections  for 
all  component  technologies  and  some 
papers  have  yet  to  begin  flexo  print¬ 
ing.  MAN  flexo  operations  director 
Andrew  Schipke  said  the  compila¬ 
tion  does  not  reflect  total  market 
values. 

In  addition  to  vendor-specific 
breakdowns  of  sales  of  presses, 
plates,  aniloxes,  inks  and  other  mate¬ 
rials,  the  report  tracks  and  forecasts 
flexo  sales,  gives  sizes  and  descrip¬ 
tions  of  press  orders  and  compares 
the  kinds  of  press  installations  and 
types  of  technology  in  use. 

Types  of  press  units  sold  to  date 
are  almost  evenly  divided,  with 


conversions,  slip-ins  and  new  presses 
each  holding  about  a  third  of  the  mar¬ 
ket. 

The  report  on  installations  and 
sales  booked  through  1991  also  shows 
flexo  orders  peaking  this  year,  with  10 
papers  ordering  431  couples,  con¬ 
cluding  a  steady  rise  from  the  mid- 
1980s.  It  shows  sales  of  flexo  couples 
dropping  next  year  to  almost  half  that 
number,  then  leveling  out  through 
1991.  The  report’s  site-by-site  list 
gives  a  total  of  1 ,089  couples  sold  or 
on  site  through  last  month. 

For  flexo  plates,  the  report  shows 
that  although  13  sites  use  a  solid 
photopolymer  process  and  17  use 
liquid  process,  by  plate  volume, 
liquid  technology  represents  three- 
and-a-half  times  the  market  share  of 
solid-process  platemaking. 

In  the  survey  of  photo  line  screens, 
most  halftones  are  screened  at  the 
lower  end  (65  lines,  39%;  72  lines, 
29%;  80  lines,  21%;  85  lines,  11%)  and 
most  color  photos  are  separated  at  the 
higher  end  (85  lines,  46%;  100  lines, 
23%;  80  lines,  15%;  65  and  75  lines, 
8%  each).  Site-by-site,  the  same  sec¬ 
tion  also  lists  scanning  equipment 


TECHNICAL  BRIEFS 


Autologic  names 
sales  manager 

Autologic  announced  the  appoint¬ 
ment  of  Douglas  Baldwin  as  its  New 
England  District  sales  manager, 
newspapers. 

Baldwin’s  15  years  in  computer 
industry  sales  and  management 
include  positions  at  Kodak,  Atex  and 
Compugraphic. 


Hell  announces 
output  products 

Hell  Graphic  Systems  Inc. 
announced  installation  of  seven 
North  American  ScriptMaster  beta 
sites. 

Hell’s  newest  product,  ScriptMas¬ 
ter  is  a  PostScript-compatible  inter¬ 
preter  that  transfers  any  PostScript 
file  from  popular  desktop  programs 
directly  to  Hell  ChromaCom  elec¬ 
tronic  color  prepress  systems. 


Hell’s  Ultre*  division  now  offers  a 
line  of  Ultre*Setter  imagesetters 
equipped  with  a  SCSI  interface 
board,  allowing  them  to  be  driven 
from  a  variety  of  workstations,  such 
as  the  DEC  3100  and  NExT  com¬ 
puter,  for  high-resolution  black-and- 
white  recording.  Hell  markets  the 
imagesetters  on  an  OEM  basis. 

The  SCSI  option  will  be  available 
without  a  hard  disk  buffer  or  with  a 
range  of  high-capacity  3 'A"  SCSI  hard 
drives  on  a  private  internal  SCSI  bus 
for  page  storage  and  nonstop  image 
recording. 

Hoechst  Celanese 
appoints  three 
at  Enco 

The  Printing  Products  Div.  (Enco) 
of  Hoechst  Celanese  announced  the 
appointment  of  Winston  E.  Faust  to 
operations  vice  president  at  its 
Branchburg,  N.J.,  location,  where  he 
will  manage  production,  engineering/^ 
maintenance,  equipment  manufac¬ 


used  and  whether  papers  separate  for 
flexo  reproduction. 

Among  other  data,  the  first  report 
from  man’s  flexo  database  shows 
more  than  three-quarters  of  sites  use 
mechanical  and  magnetic  “no-bend” 
plate  lock-ups;  cylinder  undercut  is  at 
roughly  three-quarters  0.08",  the 
remainder  at  0.06";  two-thirds  of  sites 
use  ceramic-coated  anilox  rolls  only, 
with  a  360  cell-count  and  3.5  cell  vol¬ 
ume  most  in  use  for  both  chrome  and 
ceramic  and  some  cell-size  combina¬ 
tions  in  use  for  only  chrome  or 
ceramic;  the  majority  of  sites  now  use 
plastic  doctor  blades,  with  little  over  a 
third  reporting  relatively  short  blade 
life,  half  experiencing  moderate  life 
and  almost  one  in  seven  getting  long 
life  from  the  blades. 

The  report  also  looks  into  consum¬ 
ables.  Black  and  color  ink  consump¬ 
tion  per  paper  is  specified,  as  are 
number  of  black  and  color  customers 
per  supplier.  Newsprint  basis 
weight(s)  and  supplier(s)  used  by  each 
paper  are  listed.  Sixty-one  percent  of 
sites  print  on  30-lb.  Fully  a  third  run 
lighter  grades  and  7%  use  32-lb. 
paper. 


turing  and  design  and  environmental 
health  and  safety  affairs.  Faust  previ¬ 
ously  served  in  manufacturing  and 
quality  management  positions  at 
Hoechst  Celanese. 

Reporting  to  Faust  is  newly  named 
Branchburg  production  manager 
Arthur  J.  Worster.  Thomas  J.  Mo- 
czulski  recently  took  over  the  post  of 
quality  manager,  where  he  is  respon¬ 
sible  for  overall  development  and 
implementation  of  programs  to 
improve  quality  and  effectiveness  in 
the  division. 


Journal  Line 
wins  user 
group  award 

The  Providence,  R.I.  Journal-Bul¬ 
letin's  audiotext  service.  Journal 
Line,  was  named  “best  success  story 
of  1989”  at  a  national  users  meeting 
sponsored  by  the  Brite  Voice  System 
national  audiotext  service.  User 
group  members  judged  submissions. 
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Audit  Bureau  computerization 

Circulation  data  for  ail  publications  in  its  data  bank 
will  be  made  available  via  personal  computer  diskettes 


By  Jim  Rosenberg 

With  what  Audit  Bureau  of  Circula¬ 
tions  chairman  Robert  J.  Galloway 
described  as  “a  new  product  in  our 
thrust  to  become  electronic,”  the 
bureau  has  introduced  its  ABC  Plan¬ 
ner,  a  package  consisting  of  personal 
computer  diskettes  containing  circu¬ 
lation  data  on  all  ABC  Data  Bank 
periodicals  and  built-in  programming 
for  making  calculations  and  compari¬ 
sons. 

ABC  Data  Bank  director  Evelyn 
Hepner  said  closer  examination  and 
use  of  the  data  is  “becoming  a  stan¬ 
dard  part”  of  the  media  planning  step 
and  that  electronics  is  contributing  to 
that. 

The  data  not  only  enable  buyers  to 
make  appropriate  placement  deci¬ 
sions,  but  also  give  publishers  a  look 
at  the  competition  and  the  environ¬ 
ment. 


The  same  data  available  for  years 
on  the  pink  slips  will  now  be  “at  their 
fingertips,”  said  Hepner.  Custom 
work,  including  the  use  of  proprietary 
information,  is  still  available  from  the 
bureau. 

To  make  the  electronic  information 
manageable  for  those  with  mininmal 
computer  skills,  ABC  has  been  devel¬ 
oping  macros  for  the  diskettes  in 
Lotus  1-2-3. 

Said  Hepner,  “If  they  can  boot  1-2- 
3,  they  can  run  this  product.”  Those 
more  accustomed  to  the  spreadsheet 
will  be  able  to  write  their  own  custom 
functions. 

ABC  said  the  Planner  is  the  first  in  a 
line  of  products  to  enable  users  to  get 
more  out  of  bureau  information  that  is 
already  available,  and  to  make  ABC 
membership  more  valuable.  The 
Planner  is  as  yet  only  available  for 
about  180  consumer  magazines. 

The  bureau  expects  prototype 
newspaper  versions  to  be  out  by  mid- 
1990  and  anticipates  putting  March  31 


data  on  its  new  electronic  system. 

M.  David  Keil,  ABC  president  and 
managing  director,  said  the  newspa¬ 
per  version  would  be  developed 
“with  substantial  publisher  and  buyer 
input.”  He  said  the  bureau  has  a  com¬ 
mitment  to  getting  publishers’  infor¬ 
mation  to  buyers  in  an  electronic  form 
that  the  buyers  can  and  will  use. 

“The  more  data  we  have  like  this 
that  can  pinpoint  targets,  the  greater 
the  opportunity,”  said  Galloway,  to 
which  Keil  added  that  “Newspaper 
publishers  can  use  the  information  to 
refine  their  circulation  marketing 
efforts.” 

The  Planner  now  handles  informa¬ 
tion  from  seven  different  paragraphs 
of  magazine  publisher’s  statements. 
Its  four  areas  of  functionality  include 
issue  comparison  (using  a  version 
comparing  the  difference  between 
Publisher’s  Statement  issue  circula¬ 
tion  and  corresponding  rate  base 


information  and  another  version  that 
also  supplies  Audit  Report  issue  cir¬ 
culation  and  rate  base  data),  trends 
information  over  five  years  (showing 
both  single-copy  and  subscription 
data,  convertible  to  charts  and 
graphs),  geographic  breakdowns  and 
subscription  data. 

ABC  Planner  will  make  head-to- 
head  circulation  comparisons  of 
specified  periodicals,  five-year  circu¬ 
lation  trends  (by  number  and  percen¬ 
tage  for  subscriptions,  single  copies 
and  total),  circulation  compared  with 
rate  base  and  state  or  customizable 
regional  circulation  comparisons. 

It  is  also  working  to  be  able  to  com¬ 
pare  grand  totals  (all  states)  with  tot¬ 
als  for  particular  regions  or  states,  by 
subscription  and  single-copy  sales. 

The  ABC  said  it  would  likely  pro¬ 
vide  the  same  geographic  comparison 
capabilities  for  county  and  ZIP  code 
information  for  newspapers.  All  text 
and  graphics  can  be  printed  out. 

ABC  Planner  is  available  in  S'A" 


and  V/i'  diskettes  for  IBM  PCs  and 
compatibles  and  requires  Lotus  ver¬ 
sion  2. 1  or  higher.  For  PS/2  machines 
loaded  with  Lotus,  ABC  exlained  that 
the  user  simply  opens  a  window  on 
DOS. 

Updated  semiannually,  ABC  Plan¬ 
ner  is  free  to  member  publishers  and 
to  advertisers  with  print-ad  billings 
exceeding  $25  million.  Diskettes  are 
$75  for  advertisers  with  billings  under 
$25  million  and  $600  for  associate 
members. 

Other  areas  of  the  Audit  Bureau’s 
move  to  electronics  are  its  on-line 
information  services  and  computeri¬ 
zation  of  field  audits.  ABC  executives 
also  look  to  eventual  submission  of 
circulation  data  on  disk  or  directly 
over  the  telephone  via  modem  —  a 
natural  extension  of  what  are  already 
computerized  business  systems  at 
most  newspapers. 

They  also  hope  publishers  and  buy¬ 
ers  will  want  more  than  just  ZIP  codes 
when  all  the  other  information  in  the 
reports  becomes  more  useful  and 
accessible  through  electronic  deliv¬ 
ery,  storage,  calculation  and  compari¬ 
son. 

John.  R.  Payne,  senior  vice  presi¬ 
dent,  member  services,  said  the 
changes  to  the  way  ABC  information 
is  used  will  also  likely  change  the  way 
the  Audit  Bureau  is  perceived  —  not 
merely  as  a  supplier  of  audit  reports 
and  publishers’  statements,  but  as  an 
information  supplier. 

Arlington  paper 
adds  K&B  press 

The  Arlington  (III.)  Daily  Herald 
has  bought  a  third  Koenig  &  Bauer  48- 
page  offset  press. 

The  announcement  of  the  purchase 
came  almost  exactly  five  years  after 
the  suburban  Chicago  newspaper 
ordered  its  first  two  K&B  presses  as  it 
began  an  aggressive  expansion  of  its 
color  capacity  (E&P,  Sept.  30). 

Those  presses  were  installed  in  the 
then-new  Stuart  R.  Paddock  Printing 
Center  in  December  1986.  The  facility 
will  be  expanded  to  accommodate  the 
new  press. 

Installation  is  expected  to  be  com¬ 
pleted  in  the  spring  of  1991. 


The  bureau  expects  prototype  newspaper  versions 
to  be  out  by  mid-1990  and  anticipates  putting  March 
31  data  on  its  new  eiectronic  system. 
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Almost  200  Lurie  papers  get  fax  delivery 


Almost  200  of  Ranan  Lurie’s  500- 
plus  newspaper  clients  are  now 
receiving  his  political  cartoons,  cari¬ 
catures,  and  economic  cartoons  via 
fax. 

Lurie  said  he  is  “very  pleased” 
with  the  reproduction  of  his  work  as 
well  as  the  delivery  speed. 

“Since  I  concentrate  on  interna¬ 
tional  events,  it’s  a  real  working  tool 
for  me,”  he  commented.  “If  I  work 
until  2  a.m.  to  finish  a  cartoon  about 
the  revolution  in  Poland,  it’s  a  nice 
feeling  to  know  that  by  2:15  it’s  all 
over  the  world.” 

The  more  timely  nature  of  fax 
rather  than  mail  delivery  can  be  cru¬ 
cial,  Lurie  continued.  He  recalled 
doing  a  cartoon  about  the  stock  mar¬ 
ket’s  recent  Friday  mini-crash  which 
would  have  been  out-of-date  by  Mon¬ 
day,  when  the  market  rebounded. 

Lurie’s  client  list  makes  him  the 
most  widely  syndicated  political  car¬ 
toonist  in  the  world  for  the  1 1th  con¬ 
secutive  year,  according  to  the  1990 
Guinness  Book  of  World  Records. 
The  book,  which  features  a  photo  of 
Lurie  with  President  Bush,  said  Lurie 
is  “published  in  63  countries  in  5 1 1 
newspapers  with  a  circulation  of  62 
million  copies.” 

The  award-winning  cartoonist  — 
based  at  Cartoonews  International, 
Trump  Tower,  721  Fifth  Ave.,  New 
York,  N.Y.  10022  —  reportedly  earns 
about  $350,000  a  year  from  syndica¬ 
tion. 

Also,  Lurie’s  drawings  were  selling 
for  $1,500  to  $2,000  when  exhibited 
recently  at  the  Circle  Gallery  in 
Washington,  D.C. 

Lurie  (profiled  in  E&P,  March  17, 
1984)  has  been  with  Universal  Press 
Syndicate,  the  New  York  Times  Syndi¬ 
cation  Sales  Corporation,  and  Editors 
Press  Service,  and  worked  for  publica¬ 
tions  such  as  the  London  Times,  West 
Germany’s  Die  Welt,  Japan’s  Asahi 
Shimbun,  Newsweek  International, 
U.S.  News  and  World  Report,  and 
Life. 

— David  Astor 


MY.C.  Mayor- 


Faxed  Lurie  drawings  on  East  Germany  and  David  Dinkins. 


Olsen  gets  new  v.p.  post  at  King 


Larry  Olsen  has  been  appointed 
vice  president-syndication  for  King 
Features  Syndicate.  He  was  previ¬ 
ously  vice  president/marketing  and 
sales. 

“In  this  news  position  Larry’s 
responsibilities  will  involve  the  man¬ 
agement  of  the  day-to-day  operations 
of  our  newspaper  syndication  busi¬ 
ness,”  stated  King  president  Joseph 
F.  D’Angelo.  “The  areas  reporting  to 
him  will  include  the  comic  and  text 
editorial  departments  [and]  the  pro- 


duction  and  fulfillment 
operations  ....  He  will  continue  to 
be  directly  responsible  for  domestic 
and  international  sales  .  .  .  .” 

Olsen  joined  King  in  1983  as  direc¬ 
tor  of  marketing  and  sales  after  work¬ 
ing  for  UPI  as  business  and  marketing 
manager  of  Europe,  Middle  East,  and 
Africa  operations. 


Schulz  and  Landers 


The  most  widely  syndicated  comic 
and  column  are  “Peanuts”  and  “Ann 
Landers,”  according  to  the  recently 
released  1990  Guinness  Book  of 
World  Records. 

“Peanuts”  by  Charles  M.  Schulz  of 
United  Feature  Syndicate  has  “2,012 
newspapers  in  68  countries  with  an 
estimated  circulation  of  78.5  million 
daily,”  stated  the  book. 

Ann  Landers  of  Creators  Syndicate 
has  “1,200  newspapers  with  an  esti¬ 
mated  readership  of  90  million,” 
according  to  Guinness. 

Also,  the  book  noted  that  the 
“most  durable”  comic  strip  is  the  92- 
year-old  “Katzenjammer  Kids,” 
which  is  still  distributed  by  King  Fea¬ 
tures  Syndicate. 


Wilson  advances  at  United  Media 


Lisa  Klem  Wilson  has  been  pro¬ 
moted  to  sales  manager  of  United 
Media’s  United  Feature  Syndicate  and 
Newspaper  Enterprise  Association 
divisions. 


The  Georgetown  University  gradu¬ 
ate  joined  UM  in  1988  as  assistant 
sales  manager  after  working  as  a  sales 
representative  for  Universal  Press 
Syndicate. 
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Historian  is  writing  weekiy  CF  coiumn  about  aging 


A  weekly  column  about  issues 
relating  to  aging  has  been  introduced 
by  Chronicle  Features. 

“Time  to  Live,”  which  began  14 
months  ago  in  the  San  Francisco 
Chronicle,  is  by  historian  Page  Smith. 

He  writes  about  matters  such  as 
retirement,  Social  Security,  death, 
friendship,  and  the  relationship 
between  older  women  and  older  men. 

In  one  column.  Smith  observed: 

“There  is  an  inclination  in  many  old 
people  to  turn  inward,  to  become 
preoccupied  with  their  aches  and 
pains,  their  shifting  appetites  and 
minor  comforts  —  a  kind  of  hoarding 
or  survival  mentality.  The  most  pow-  especially  in  close  and  frequent  con- 
erful  antidote  to  such  inclinations  lies  tact  with  young  people.”  And,  he 
in  active  engagement  with  the  world,  added,  “the  young  need  the  old  more. 


‘Paternity  Ward’  is  now  with  TMS 


Page  Smith 


“Paternity  Ward,”  a  column  about 
families  written  from  a  father’s  point 
of  view,  is  now  with  Tribune  Media 
Services. 


D.L.  Stewart 


The  twice-weekly  feature  is  by 
D.L.  Stewart,  whose  family  includes 
a  daughter,  three  sons,  two  stepsons, 
and  a  “stepcat.” 

Stewart  was  with  McNaught  Syndi¬ 
cate  until  it  went  out  of  business  ear¬ 
lier  this  year  (see  E&P,  September 
23).  The  Dayton  Daily  News  writer 
has  authored  Fathers  Are  People, 
Too  and  Father  Knows  Best  —  Some¬ 
times;  appeared  in  Time,  Reader’s 
Digest,  Redbook,  and  McCall’s;  and 
been  a  guest  on  shows  such  as  Good 
Morning  America. 

The  award-winning  columnist  is  a 
native  of  Cleveland  and  a  graduate  of 
Ohio  University. 


‘Spotlight’  offers  celebrity  photos 


A  weekly  package  containing  six  | 


Big  Seattle  reaction 

The  Seattle  Times  recently 
received  a  spectacular  total  of  84,694 
responses  when  it  asked  readers 
which  of  six  low-rated  comics  to  dis¬ 
continue. 

Times  ombudsman  Frank  Wetzel 
did  note  that  some  readers,  possibly 
via  their  computers,  may  have  voted 
many  more  times  than  once  on  the 
paper’s  Infoline  telephone  informa¬ 
tion  service. 

The  comic  receiving  the  most  nega¬ 
tive  votes,  21,583,  was  “Annie”  by 
Leonard  Starr  of  Tribune  Media  Ser- 


photos  of  celebrities  is  being  offered 
by  Universal  Press  Syndicate. 

Among  the  people  pictured  are 
Meredith  Baxter-Birney,  George 
Bums,  Michael  Caine,  John  Candy, 
Cher,  Jill  Clayburgh,  Costa-Gavras, 
Billy  Crystal,  Ted  Danson,  Faye 
Dunaway,  Whoopi  Goldberg,  Jeff 
Goldblum,  Barbara  Hershey,  Mick 
Jagger,  Ann  Jillian,  Diane  Keaton, 
Steve  Martin,  Marlee  Matlin,  Liza 
Minnelli,  Lou  Diamond  Phillips, 
Sidney  Pokier,  Rob  Reiner,  Keith 
Richards,  Molly  Ringwald,  Arnold 
Schwarzenegger,  Tom  Selleck,  Cybill 
Shepherd,  Jaclyn  Smith,  Meryl 
Streep,  Denzel  Washington,  Robin 
Williams,  and  James  Woods. 

Subscribers  to  “Spotlight”  — 

(Continued  on  page  42) 


if  possible,  than  the  old  need  the 
young.” 

Bora  in  1917  in  Baltimore,  Smith 
was  educated  at  Dartmouth  College 
and  Harvard  University.  The  World 
War  II  Purple  Heart  veteran  is  a  his¬ 
tory  professor  emeritus  at  the  Univer¬ 
sity  of  California  at  Santa  Cruz. 

Smith  is  the  author  of  the  eight-vol¬ 
ume  People’s  History  of  the  United 
States,  which  Penguin  Books  is 
releasing  in  paperback  editions  over  a 
two-year  period.  The  first,  A  New 
Age  Now  Begins,  was  published  in 
August.  The  second.  The  Shaping  of 
America,  came  out  this  month. 

Among  Smith’s  many  other  books 
are  Daughters  of  the  Promised  Land: 
Women  in  American  History  and  the 
two-volume  John  Adams,  which  won 
the  Bancroft  Prize.  His  Killing  the 
Spirit:  Higher  Education  in  America 
will  be  published  next  year  by  Viking. 

Charter  “Time  to  Live”  clients 
include  the  Arizona  Daily  Star, 
Arizona  Republic,  Dallas  Morning 
News,  Denver  Rocky  Mountain 
News,  Indianapolis  Star,  Olympia 
(Wash.)  Olympian,  and  St.  Paul  Pio¬ 
neer  Press  Dispatch. 


HOWTO 
CATER  TO  YOUR 
READERS. 


Carol  Cutler  is  the  chief  American 
consultant  to  Time/Life's  THE  GOOD 
COOK  series.  She's  a  former  colum¬ 
nist  for  WOMAN'S  DAY.  A  prize¬ 
winning  cookbook  author.  And  she's 
our  HOME  ENTERTAINING  COL¬ 
UMN  writer.  Her  party  ideas,  recipes 
and  catering  tips  will  give  your  read¬ 
ers  plenty  of  food  for  thought. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  weekly  column 
with  art.  Alaska,  California,  Hawaii 
and  Canada,  call  collect  (619) 
293-1818.  Gpt  the  package  that  ties 
up  readership  and  revenues. 
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(Continued  from  page  41) 

which  offers  color  and  black-and- 
white  photos  —  include  the  Arkansas 
Gazette,  Denver  Post,  Indianapolis 
Star,  Philadelphia  Inquirer,  Portland 
Oregonian,  Riverside  (Calif.)  Press- 
Enterprise,  Sacramento  Bee,  and  San 
Francisco  Chronicle. 

As  a  bonus,  “Spotlight”  periodi¬ 
cally  supplies  a  color  layout  of  three 
to  six  pictures  of  a  celebrity  at  home 
or  on  location.  Also,  subscribers  can 
order  specific  photos  on  demand. 

New  book  offerings 

Tenth  anniversary  books  relating  to 
two  popular  Universal  Press  Syndicate 
comics  have  been  published  by  Uni¬ 
versal’s  Andrews  and  McMeel. 

One  is  The  PreHistory  of  the  Far 
Side:  A  lOth  Anniversary  Exhibit  by 
Gary  Larson,  who  talks  about  his  life, 
the  evolution  of  his  comic,  reader 
reaction,  “Far  Side”  panels  that  have 
been  rejected,  and  more. 

The  other  is  A  Look  Inside  .  .  .  For 
Better  or  For  Worse:  The  lOth 
Anniversary  Collection  by  Lynn 
Johnston,  who  also  discusses  her  life, 
how  her  characters  resemble  her  own 
family,  and  so  on.  Family  photos  are 
included. 

Other  new  A&M  paperbacks  by 
Universal  creators  include  The  Calvin 
and  Hobbes  Lazy  Sunday  Book  by 
Bill  Watterson,  Give  Those  Nymphs 
Some  Hooters!  by  “Doonesbury” 
cartoonist  Garry  Trudeau,  My  Grand¬ 
daughter  Has  Fleas!!  by  “Cathy” 
cartoonist  Cathy  Guisewite,  What 
Those  People  Need  Is  a  Puppy!  by 
editorial  cartoonist  Pat  Oliphant,  the 
1990  edition  of  Roger  Ebert’s  Movie 
Home  Companion,  and  a  revised  and 
updated  paperback  edition  of  The 
Best  of  Dear  Abby,  which  was  first 
published  in  hardcover  eight  years 
ago. 

In  other  book  news,  Longstreet 
Press  has  released  A  Double  Wide 
With  a  View:  The  Kudzu  Chronicles 
by  Doug  Marlette  of  Creators  Syndi¬ 
cate  and  Topper  Books  has  published 
It  Doesn’t  Take  Much  to  Attract  a 
Crowd  by  “Peanuts”  creator  Charles 
M.  Schulz  and  Far  Off  the  Leash  by 
W.B.  Park.  The  last  two  cartoonists 
are  with  United  Feature  Syndicate,  a 
sister  company  to  Topper. 

Also,  Tom  Doherty  Associates/Tor 
has  released  Luann:  School  and 
Other  Problems  and  Luann:  “Who 
Invented  Brothers  Anyway?”  by  Greg 
Evans  of  North  America  Syndicate. 
Over  2(X)  schools  and  community  the¬ 
ater  groups,  by  the  way,  have  per- 


Dear  Santa. 

I’ve  been  a  good  beagle. 
Please  send  chocolate 
chip  cookies.  Now. 


11  shopping 
days  to  Christmas 

'Christmas  Countdown'  panels  featur¬ 
ing  'Peanuts'  characters  are  being 
offered  by  United  Feature  Syndicate. 
The  31  Charles  M.  Schulz  cartoons  are 
designed  to  run  from  November  24  to 
December  24. 

formed  Luann:  The  Musical. 

Putnam  has  published  “Whose 
Rose  Garden  Is  It,  Anyway?”  by  Art 
Buchwald  of  the  Los  Angeles  Times 
Syndicate  and  LATS  columnist  Wil¬ 
liam  Pfaff  has  written  Barbarian  Sen¬ 
timents:  How  the  American  Century 
Ends. 

Ticknor  &  Fields  has  released 
Travels  With  Alice  by  columnist  Cal¬ 
vin  Trillin  of  King  Features  Syndicate. 

Finally,  “Dick  Tracy”  writer  Max 
Collins  of  Tribune  Media  Services  will 
be  doing  the  novelization  of  the  movie 
based  on  the  detective  comic.  And 
The  Official  Dick  Tracy  Collectibles 
bock  by  Bill  Crouch  and  Larry 
Doucet  is  scheduled  to  come  out  next 
summer  along  with  the  film,  which 
stars  Warren  Beatty. 

Eleven  serializations 

The  Los  Angeles  Times  Syndicate  is 
offering  excerpts  from  And  the  Walls 
Came  Tumbling  Down  by  Ralph 
Abernathy,  King  of  the  Night:  The 
Life  of  Johnny  Carson  by  Laurence 
Learner,  and  Call  Her  Miss  Ross:  The 
Unauthorized  Biography  of  Diana 
Ross  by  J.  Randy  Taraborrelli. 

Also  being  serialized  are  Confes¬ 
sions  of  an  S.O.B.  by  A1  Neuharth, 
Drive:  The  Story  of  My  Life  by  Larry 
Bird  with  Bob  Ryan,  The  Hustons  by 
Lawrence  Grobel,  Heiress:  The  Story 
of  Christina  Onassis  by  Nigel  Demp¬ 
ster,  Among  Schoolchildren  by  Tracy 
Kidder,  Liar’ s  Poker:  Rising  Through 
the  Wreckage  on  Wall  Street  by 
Michael  Lewis,  The  End  of  Nature  by 


Bill  McKibben,  and  Heart  Failure  by 
Thomas  Moore. 

Award  gets  returned 

The  Little  Miami  Express  in  Ohio  is 
returning  a  National  Newspaper 
Association  award  for  “best  original 
cartoon  of  1988”  because  the  drawing 
is  a  near-copy  of  a  1980  cartoon  by 
another  artist. 

Express  editor  Michael  Bigley  said 
“the  similarities  are  just  too  great”  to 
accept  the  prize,  according  to  an 
Associated  I^ess  story. 

The  1988  cartoon  (see  E&P, 
November  11)  was  by  free-lancer 
Randy  Lee  Marshall,  who  could  not 
be  reached  for  comment.  The  1980 
drawing  was  by  Steve  Sack,  who  is 
now  with  the  Minneapolis  Star  Tri¬ 
bune  and  Tribune  Media  Services. 

Artists  against  AiDS 

Strip  AIDS  USA  —  a  collection  of 
cartoon  art  to  benefit  people  with 
AIDS  —  has  been  published  by  Last 
Gasp,  2180  Bryant  St.,  San  Fran¬ 
cisco,  Calif.  94110. 

Among  the  many  cartoonists  repre¬ 
sented  in  the  book  are  Jules  Feiffer  of 
the  Village  Voice  and  Universal  Press 
Syndicate,  “Zippy  the  Pinhead”  cre¬ 
ator  Bill  Griffith  of  King  Features  Syn¬ 
dicate,  self-syndicated  “Sylvia”  cre¬ 
ator  Nicole  Hollander,  and  “Doones¬ 
bury”  creator  Garry  Trudeau  of  Uni¬ 
versal. 

CIA,  Panama  article 

A  presidential  authorization  for 
covert  CIA  activity  was  recently 
reported  in  advance  for  one  of  the  few 
times  in  history,  according  to  the  Los 
Angeles  Times-Washington  Post  News 
Service. 

Robin  Wright’s  November  16  Los 
Angeles  Times  story  —  which 
focused  on  an  authorization  for  any 
covert  action  against  Panamanian 
leader  Manuel  Noriega  other  than 
assassination  —  was  available  for  use 
by  LAT-WP  clients  the  same  day. 

Stories  about  skiing 

Six  special  ski  features  are  being 
offered,  with  photos,  by  Copley  News 
Service. 

They  include  a  roundup  of  “what’s 
new  at  the  top  ski  destinations  in 
America  and  Canada  plus  spotlights 
on  North  America’s  best  small  ski 
towns,  grand  old  winter  resorts,  and 
where  to  ski  in  the  Italian  Alps.” 
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Covering  the  AIDS  beat 

Reporters  must  make  ethical  decisions 


By  M.L.  Stein 

Reporters  on  the  AIDS  beat  must 
make  tough  emotional  as  well  as  jour¬ 
nalistic  decisions,  a  panel  of  medical 
writers  revealed  in  Houston. 

Should  AIDS  patients  be  identified 
in  stories?  How  deeply  should  the 
reporter  become  involved  with  the 
patient  on  a  personal  level?  Should 
the  writer  become  an  advocate  for 
better  AIDS  treatment? 

These  and  other  questions  about 
the  relatively  new  area  of  AIDS 
reporting  occupied  the  panel  at  the 
annual  convention  of  the  Society  of 
Professional  Journalists  in  Houston. 

“I  feel  I’m  part  of  a  lie  if  I  don’t  use 
identification,”  of  an  AIDS  victim, 
said  Sherry  Jacobson  of  the  Dallas 
Morning  News. 

She  added  that  she  will  only  use  the 
person’s  name  with  permission,  “but 
I  will  try  to  talk  them  into  it.” 

Jacobson  explained  that  her  motive 
in  using  names  is  to  bring  home  to 
readers  the  impact  of  the  disease. 

“I  want  readers  to  know  AIDS  vic¬ 
tims  are  real  people,”  she  went  on. 

She  said  that  although  1,100  people 
have  died  of  AIDS  in  Dallas,  and 
there  are  currently  1,800  cases,  “it’s 
not  a  real  issue  there.” 

Don  Drake  of  the  Philadelphia 
Inquirer  said  he  is  “carrying  on  a  one- 
man  crusade  not  to  identify,”  al¬ 
though  certain  patients  are  identi¬ 
fied  in  his  paper. 

According  to  Drake,  the  signifi¬ 
cance  of  the  AIDS  epidemic  can  be 
conveyed  to  readers  without  disclos¬ 
ing  names. 

If  an  AIDS  sufferer  is  identified, 
Drake  continued,  the  writer  should 
leave  certain  personal  information 
out  of  the  story. 

“If  we  identify  him,  we  have  an 
obligation  to  protect  him,”  the  panel¬ 
ist  asserted.  “Our  ethics  should  not 
be  different  as  a  journalist  than  as  a 
human  being.” 

Michael  Spector  of  the  Washington 
Post  said,  “It’s  not  my  business  to 
identify  but  it’s  easy  to  find  AIDS 
people  willing  to  be  identified.” 

What  to  include  and  what  to  leave 
out  of  the  story  when  the  patient  is 
named  is  a  matter  of  the  writer’s  judg¬ 
ment  and  sensitivity,  Spector  sug¬ 
gested. 


“It  boils  down  to  taste  and  ethics,” 
he  commented.  “If  you’re  a  decent 
person  you’ll  do  the  right  thing.  If 
you’re  scum,  you  won’t.” 

In  writing  obits,  the  consensus  of 
the  panel  was  that  if  AIDS  is  clearly 
determined  as  the  cause  of  death,  the 
fact  is  inserted  into  the  story.  If  the 
cause  is  not  established,  the  journal¬ 
ists  said  they  are  guided  by  the  wishes 
of  the  family. 

“It’s  not  up  to  the  reporter  to  dic¬ 
tate  what  goes  into  a  death  certifi¬ 
cate,”  Spector  said. 

Newsday's  Catherine  Woodward 
said  she  has  a  policy  of  “informed 
consent”  by  the  AIDS  victim. 


groups,”  he  said.  “We  work  for  the 
newspaper.  They  [activists]  have  an 
agenda  and  it’s  not  always  right.” 

An  example,  he  said,  was  some  of 
the  experimental  drug  programs  being 
conducted  by  activist  organizations 
outside  government  drug  trials. 

“Some  of  those  programs  have  not 
been  useful,”  Spector  stated. 

One  of  the  hardest  aspects  of  their 
assignment  is  striking  up  a  relation¬ 
ship  with  a  dying  AIDS  victim  over  a 
period  of  time,  panelists  related. 

“I’m  breaking  down  a  wall  between 
me  and  the  source,”  said  Drake,  who 
was  one  of  the  first  reporters  to  be 
assigned  to  AIDS  coverage.  “I  am 


“it  boils  down  to  taste  and  ethics,”  he  commented. 
“If  you’re  a  decent  person  y^ju’ll  do  the  right  thing.  If 
you’re  scum,  you  won’t.” 


She  contended  it  is  one  thing  to 
obtain  the  consent  of  an  “educated 
homosexual,  and  another  when  the 
victim  is  an  uneducated  Hispanic 
woman  with  three  kids.” 

“You  must  point  out  the  stigma  and 
repercussions  that  may  occur,” 
Woodward  said.  She  added,  how¬ 
ever,  that  generally  identification  is 
“not  a  big  thing”  in  reporting  the 
story. 

In  discussing  the  issue  of  a  report¬ 
er’s  personal  involvement  in  the 
story,  Jacobson  disclosed  that  she 
“crossed  the  line”  by  complaining  to 
officials  at  a  Dallas  hospital  about 
AIDS  patients  having  to  wait  up  to 
eight  hours  before  being  seen  by  a 
doctor.  It  is  the  only  hospital  in  the 
city  that  treats  AIDS,  she  added. 

“That’s  what  most  patients  have  to 
endure  at  the  hospital’s  clinic,  but  I 
told  them  that  AIDS  patients  cannot 
sit  for  eight  hours,”  Jacobson  said. 

Spector  said  he  manages  to  restrain 
his  “moral  outrage”  in  such  situa¬ 
tions. 

“When  I  no  longer  can,  I  hope  they 
take  me  off  the  beat,”  he  remarked. 

Spector  said  the  plight  of  AIDS  vic¬ 
tims  affects  him  on  a  personal  level, 
but  he  stresed  the  importance  of 
maintaining  objectivity. 

“We  don’t  work  for  gay  activists’ 


non-judgmental.  I  give  them  support 
in  the  way  a  good  friend  or  therapist 
would  do,  but  I  start  to  cry  when  I 
write  the  story.” 

Jacobson  recalled  that  she  has 
become  “very  close”  to  some 
patients,  so  close  that  on  one  occa¬ 
sion  that  her  editor  suggested  she  get 
counseling. 

The  Dallas  newswoman  said  she 
asks  herself,  “Do  I  go  to  the 
funeral?” 

“It’s  not  improper  to  go  to  funer¬ 
als,”  Spector  responded. 

Drake  indicated  he  is  nearing  the 
end  of  his  assignment  to  cover  AIDS. 

“I  can’t  think  of  any  new  ideas,”  he 
mused.  “Journalism  is  like  solving 
puzzles.  Once  you  solve  them,  you 
lose  interest.” 

Weekly  is  launched 

Wolfe  Publications,  Pittsford, 
N.Y.,  has  begun  publication  of  a  new 
weekly  newspape.,  the  Perinton- 
Fairport  (N.Y.)  Post,  which  becomes 
the  ninth  Monroe  County  weekly 
published  by  the  company. 

Prior  to  the  launch  of  the  new 
paper,  Perinton  and  Fairport  were 
covered  by  a  special  edition  of  the 
company’s  flagship  publication,  the 
Brighton-Pittsford  Post. 
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Shop  talk 

(Continued  from  page  56) 


pirate  American  programming  by 
satellite  dish.  Although  Guyana  is  sig¬ 
natory  to  international  agreements 
which  guarantee  copyright  protec¬ 
tion,  sanctioning  theft  does  not  bother 
Hoyte’s  administration.  “America 
should  be  paying  the  Guyanese  to 
distribute  its  world  events  perspec¬ 
tive”  is  the  defiant  position  of  Kit 
Naciemento,  Guyana’s  information 
minister. 

Both  stations  are  required  by  DSC 
policy  to  broadcast  a  15-minute  daily 
news  summary  tape,  which  is  pro¬ 
duced  at  a  government-owned  studio, 
and  promotes  Hoyte’s  party  and  poli¬ 
cies. 

The  strongest  tv  operation  needs 
police  support  daily.  It  broadcasts  a 
scrambled  signal  and,  if  a  customer 
fails  to  pay  on  time,  the  police  repos¬ 
sess  the  descrambler.  No  court  order 
is  required  to  enter  a  home  forcibly. 

Hoyte’s  popularity  is  at  an  all-time 
low.  Last  spring  he  instituted  a  70% 
currency  devaluation  which  led  to 
long  strikes  in  the  bauxite  and  sugar 
industries. 

Still,  Hoyte  is  strongly  favored  in 
the  upcoming  election.  This  is  inevita¬ 
ble.  Government-controlled  media 
dominates  and  allows  no  criticism  of 
the  incumbents. 

Hoyte  surprised  international 
observers  by  tolerating  independent 
media,  but  it  must  operate  on  his 
terms  —  subsidized  and  weak. 

Libel  suit 
is  reinstated 

A  policeman’s  libel  suit  against  the 
San  Jose  Mercury  News  was  rein¬ 
stated  by  a  California  appeals  court, 
which  ruled  that  a  jury,  not  a  judge, 
should  decide  whether  a  retraction 
is  sufficiently  conspicuous. 

Santa  Clara  Police  Capt.  Loren 
Pierce,  a  34-year  veteran,  sued  the 
newspaper  for  libel  over  a  front-page 
1984  story  stating  that  he  had  been 
given  an  official  letter  of  reprimand  in 
connection  with  a  drug  investigation. 

Nearly  a  month  later,  the  Mercury 
News  published  a  retraction  in  its  reg¬ 
ular  “Setting  the  Record  Straight” 
column  on  Page  2. 

Under  California  law,  a  newspaper 
gains  immunity  from  liability  for  all 
but  special  damages  when  it  prints  a 
retraction  in  “substantially  as  con¬ 
spicuous  a  manner  as  were  the  state¬ 
ments  claimed  to  be  libelous.” 


St.  Pete  paper 
expands  benefits 
for  employees 

The  Times  Publising  Co.,  publisher 
of  the  St.  Petersburg  (Fla.)  Times,  has 
expanded  its  family-related  fringe 
benefits. 

The  company  has  lengthened  the 
maximum  for  unpaid  parental  leave 
from  six  months  to  one  year  and  has 
expanded  eligibility  to  fathers  as  well 
as  mothers. 

To  give  employees  more  flexibility, 
workers  can  now  take  vacation  leave 
one  day  at  a  time,  as  needed.  Also, 
occasional  adjustments  of  working 
hours  may  be  made  as  needed,  and 
employees  will  have  the  option  of 
making  up  missed  work  time  on 
weekends  or  during  evenings,  when 
feasible. 

The  company  has  also  hired  a 
“work  and  family  resource  consel- 
or”  to  help  staffers  cope  with  family 
demands,  including  child  care  or 
dependent-parent  needs.  The  coun¬ 
selor  will  also  look  into  Times  partici¬ 
pation  in  community  services  such  as 
care  for  mildly  ill  children  and  offer 
referral  services. 

The  new  fringe  benefits  were 
adopted  after  six  months  of  study. 


(Continued  from  page  25) 


was  “led  by  the  nose”  by  television, 
which  no  longer  “pays  any  attention 
M  newspapers  in  setting  the  agenda. 
Television  is  now  setting  the 
agenda.” 

Another  luncheon  speaker,  former 
NBC  correspondent  Richard  Valer- 
iani  warned  of  the  danger  of  the  media 
turning  from  a  watchdog  to  a  “lap- 
dog.” 

“It’s  all  right  for  the  press  to 
become  a  pit  bull,”  he  said,  but  he 
feared  it  is  not. 

He  contended  that  Washington 
reporting  has  become  “too  institu¬ 
tional”  with  too  much  time  spent  on 
“reporting  the  obvious.” 

“Much  of  Washington  goes  uncov¬ 
ered,”  he  said.  “It’s  a  lot  easier  to 
badger  a  spokesman  than  to  dig  for 
the  story.” 

In  television  news,  Valeriani 
stated,  “digit  heads  are  taking  over. 
The  bottom  line  is  more  important 
than  the  headline.” 

Valeriani,  an  NBC  correspondent 
for  28  years,  is  now  a  free-lance  writer 
in  New  York. 


Cool 

(Continued  from  page  14) 


the  part  of  the  suspect,  he  pointed 
out. 

Although  both  news  organizations 
alerted  their  audiences  to  the  simula¬ 
tions,  Friendly  contended  the  notices 
were  not  prominent  enough  and  that 
many  people  were  deceived. 


Family 

(Continued  from  page  15) 


Trenton  Times  in  1965.  He  later 
became  the  paper’s  general  manager. 

Low  returned  to  the  family  newspa¬ 
per  business  in  1968  as  assistant  to  the 
publisher.  He  became  president  and 
publisher  in  1973,  succeeding  his 
father,  G.  Prescott  Low,  who  is  chair¬ 
man  of  the  board. 

Low  and  his  wife  Susan  have  two 
children,  Lisa,  20,  and  Seth,  17. 


Settles 

(Continued  from  page  32) 


reporters  who  cover  suburban  news 
was  deferred. 

As  proposed  by  the  Star  Tribune, 
these  new  reporters  would  be  paid 
about  $300  less  than  the  present  start¬ 
ing  weekly  pay  for  starting  reporters, 
Lunzer  said. 

The  new  contract  provides  for 
“voluntary”  drug  and  alcohol  testing 
of  current  employees. 

“People  can  refuse  to  take  drug 
tests,”  Lunzer  said.  “Obviously, 
they  can  still  be  disciplined  for  the 
behavior  .  .  .  that  led  to  the  disci¬ 
pline.  But  the  fact  that  someone 
doesn’t  take  the  test  cannot  be  used 
against  him.  It’s  good  language.  In 
some  ways  it  is  a  precedent-setting 
agreement.” 

On  Jan.  I,  1987,  the  Star  Tribune 
implemented  a  drug-testing  policy  for 
all  job  applicants. 

The  Guild  challenged  that 
implementation  as  an  unfair  labor 
practice,  but  the  policy  was  upheld 
recently  by  the  National  Labor  Rela¬ 
tions  Board.  Lunzer  said  the  Guild 
had  no  plans  to  appeal  the  NLRB 
ruling. 

Health  insurance  is  changed  under 
the  new  contract.  Where  previously 
employees  could  choose  among  four 
hesdth  plans,  all  employees  now  will 
be  covered  by  whichever  of  the  four 
plans  is  cheapest.  Employees  will 
continue  to  pick  up  20%  of  the  cost. 
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Weekly  paper  publishes  despite  pressroom  fire 


A  huge  fire  destroyed  part  of  The 
Wave,  a  weekly  newspaper  serving 
seven  communities  in  the  Los 
Angeles  area,  but  the  paper  managed 
to  publish  as  usual. 

The  blaze  destroyed  the  press¬ 
room,  but  a  fire  wall  protected  the 
business  and  editorial  offices.  Dam¬ 
age  was  estimated  at  well  over  $3 
million. 

The  cause  was  not  immediately 
determined,  although  news  editor 
Thomas  Lewis  said  arson  could  not 
be  ruled  out.  There  were  no  injuries. 

“We’re  in  pretty  good  shape,” 
Lewis  stated. 

Fortunately,  the  Wave,  for  the  past 
month,  has  been  printed  at  the  Span- 
ish-language  daily.  La  Opinion,  while 
the  newspaper  was  dismantling  an  old 
press  that  will  be  replaced  with  a  new 
one. 

The  press  that  was  destroyed  was 
used  primarily  for  job  printing  and 
small  shoppers.  Also  ruined  by  water 
and  fire  were  20  tons  of  newsprint  in  a 
warehouse  adjoining  the  pressroom  at 


the  plant  in  south-central  Los 
Angeles. 

The  Wave,  which  is  published  on 
Wednesday,  has  a  free  home-delivery 


circulation  of  280,000  in  south-central 
Los  Angeles,  Compton,  Lynwood, 
Carson,  Culver  City,  Inglewood  and 
Hawthorne. 


Stars  and  Stripes  Pacific  alumni  meet 


Former  members  of  the  Pacific  edi¬ 
tion'  of  Stars  and  Stripes  have  orga¬ 
nized  an  alumni  group  and  recently 
held  their  first  reunion  in  Las  Vegas, 
where  a  charter  was  approved  and 
officers  elected. 

Toshi  Cooper,  who  worked  as 
librarian  from  1949  to  1971  while  also 
serving  as  an  interpreter  for  reporters 
and  editors,  was  elected  to  head  the 
group,  which  is  planning  another 
reunion  for  next  fall,  probably  in 
Washington,  D.C. 

Any  former  Stars  and  Stripes  staff¬ 
ers  wishing  to  join  the  group,  or  any¬ 
one  with  information  on  former  staff¬ 
ers,  should  contact  alumni  secretary 
Maury  Martin  at  20450  Leonard 
Road,  Saratoga,  Calif.  95070;  or  trea¬ 


surer  Lyle  McBride  at  15 10  West  Not¬ 
tingham,  Anaheim,  Calif.  92802. 


Fellowship  to  mark 
Sullivan  decision 

Beginning  in  1990,  to  commemo¬ 
rate  the  25th  anniversary  of  the  U.S. 
Supreme  Court’s  landmark  libel  deci¬ 
sion  New  York  Times  v.  Sullivan,  the 
New  York  Times  will  sponsor  a  fel¬ 
lowship  for  journalists  at  the  Colum¬ 
bia  University  School  of  Law.  The 
one-year,  $25,000  fellowship,  to  be 
awarded  to  one  print  journalist  each 
year,  will  be  financed  by  the  New 
York  Times  Company  Foundation. 


E&P’s  January  27, 1990  issue 
will  run  this  special  editorial 
r  section  dedicated  to  facsimile 
machines.  What  are  the  various  appli- 
cations  of  the  fax  to  newspapers?  How 
can  they  function  with  PCs  or  telephone 
systems?  What  about  costs? 


lif  systems?  What  about  costs? 

These  topics  and  more  will  be  explored  in  our 
January  27, 1990  issue!  Plan  on  it! 


Ad  Deadlines:  Space  January  12;  Material  January  15 
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Union  fends  off  decertification  move 

Electrical  workers  at  the  Washington  Post 
keep  certification  by  a  29-22  vote 


By  George  Garneau 

The  Intematio'’al  Brotherhood  of 
Electrical  Workers  fended  off  decerti¬ 
fication  efforts  at  the  Washington 
(D.C.)  Post. 

IBEW  Local  26  won,  29  to  22,  with 
one  contested  ballot,  a  Nov.  15  vote, 
sanctioned  by  the  National  Labor 
Relations  Board,  on  removing  certifi¬ 
cation  from  the  union  representing  52 
maintenance  electricians  and  com¬ 
puter  technicians. 

Issues  involved  differing  interests 
between  the  white-collar  computer 
technicians  and  the  blue-collar  main¬ 
tenance  electricians,  as  well  as 
weakening  confidence  in  the  union 
after  more  than  a  year  without  a  con¬ 
tract. 

“We  felt,  in  the  technical  services 
group,  we  weren’t  being  properly  rep¬ 
resented  by  our  local .  .  .  We  felt  our 
voices  were  not  being  heard,”  said 
Richard  Wilkins,  a  computer  techni¬ 
cian  who  petitioned  for  the  vote. 

The  NLRB  had  refused  a  petition 
by  all  16  computer  technicians  to 
vote  among  themselves  on  represen¬ 
tation. 

“We  are  not  electricians  at  all. 
We’re  computer  technicians,”  Wil¬ 
kins  said  of  the  computer  technicians 
in  the  52-person  unit. 


While  they  wanted  “another  union 
more  in  line  with  the  work  we  do,” 
unions  were  uninterested  so  long  as 
IBEW,  representing  mostly  construc¬ 
tion  electricians,  was  in  the  picture, 
he  said. 

Wilkins  said  the  technicians  would 
review  their  options,  but  new  IBEW 
officials  have  shown  improvement. 

“We  are  not  closed  to  anything  the 
union  might  come  up  with  to  correct 


The  affected  employees  have  been 
working  without  a  contract  since 
August  1988.  Talks  were  scheduled  to 
resume  with  new  union  leadership. 

“There  was  a  good  deal  of  dissatis¬ 
faction  with  the  union  which  we  felt 
obligated  us  to  support  our  employ¬ 
ees’  wishes,”  Post  vice  president  for 
industrial  relations  Frank  Havlicek 
said  about  its  letter  campaign  urging 
decertification. 


“I  think  the  election  was  a  narrow  win  for  the  union, 
but  essentially  a  vote  of  no  confidence  by  almost  half 
the  members,”  Havlicek  said. 


problems  we’ve  had  in  past,”  he 
said. 

“The  union  was  victorious,”  said 
IBEW  business  representative  Jerry 
Canaday.  “We  are  optimistic  every¬ 
thing  is  going  to  be  OK  .  .  .  We  are 
happy  with  the  outcome  and  we  look 
forward  to  continuing  to  represent  the 
electricians  there.” 

Active  campaigning  preceded  the 
vote,  with  letters  bombarding  work¬ 
ers  from  both  sides:  Eight  other  Post 
unions  supported  IBEW,  and  the  Post 
supported  the  technicians. 


He  said  bargaining  with  former 
union  leaders  was  “very  troubled” 
and  caused  him  to  lose  confidence  in 
the  union’s  ability  to  negotiate.  “I 
think  the  election  was  a  narrow  win 
for  the  union,  but  essentially  a  vote  of 
no  confidence  by  almost  half  the 
members,”  Havlicek  said. 

He  said  the  issue  will  be  revisited  in 
newspapers  elsewhere  as  growing 
numbers  of  computer  and  communi¬ 
cations  technicians  clash  over  their 
uneasy  union  with  production 
employees. 


Gannett  revamps  its  Westchester/Rockland  Sunrise  edition 


Gannett  Westchester  Rockland 
Newspapers  has  combined  its  Sunrise 
morning  street  sales  edition  with  its 
regular  street  sales  editions  of  its 
Yonkers  (N.Y.)  Herald  Statesman 
and  White  Plains  (N.Y.)  Reporter 
Dispatch  to  satisfy  reader  demand  for 
more  local  news. 

Last  April  WRN  launched  Sunrise 
for  distribution  on  newsstands  in 
Westchester  and  Putnam  counties 
and  the  Bronx.  The  new  edition  was 
in  addition  to  WRN’s  existing  nine 
p.m.  dailies  in  Westchester  County. 

The  Sunrise  edition  was  different 
from  the  regular  single-copy  editions 
in  Westchester  in  that  it  had  full 
stocks,  full  horse  racing  results  and  a 
“people  package”  in  place  of  the  reg¬ 
ular  Newswatch  crime  roundup  and 
Almanac  roundup  of  community 
news  items,  said  publisher  Joseph 


Ungaro. 

“Readers  of  Sunrise  kept  asking  for 
more  local  news,  and  readers  of  the 
regular  street  sales  editions  asked 
why  they  shouldn’t  get  their  editions 
earlier  in  the  day,”  Ungaro  said. 

As  a  result,  WRN  combined  its 
Sunrise  edition  with  the  street  sales 
editions  of  the  two  papers  and 
expanded  the  newshole.  The  Sunrise 
editions  now  carry  the  stocks,  horse 
racing  and  people  package  of  the 
original  morning  paper,  along  with 
Newswatch,  Almanac  and  other  fea¬ 
tures  such  as  obituaries,  Ungaro  said. 

The  morning  editions  are  now  dis¬ 
tinguished  by  a  color  box  in  the  upper 
left  of  the  front  page  labeled  Sunrise 
and  having  “Full  Stocks,  Horse  Rac¬ 
ing  and  People”  superimposed  over 
the  image  of  a  rising  sun. 

Ungaro  said  the  WRN  papers  set  a 


street-sales  record  on  Nov.  8,  the  day 
after  Election  Day,  with  67,272  total 
copies  sold,  up  9,5M  copies,  or  16.5% 
from  the  previous  record  of  57,708  set 
the  day  after  the  presidential  elec¬ 
tions.  The  White  Plains  and  Yonkers 
Sunrise  editions  comprise  the  “bulk” 
of  the  single-copy  sales  for  the  group, 
he  said.  —  Andrew  Radolf 


Rockwell  buys 
Japanese  partner 

Rockwell  International  Corp.  con¬ 
cluded  an  agreement  whereby  its 
Graphic  Systems  Div,  will  purchase 
Ikegai  Corp.’s  interest  in  its  Tokyo- 
based  Ikegai-Goss  joint  venture  for 
$25  million.  Ikegai  will  remain  a  sup¬ 
plier. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  AdveiHsing 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


HUMOR 


NEWSPAPER  APPRAISERS 


FRANK  ON  FATHERHOOD. 

A  humorous,  sometimes  profound 
weekly  look  at  the  trials  and  tribulations 
of  being  a  father  in  the  baby  boom 
generation.  Aimed  specifically  at  read¬ 
ers  35-50,  prime  demographics.  For 
sample  columns,  rates,  John  Frank, 
2119  Payne  St.,  Evanston,  IL  60201. 

(312)  491-0073. 


HILARIOUS 

IN  A  NUTSHELL 

Will  get  and  keep  your  readers  laughing 
every  week.  Award-winner.  700  words. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 

MISCELLANEOUS 

Features  include  Parent  Family/Video 
Review  with  art,  dad's  columns,  advice 
column,  and  timely  feature  stories. 
Parent  Features,  Box  2321,  Boca 
Raton,  FL  33427.  (407)  479-4349. 

SENIOR  HEALTH 

AMERICA'S  ONLY  GERIATRIC 
HEALTH  COLUMN.  Tenth  year.  Weekly, 
600  words.  Info:  Frank  Macinnis,  MD., 
Box  307,  Edmonton,  Canada  T5J  2J7. 
(403)  472-5555. 

SPORTS 

Running/Endurance  Sports  Column 
Tips,  features,  opinions,  profiles. 
10-year  veteran  journalist/runner.  700 
words,  samples,  rates.  James  M.  Raia, 
2400  Sierra  Blvd.  55,  Sacramento,  CA 
95825.  (916)  483-1082. 

■ 

■ 

CONTESTS 

Nixon  Newspapers  Inc.  National  Jour¬ 
nalism  Writing  Award  for  outstanding 
writer  in  print  media.  One  entry  per 
writer.  Calendar  year  1989.  Mounted  8 
1/2  X  11.  Include  cover  letter  by  writer 
or  nominator  writer.  Deadline:  January 
15.  Contact  Jim  Willis,  Ball  State 
University,  Department  of  Journalism, 
Muncie,  IN  47306;  (317)  285-8200. 

1988  Winner: 

Susan  Ager,  Detroit  Free  Press 

We  are  never  satisfied 
with  our  own. 

Terence 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492.  Bolivar,  MO  65613  (417) 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Senrices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Sen/ice  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


FREE  NEWSPAPER  •  SHOPPER 
Brokerage  -  Appraisal 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Quality  of  life  is  why  we  live 
in  a  small  Montana  town. 

We  lead  the  nation 
in  free  paper  sales. 

JAMES  MARTIN  &  ASSOCIATES 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  A2  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

R.C.  CRISLER  &  CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  3USHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
TO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 

Andy  Riggs  will  help  you  with  newspap¬ 
er  production,  plant  and  equipment  and 
industrial  relations  problems.  Large  and 
small.  (914)  246-2750. 


NEWSPAPERS  FOR  SALE 

A  Kansas  county  seat  weekly,  3,400 
paid.  $200,000  gross.  $50,000  cash 
flow.  $225,000  price. 

Wayne  Webster  (214)  722-3030. 


NEW  HAMPSHIRE  weekly  group  with 
$1.4  million  in  sales.  Complete  plant. 
Owner  is  retiring.  Profitable.  Please 
write  for  details: 

L.  BARRY  FRENCH 
Newspaper  Broker  -  Appraiser 
Ashlawn  Road.  Assonet.  MA  02702 


CALIFORNIA,  weekly,  4,800  paid 
circulation,  near  $325,000  gross,  price 
is  $275,000.  Bruce  Wright,  Media 
Consultant  (916)  684-3987. 


Established  community  tabloid  in  one 
of  America's  most  affluent  town. 
Fantastic  opportunity  to  take  over  this 
So.  Cal.  money  maker.  '88  gross 
$215,000.  '89  projected  gross 
$250,000.  All  in  house  production 
equipment.  Priced  for  a  quick  sale. 
Reply  to  Box  4248,  Editor  &  Publisher, 
or  call  Dave  Jones  at  (619)  746-3536. 


GOOD  NEWS  for  the  Lone  Star!  “The 
outlook  is  for  steady,  moderate 
growth...  catching  up,  then  surpassing 
the  national  growth  rate  in  1990  and 
'91.”  So  says  an  economist  in  the  Texas 
Comptroller's  office.  Now  is  the  time  to 
invest  in  the  Lone  Star  State  and  we 
have  newspapers  for  sale,  $30,000  up, 
most  owner  financed.  Write  or  call  for 
list.  Bill  Berger,  Associated  Texas 
Newspapers,  1801  Exposition,  Austin, 
TX  78703.  (512)  476-3950. _ 

Kansas  weekly  2,300  paid  $150,000 
gross.  Publisher  retiring.  Priced  at 
gross.  Terms  available. 

Jim  Webster  (214)  722-3030. 

Two  profitable,  paid  circulation  Caroli¬ 
na  weeklies,  revenues  growing  to  near 
$200,000,  in  good  growth  markets. 
Owners  retiring,  good  Mom  and  Pop 
plus,  or  can  support  manager.  Box 
4294,  Editor  &  Publisher. _ 

Fax  your  ad 
to  E&PI 
(212)  929-1259 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


WEEKLY  WANTED 

Newspapers  or  shoppers  in  Nevada, 
Utah,  Colorado,  Arizona  or  California. 
$iC)0,000  -  $350,000  gross.  Write  Box 
4282,  Editor  &  Publisher.  Guaranteed 
confidential. 


PUBUCATIONS  FOR  SALE 

Best  Read  Guide  -  America's  #  1  vaca¬ 
tion  mc^zines  are  opening  in  vacation 
areas  of  the  country  now!  This  unique 
national  network  has  a  franchise  avail¬ 
able  for  the  right  person.  Protected 
territories,  complete  on  site  training 
and  suppqrt.  An  investment  of  $40,000 
and  working  capital.  Live  the  lifestyle 
YOU  desire  working  for  yourself. 
1-(800)  553-3545. 
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326-8700. 


EQUIPMENT  &  SUPPLIES  I  EQUIPMENT  &  SUPPLIES 


PUBLICATIONS  FOR  SALE 


REGIONAL  MAGAZINE  monthly  news 
and  entertainment  guide  for  northern 
California  coast.  22,500  free  circ. 
Established  7  years.  Gross  sales 
$200,00  +  .  Asking  $65,000.  Bob 
Riffenburg  (707)  445-4542. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE^BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


J.  BLENKARN  HOLDINGS 
Canadp's  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEIBOLD  INNOVATION  CO.  UNLTD. 
Specializing  in  small  daily  and  weekly 
circulation  department  settup  and 
restructure.  CALL  US,  WE  WILL  DO  IT 
RIGHT!  (714)  497-9449. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today;  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


COLOR  SEPARATIONS 


newspaper 

Specialists 
in  superior  quality 
color  separations 
for  newspapers 


regular  low  price  for 
separations  up  to  4  col.  x  12  in. 


&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


Three  M  Deadliner/Pyrofax  film 
recyling. 

Call  for  prices.(407)  879-9119 


COMPUTER  SOFTWARE 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


MAILROOM 


1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


Seek  not  happiness  too 
greedily,  and  be  not  fearful 
of  unhappiness. 

LAO-TZU 


PHOTOTYPESETTING 


MCS  100  Front  End,  1  Terminal, 
51 2K,  Dual  Floppy  Drives,  90  day  parts 
warranty,  $3000; 

MCS  IdSo  WORKSTATION,  Monitor  and 
Keyboard,  90  day  parts  warranty, 
$1000; 

MCS  MEMORY  UPGRADE  BOARDS; 
512K  at  $750  W/256/K  board  in 
exchange;  768K  at  $1000  w/256K 
board  in  exchange. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


HTM 

m 

i 

717-784-2121 


FAX  LINE.  (216) 


.  SAVE  ON  PARTS,  BOARDS,  AND  BACK 

PRESS-ENTERPRISE  UP  TYPESETTING  MACHINES.  Most 
x  ^  .  models  of  COMPUGRAPH  1C  eouioment 


Commercial  Color 

Bloomsburg,  PA  17815 


models  of  COMPUGRAPH  1C  equipment 
available.  Call  or  fax  GRAPH-X: 
PHONE;  (215)  797-5515 
FAX:  (215)  797-8740. 


Tegra  Genesis  Laser  Image  Writer.  20 
Mega  Byte  hard  drive.  11  by  17  page 
size.  Uses  plain  paper.  550  by  550 
DPI.  60  fonts.  Emulates  202.  2  years 
old  with  90,000  impressions. 
$31,500.  (614)  292-6749  or  (614) 
292-1527  after  5PM. 


PRESSES 


1978  HARRIS  V25  8/U  press  with  JFIO 
cross  perf/dbl  parallel  folder,  125  hp 
drive,  splicers,  silicone,  2  pass  dryer, 
break  detectors.  Call  John  Newman 
(913)  362-8888 


CARY  PASTERS 

6  used,  priced  at  $10,000-$25,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 


COMMUNITY  SSC  -  8  floor,  2  stacked, 
1  UOP  -  3  color,  2  SSC  folders, 
1981-1983-1985  vintages,  whole  or 
partial.  A-1  condition. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


DAILY-KING,  10  units,  1976-1980, 
KJ-8  folder  2:1  jaw  type. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Press  Sales 

“Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses" 

Telephone  (913)  362-8888 
Fax  9133629406  Telex  804294 


DOUBLE  WIDTH  COMPONENTS 
4  M.A.N.  1983-84  160  page  double 
3:2  folders 
Goss  Mk  V  units 
Goss  Mk  V  double  3:2  fodlers 
Goss  Mk  V  4-high  angle  bar  sections 
Goss  Mk  V  double  color  cylinders 
Goss  Mk  V  single  half  decks 
Goss  Mk  V  40^  digital  reels 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  fax  (913)  492-6217 


ENKEL  2000  autopaster  with  integral 
hoist.  Less  than  500  hours  usage. 
Available  immediately  for  $38,000. 
ONE,  Atlanta.  Call  (404)  458-9351. 
Fax  (404)  458-5836. 


GOSS  C-150  (1985)  -  21  1/2" 

4  -  4  high 
1-3  high 
1  -  floor  unit 
3  -  folders 
Available  now. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  COMMUNITY 
7  Units,  (3)  1974,  (4)  1976,  SC  Folder 
with  drive  1/2,  1/4  and  double  parallel. 
We  offer  as  a  complete  press  or  as  add¬ 
on  components.  Selectively  repaired  or 
rebuilt  with  warranty. 

Ask  for  Frank. 

BELL  CAMP  INCORPORATED 
_ (201)  492-8877 _ 

KING  NEWSKING 

3  unit  press,  heavy  duty  jaw  folder.  In 
mint  condition.  $105,000.00. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 

EDITOR  &  I 


GOSS 

3- Unit  Community,  1967  oil,  wkly. 
available  now 

1- Unit  Community,  grease  lub  - 
recond. 

Add-on  SSC  Community  unit  "as  is"  or 
recond. 

8-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 

5- Unit  1100  series  Suburban 

2- Unit  Signature  with  folder,  22-3/4" 
2-Unit  Signature  with  folder,  23-9/16" 

HARRIS/COTTRELL 

5- Unit  V-15  A  1967  w/JF7,  good  condi¬ 
tion  and  available  now 

6- Unit  Harris  V-15A  1974  w/JF7 
4-Unit  V-25  w/JFlO,  1978  -  good 
condition  and  available  now 

JF7  folders  and  add-on  units 
KING 

4-Unit  News  King  yv/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  press  drives, 
ink  pumps,  gluers  and  more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  fax  (913)  492-6217 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1 500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper  bal¬ 
loon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  METROLINER  22  3/4" 

15  -  Mono  units 
3  -  Half  decks 
1  -  Regent  2:1  folder 
9  -  45"  RTP’s 

Installed  new  1980/84  &  can  be  seen  in 
operation.  Offered  as  complete  press  or 
on  component  basis. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  fax  (913)  492-6217 


PRICE  REDUCED 
FOR  IMMEDIATE  SALE 
4-Unit  1984  Windmoeller  Hoelscher 
flexo  press  with  3  half  decks,  double 
3:2  folder  &  RTPs.  Cut-off  is  23-9/16" 
but  can  be  reduced  to  22”.  Available 
for  immediate  removal. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Fax  (913)  492-6217 


REBUILT  URBANITE  UNITS 
One  pair  of  stacked  units  22.80  cut  off, 
600  series  fully  rebuilt  to  OEM  specs. 
Immediate  delivery.  With  warranty. 

$1 10,000  each  $220,000  for  the  pair. 
CALL: 

BELL  CAMP  INCORPORATED 
(201)  492-8877 

PUBLISHER  for  November  25,  1989 
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PRESSES 


NEW  LISTINGS 

21”  cutoff: 

Harris  NCH400,  12  units,  2  JF40, 
1984 

21  1/27  cutoff: 

Goss  Cl 50.  4-High  (2) 

22"  cutoff 

Goss  Urbanite,  7  units 

Goss  SSC  folder,  balloon 

Super  Gazette,  4  units  plus  satellite 

22-3/4”  cutoff: 

Goss  Metro,  8  units,  2  decks 
Goss  Urbanite,  7  units,  3-color, 
1976 

Goss  Urbanite,  4  units,  1964 
Goss  Urbanite  '1000'  series  foider 
Goss  SSC,  4  units 

Goss  SC  folder,  40hp,  1972, 
$74,000 

Harris  RBC2  folder,  1976,  $65,000 
Harris  V25,  8  units,  two  JF  25 
Harris  V25  6  units,  JF25 
King  KJ8  folder,  $48,000 
M.A.N.  UniMan  2/2,  4  units  2  decks 
TKS  double  width,  5  units,  1  deck 

Miscellaneous: 

MEG  D200  splicer  (2) 

Butler,  model  3242-10,  $20,000 
Custom-Bilt  trimmers,  TK300  (2) 
Upper  formers  for  Community,  SC, 
SSC,  and  Urbanite  folders 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


SC  FOLDER  -  1981,  w/60  HP  Drive 
1/2,  1/4  folds.  Very  good  condition. 
BELL  CAMP  INCORP. 

(201)  492-8877 


SC  FOLDER  - 1981,  22  3/4".  Very  good 
condition.  60  HP.  Motor  dud  controller. 
BELL  CAMP  INCORP. 

(201)  492-8877 


UNIMAN  2/2  semi-cylindrical  press,  22 
3/4”.  4  units  plus  2  color  decks  offer 
great  versatility.  Half  and  quarter 
folder.  Remanfactured  with  12  months 
warranty.  ONE,  Atlanta.  Call  (404) 
458-9351.  Fax  (404)  458-5836. 


WEB  OFFSET  PRESSES 

8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 

Harris  V-15  A  6  units,  new  styie  with 
JF-1  folder  22-3/4”  c.o. 

8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 

Harris  JF-4  combination  foider  with  1/2 
&  1/4  and  double  parallel  22-3/4” 
c.o. 

Harris  upper  former  for  V  series  folders 

Sheeter,  Clark-Aiken  from  a  Harris  V 
series  press,  22-3/4”  by  36”  double¬ 
width 

Count-o-veyor  2  model  104,  as-is  or 
rebuilt  with  Tach  generators 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 

NAUGATUCK,  CT  06770 

(203)  723-0928  Fax  (203)  723-0394 

215  Coastline  Road 
Sanford,  FL  32771 

(407)  321-3505  Fax  (407)  330-7556 


WANTED  TO  BUY 


Two  Harris  V-15D  units  in  good  condi¬ 
tion.  22  3/4”  cutoff.  Call  President 
(617)  241-5100.  Charles  River 
Publishing. 


Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 
Fax  (212)  929-1259 


HELP 

WANTED 


ACADEMIC 


Applications  and  Nominations  Sought 
for  Gannett  Foundation 
Sabbatical  Program  and 
Award  for  Distinguished  Administrative 
Achievement  in 
Journalism/Communication 


The  Association  of  Schools  of  Journal¬ 
ism  and  Mass  Communication  is  seek¬ 
ing  nominations  and  applications  for  an 
award  for  distinguish^  journalism  and 
mass  communication  administration 
and  for  a  mini-sabbatical  program,  both 
of  which  have  been  funded  by  the 
Gannett  Foundation. 

The  Gannett  Foundation  Medal  for 
Distinguished  Achievement  in  Journal¬ 
ism  and  Mass  Communication  Educa¬ 
tional  Administration  recognizes  long¬ 
time  administrative  excellence  and 
leadership  in  journalism  and  mass 
communication  education.  The  Medal 
also  carries  a  $5,000  cash  prize  to  the 
recipient  as  well  as  a  $5,000  contribu¬ 
tion  to  his/her  program.  Nominations 
should  include  a  formal  statement  by 
the  nominator;  a  detailed  resume  on  the 
nominee  describing  a  long  record  of 
administrative  achievement;  letters  of 
support  and  compelling  evidence  from 
faculty  members,  university  administra- 
tors,  students,  alumni  and 
professionals. 

The  Gannett  Foundation  Summer 
Sabbatical  Program  will  provide  a  one- 
to-three  month  fellowship  opportunity 
for  a  specific  project.  Applications 
should  include  evidence  of  at  least  five 
years  of  noteworthy  administration  and 
potential  for  future  growth;  description 
of  a  project,  including  a  plan  for  sharing 
results  (projects  may  include  intern¬ 
ships,  research,  formal  coursework  or 
professional  development);  an  esti¬ 
mated  budget  including  salary,  travel, 
support  personnel  and  expenses;  letters 
of  support  from  university  administra¬ 
tors;  and  a  detailed  resume. 

These  two  opportunities  have  been 
designed  to  recognize  and  foster  intel¬ 
lectual,  academic  and  professional 
leadership  of  journalism/ 
communication  programs.  The  idea  for 
these  awards  grew  from  a  1987  speech 
by  Gerald  M.  Sass,  Gannett  Foundation 
vice  president  for  education.  Sass  cited 
the  problems  of  rapid  turnover  and 
burnout  as  he  suggested  that  It  was 
time  for  administrators  to  be  recognized 
and  have  opportunity  for  development. 

Only  ASJMC  administrators,  from  either 
accredited  or  non-accredited  journalism 
and  mass  communication  programs,  are 
eligible.  Selections  will  be  made  by  a 
panel  of  judges  from  the  media  and 
higher  education.  ASJMC  is  a  non¬ 
profit,  educational  organization  with 
more  than  180  members  from  across 
the  United  States. 

Applications  and  nominations  must  be 
postmarked  by  January  15,  1990,  and 
should  be  mailed  to: 

Or.  Will  Norton,  ASJMC,  1621  College 
Street,  University  of  South  Carolina, 
Columbia,  SC  29208-()251.  For  more 
information  contact  Jennifer  McGill, 
ASJMC  Executive  Director,  at  (803) 
777-2005. _ 

I  care  not  what  others  think 
of  what  I  do,  but  I  care  very 
much  about  what  I  think  of 
what  I  do:  That  is  character. 
THEODORE  ROOSEVELT 


HELP  WANTED 


MASS  COMMUNICATIONS:  Assistant/ 
Associate  Professor,  tenure-track. 
Teach  and  develop  courses  in  one  or  two 
major  tracks  of  Mass  Communications 
Department  -  public  relations  and  jour¬ 
nalism.  M.A.  with  appropriate  teaching 
and  professional  experience  required. 
Ph.D.  preferred.  The  department  has  7 
faculty  and  175  majors,  a  magazine 
production  lab,  computerized  newswrit¬ 
ing  lab,  and  access  to  three  on-campus 
television  studios  and  FM  station. 
Person  may  be  considered  for  fixed- 
term  appointment  as  department  chair¬ 
person.  Candidates  with  a  demon¬ 
strated  ability  to  relate  to  a  diverse 
population  including  persons  of  color 
and  women  are  encouraged  to  apply. 
Salary  range:  $26,000  -  $43,000,  nine 
months,  summer  employment  avail¬ 
able.  Send  current  vita,  three  letters  of 
reference,  and  list  of  recently  taught 
courses  to  Chair,  Search  and  Screen 
Committee,  Department  of  Mass 
Communications,  Bloomsburg  Universi¬ 
ty,  Bloomsburg,  PA  17815.  Application 
deadline:  January  15, 1990.  Persons  of 
color,  women,  and  all  other  protected 
class  persons  are  especially  urged  to 
apply. 


There  is  no  excellency 
without  difficulty. 

OVID 


HELP  WANTED 


NORTHEASTERN  UNIVERSITY’S 
^hool  of  Journalism  seeks  four  full¬ 
time,  tenure-track  facuity  members  tor 
Fall  1990.  Qualifications  include  a 
minimum  of  a  master's  degree  and  five 
years  full-time  professional  media 
experience.  Funding  is  assured  for  two 
replacement  positions  in  public  rela¬ 
tions  subject  to  adminstrative  approval. 
First,  we  seek  a  candidate,  preferably 
with  Ph.D.,  who  can  teach  graduate 
research  and  theory  courses.  Experi¬ 
ence  and  teaching  interest  in  media 
management  a  plus.  Second,  an  indivi¬ 
dual  with  magazine  or  trade  press  back¬ 
ground  or  with  experience  covering 
state  government  or  operating  a  state 
news  service.  Send  letter,  resume, 
names  of  three  references  and  support¬ 
ing  material  to  Search  Committee,  Box 
ED,  School  of  Journalism,  Northeastern 
is  an  Equal  Opportunity/Affirmative 
Action  Title  IX  Employer. 


STUDENT  NEWSPAPER  ADVISOR 
Temple  Univ.  -  Ambler  seeks  part-time 
professional  to  advise  its  bi-weekly 
student  paper.  Must  have  experience 
with  production,  advertising,  and 
editorial  content.  IBM  100%  pagina¬ 
tion  system  and  student  staff  of  30. 
6-10  hours/week  (flex)  Sept  -  May. 
Salary  negotiable  plus  %  of  ad  revenue. 
Call  (215)  283-1425  for  information. 
Send  resume  by  12/5  to  Ray  Wells, 
Office  of  Student  Life,  Temple  Univ., 
Ambler,  PA  19002-3992. 


ANNOUNCEMENT  OF  FACULTY  OPENINGS 

UNIVERSITY  OF  MINNESOTA 
SCHOOL  OF  JOURNALISM  AND  MASS  COMMU¬ 
NICATION 

The  University  of  Minnesota  School  of  Journalism  and  Mass  Com¬ 
munication  invites  applications  for  three  tenure-track  or  tenured 
faculty  positions  at  the  assistant  or  associate  professor  level,  begin¬ 
ning  in  September  1990.  Faculty  will  participate  in  both  undergra¬ 
duate  and  graduate  progams  of  teaching  and  research.  We  encour¬ 
age  applications  from  both  professionals  and  academics.  We  are 
looking  for  experienced  energetic  people  with  strong  professional 
and  research  credentials. 

One  Position  involves  teaching  print  courses  in  a  PC-computer 
networked  lab.  B.A.  degree  with  four  years  of  professional  experi¬ 
ence  is  required;  graduate  degree  with  I  -2  years  teaching  experi¬ 
ence  and  more  extensive  reporting  experience  is  preferred. 

The  other  two  positions  involve  teaching  in  one  or  more  of  the 
following  areas  of  specialization:  international  communication, 
broadcast  journalism,  visual  communication,  and  news-editorial 
journalism.  B.A.  degree  is  required;  preference  will  be  given  to 
persons  with  the  Ph.D.  and/or  extensive  professional  experience. 
Priorities  for  these  positions  will  be  established  by  December  15, 
1989. 

For  complete  information  about  the  positions,  write  or  call  Director 
Dan  Wackman,  School  of  Journalism  and  Mass  Communication, 
206  Church  St.  S.E.,  Minneapolis,  MN  55455,  (612)  625-9824.  To 
apply,  send  a  letter  describing  teaching  and  research  interests,  vita, 
and  examples  of  written  or  visual  work.  Please  indicate  which 
position  you  are  applying  for. 

The  University  of  Minnesota  is  an  equal  opportunity  educator  and 
employer  and  specifically  invites  and  encourages  applications  from 
women  and  minorities. 

Applications  must  be  postmarked  by  January  31,1990. 
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ADMINISTRATIVE 


ADMINISTRATIVE 


Who  supplies  another  with 
a  constructive  thought  has 
enriched  him  forever. 
ALFRED  A.  MONTAPERT 


Faculty  Position  in  Journalism 
and  Mass  Communication 

Tenure-track  assistant  professor  posi¬ 
tion  in  the  Department  of  Speech  and 
Mass  Communication.  Ph.D.  in  journal¬ 
ism  (or  mass  communication  with  a 
journalism  emphasis)  required  for  posi¬ 
tion  starting  in  September,  1990. 
Professional  journalism  experience 
preferred.  Candidate  must  demonstrate 
ability  and  interest  in  undergraduate 
and  g'aduate  courses  such  as  newswrit¬ 
ing,  feature  writing,  reporting,  and  edit¬ 
ing.  Many  courses  are  taught  in  a  newly 
computerized  journalism  laboratory. 
Sprecial  interest  in  one  or  more  of  the 
following  areas  will  be  helpful:  mass 
communication  law,  broadcast  journal¬ 
ism,  print  media  technolo^,  newspaper 
management.  Opportunities  exist  to 
teach  in  the  summer  and  minimester 
and  to  supervise  interns  for  additional 
stipends. 

Salary  range  is  competitive.  Minorities 
and  women  are  encouraged  to  apply. 
Application  deadline:  January  3(J, 
1990. 

Towson  State  University  (TSU)  is  part  of 
the  University  of  Maryland  System,  and 
was  ranked  by  U.S.  News  and  World 
Report  in  1989  as  one  of  the  two  "up 
and  coming"  universities  in  the  North 
Region  of  the  nation.  Located  immedi¬ 
ately  north  of  Baltimore,  TSU  enrolls 
15,000  students,  more  than  900  of 
whom  are  undergraduate  majors  and 
nearly  100  of  whom  are  graduate 
majors  in  the  Department  of  Speech 
and  Mass  Communication.  The  campus 
is  located  approximately  45  minutes 
from  Washington,  DC.  The  department 
has  strong  ties  to  the  media  in  the 
Baltimore-Washington  area. 

To  apply,  submit  (a)  letter  of  intent  indi- 
cating  that  you  are  applying  for 
Journalism/Mass  Communication  posi¬ 
tion,  (b)  curriculum  vitae,  (c)  three 
letters  of  recommendation,  and  (d)  offi¬ 
cial  transcripts  to: 

Ronald  J.  Matlon,  Chairperson 
Department  of  Speech  and  Mass 
Communication 
Towson  State  University 
Towson,  Maryland  21204-/097 

An  Affirmative  Action, 

Equal  Opportunity  Employer 

The  Office  of  Public  Information  for 
Yale  University  School  of  Medicine 
seeks  a  Staff  Writer.  The  successful 
candidate  will  interview  physicians, 
researchers  and  other  medical  school 
staff  and  write  news  and  feature  articles 
to  be  disseminated  to  national,  state 
and  local  news  media  and  alumni.  A 
bachelor's  degree  and  two  or  more  years 
news  writing  experience  are  required. 
Knowledge  of  biology,  basic  medical 
terminology  and  photography  preferred. 
Please  send  resume  and  writing 
samples  to  Judy  Burch,  Human  Resour¬ 
ces,  Yale  University,  155  Whitney  Ave., 
New  Haven,  CT  06520. _ 

A  news  center  in  its  own 
right. ..the  Classified 
Pages  of  EDITOR  & 
PUBLISHER,  where 
thousands  of  newspaper 
people  get  together 
every  week! 


COMMUNICATION  AND  MASS  MEDIA 

The  University  of  Wyoming  is  seeking 
several  faculty  to  help  build  an  exciting 
new  Department  of  Communication  and 
Mass  Media,  created  by  a  merger  of  the 
Departments  of  Communication  and 
Journalism  &  Telecommunication.  The 
department  offers  BA,  BS,  and  MA 
degrees.  Positions  will  be  tenure-track; 
most  filled  at  the  Assistant  level.  Facul¬ 
ty  are  needed  in  all  academic  areas  of 
the  department.  Ph.D.  required  for 
communication  positions  and  preferred 
for  all  others.  Candidates  should  be 
strongly  committed  to  quality  teaching 
and  scholarly/professional  productivity. 
Applications  from  women  and  minori¬ 
ties  are  welcomed. 

Desired  areas  of  faculty  specialization 
include,  but  are  not  limited  to:  Commu¬ 
nication  -  Persuasion,  Mass  Communi¬ 
cation  Theory/Methods,  Research 
Methodology,  Organizational,  Small 
Group,  and  Interpersonal;  Journalism  -- 
Newswriting/Editing,  Production, 
Photojournalism,  PR/Advertising,  Mass 
Communication  Topics,  Radio/TV 
Production,  and  Broadcast  News/ 
Writing. 

Additional  information  concerning  the 
department  may  be  obtained  by  writing 
to  the  Search  Committee.  Consideration 
of  applications  will  begin  January  2, 
1990  and  will  continue  until  positions 
are  filled.  Applicants  should  forward  a 
letter  rf  application,  a  current  curricu¬ 
lum  vitae  and  the  names/addresses/ 
phone  numbers  of  at  least  three  refer¬ 
ences  tO: 

Dr.  Keith  A.  Miller,  Chair 
Faculty  Search  Committee 
Department  of  Communication 
and  Mass  Media 
University  of  Wyoming 
Laramie,  WY  82071-3904 

THE  UNIVERSITY  OF  WYOMING 
IS  AN  AFFIRMATIVE  ACTION/ 
EQUAL  OPPORTUNITY  EMPLOYER. 


ASSISTANT  TO  COMPANY  PRESIDENT 
Management  training  position  for 
minority  journalist  with  minimum  3 
years  newsroom  experience  and 
commitment  to  career  in  newspaper 
management.  Trainee  will  serve  for  one 
year  as  hands-on  assistant  to  company 
president  in  all  aspects  of  managing 
small  newspaper  group.  Begins 
Summer/Fall  1990.  Salary  commensu¬ 
rate  with  experience.  Relocation  allow¬ 
ance.  Application  deadline  Feb.  2, 
1990.  Please  send  resume,  two  letters 
of  recommendation  and  500-word 
essay  describing  reasons  for  interest  in 
position  to: 

Mr.  Loren  F.  Ghiglione,  President, 
Worcester  County  Newspapers,  25  Elm 
Street,  Southbridge,  MA  01550. 


ASSISTANT  EMPLOYEE 
RELATIONS  MANAGER 

Major  newspaper  in  midwest  is  seeking 
an  individual  to  assist  the  Employee 
Relations  Manager  in  the  daily  function 
of  this  fast-paced  Personnel 
department. 

Qualified  candidate  has  5  years  experi¬ 
ence  in  the  personnel  field  and  has 
experience  with  computerized  person¬ 
nel  system. 

Duties  will  include  training  and  deve¬ 
lopment  of  supervisors,  coordination  of 
computer  functions,  salary  administra¬ 
tion,  and  all  other  aspects  of  employee 
relations. 

We  offer  an  excellent  starting  sala^  and 
an  exceptional  benefits  package,  (quali¬ 
fied  applicants  should  send  their 
resume,  including  salary  history  to: 

Box  4284,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 

GENERAL  MANAGER  with  emphasis  in 
sales  for  highly  competitive  Zone  5 
group  of  free  weekly  community  news¬ 
papers.  Sales  staff  needs  reorganiza¬ 
tion.  Competitive  compensation  pack¬ 
age.  Box  4275,  Editor  &  Publisher. 


FULL-TIME  FACULTY  POSITIONS 

Pending  budget  approval,  the  Graduate  School  of  Journalism  at  the 
University  of  California,  Berkeley,  is  seeking  two  full-time  faculty 
members. 

The  first  opening  is  for  a  person  with  a  distinguished  record  of 
reporting  on  public  affairs  in  print  media. 

The  second  position  is  for  a  television  journalist  who  has  substan¬ 
tial  experience  as  a  producer  or  reporter. 

The  quality  of  the  applicant’s  professional  work  will  be  given  more 
weight  than  advanced  degrees.  Previous  teaching  experience  will 
be  considered  an  asset.  The  appointee  is  expected  to  remain  active 
in  the  profession,  either  as  a  journalist  or  as  a  scholarly  researcher. 

Each  appointment  will  be  to  a  tenure-ladder  position  at  a  level 
consistent  with  the  qualifications  of  the  appointee  (Assistant,  Asso¬ 
ciate,  or  Full  Professor). 

Applications  should  be  mailed  before  February  I,  1990.  Appoint¬ 
ment  will  be  effective  July  1,  1990. 

Apply  with  full  resume,  including  the  names  of  at  least  three 
references,  to: 

Dean,  Graduate  School  of  Journalism 
121  North  Gate  Hall 
University  of  California 
Berkeley,  CA  94720 

The  University  of  California  is  an  Equal  Opportunity,  Affirmative 


GENERAL  MANAGER/ 
ADVERTISING  MANAGER 

Florida  West  Coast  group  of  weekly  and 
daily  newspapers  has  opening  for  a  go 
getter  to  head  profit  center  with  staff  of 
14,  publishing  a  weekly  aimed  at  our 
affluent  Sarasota  seniors.  Candidate 
should  have  proven  track  record  in 
competitive  print  advertising  sales.  We 
are  inclined  to  prefer  weekly  or  shopper 
to  daily  newspaper  experience.  This 
publication  has  had  three  General 
Managers,  all  of  whom  have  advanced 
to  greater  responsibilities  and  income. 
Winners  only....  call  or  write  Derek 
Dunn-Rankin  or  Huey  Stinson,  Sun 
Coast  Media  Group,  at  (813) 
484-2611,  200  E.  Venice  Avenue, 
Venice,  FL  34285. 


LABOR  RELATIONS 
Chief  negotiator  wanted  to  represent  the 
Buffalo  Newspaper  Guild  in  contract 
talks  with  the  Buffalo  News,  expected 
to  start  next  spring.  Seeking  individual 
with  negotiating  experience,  preferably 
in  the  newspaper  field.  Mail  credentials 
and  references  by  December  22  to 
Robert  McCarthy,.  Buffalo  Newspaper 
Guild,  290  Franklin  St.,  Buffalo,  NY 
14202. 


Nationally  established  newspaper  and 
publishing  brokerage  seeking  associate. 
Box  4308,  Editor  &  Publisher. 


PERSONNEL/LABOR 
RELATIONS  DIRECTOR 
The  Birmingham  News  is  seeking  a 
highly  qualified  Personnet/Labor  Rela¬ 
tions  Director.  The  successful  candi¬ 
date  should  have  a  college  degree  plus 
7  -  10  years  in  the  human  resource 
field.  A  strong  background  needed  in 
such  areas  as  personnel  policies,  prac¬ 
tices  and  procedures,  salary  administra¬ 
tion,  employee  benefits,  workers 
compensation,  EEO,  labor  relations, 
etc.  Must  also  possess  excellent 
communication  skills,  both  oral  and 
written  plus  ability  to  supervise  and 
direct  the  personnel  in  labor  relations 
operations.  We  are  seeking  a  profes¬ 
sional  who  can  work  with  top  manage¬ 
ment  on  a  direct  basis.  This  is  an  execu¬ 
tive  position  with  our  fine  company  and 
offers  excellent  salary  and  outstanding 
company  benefits.  Interested  and  quali¬ 
fied  candidates  should  send  a  resume, 
along  with  SALARY  REQUIREMENTS 
to:  The  Birmingham  News,  PO  Box 
2553,  Birmingham,  AL  35202. 

An  Equal  Opportunity  Employer 


PUBLISHERS 

Progressive  newspaper  group  in  Zone  6 
seeks  seasoned  publishers  who  have 
sales  and  general  management  experi¬ 
ence.  Wide  range  of  opportunities 
includes  small  dailies  and  weekly  clus¬ 
ters.  Some  big  city  and  some  small 
towns.  We  like  community-minded, 
fair-minded  and  sales-oriented  people. 
Please  send  resume  to  Box  4253, 
Editor  &  Publisher. 


PUBLISHER 

Lifetime  opportunity  with  old  privately 
held  newspaper  chain  in  Ohio.  Hands- 
on  management  with  strong  background 
in  all  facets  of  newspaper  publishing. 
Excellent  benefits,  salary  and  bonus 
rackage.  Send  resume  to  Box  4310, 
Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
For  12,000  daily  newspaper.  Excellent 
opportunity  for  aggressive,  promotion 
minded,  experienced  advertising 
professional.  Great  chance  for  “second 
in  line"  tired  of  waiting  for  promotions. 
Excellent  chance  for  advancement  with 
one  of  fastest  growing  newspaper 
groups  in  country.  Send  resume  to 
Harlan  Phillips,  c/o  News  Virginian,  PO 
Draw  1027,  Waynesboro,  VA  22980. 
(703)  949-8213. 
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CLASSinED  ADVERTISINQ 

Ordtr  Blank 

MaitM 

Company 

kiktraan 

CJhf 

State 

Phnna 

Authorized  Signeturc. 

Copy 

No.  of  insertions: _ Amount  Enclosed:  $ _ 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1989 

POSITIONS  WANTED 


1  week  — $6.30  par  line 

2  weeks  — $5.50  par  line,  per  issue. 


3  weeks- $4.80  per  Nne,  per  issue. 
4weeks  — $4.10pariine,  per  issue. 

Add  $6.00  per  insertion  lor  box  service. 

Count  as  an  additional  line  in  copy. 


1  week  —  $3.70  par  line 

2  weeks  —  $3.05  per  iine,  per  issue. 

3  weeks  — $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 

Add  $4.00  par  insertion  for  box  service. 
Count  as  an  additionai  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positlona  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustratkxts,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
times,  $55. 


DEADLINE:  8  days  prior  to  publication  date. 

Contnet  nrtm  avallabh  upon  request 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

IdMor  A  PuMIshw 

11  WMt  196)  SbMt,  NY,  NY  10011.  (212)  675-4380. 


HELP  WANTED 
ADVERTISING 


ADVERTISING  DIRECTOR 
For  family-owned  14,0(X)  daily  (Canan¬ 
daigua,  NY)  located  in  growing  Finger 
Lakes  region.  Supervise  staff  of  12  with 
full  responsibility  for  all  advertising 
revenue  including  classified  and 
commercial  printing.  Demonstrate  abil¬ 
ity  to  develop  new  business,  utilize 
market  research,  train  staff  and  handle 
newspaper  promotion.  Provide  key 
marketing  leadership  to  management, 
staff  and  major  advertisers.  Excellent 
salary,  incentive  bonus,  and  benefits.  A 
great  oppportunity  to  live  and  work  in  a 
choice  location.  Position  now  open. 
Submit  resume  and  references  to: 
Richard  L.  Hare,  Consultant,  62  Black 
Walnut  Drive,  Rochester,  NY  14615. 


Advertising  and  Marketing  Director 

50,000  AM,  Zone  2,  Independent  Daily 
Northeastern  Pennsylvania  near  Pocono 
Mts.,  two  hours  from  Philadelphia  and 
New  York  City. 

Take  everything  you  have  learned  about 
newspaper  marketing,  advertising, 
sales  and  circulation  promotion  and 
share  your  talents  with  a  newspaper  that 
enjoys  strong  community  support  - 
despite  the  fact  that  we  have  never 
marketed  ourselves  and  the  tireless 
efforts  of  our  Goliath  Competitor!  If  you 
are  experienced  in  utilizing  research  for 
preparation  of  marketing  sales  material, 
can  motivate  sales  personnel  as  an 
experienced  advertising  director  and 
have  a  proven  record  in  major  account 
development,  then  we  would  like  to 
discuss  an  exciting  career  growth 
move...  We  are  a  top  50  DMA  with  an 
excellent  lifestyle.  Reports  to  the 
Publisher.  Send  cover  letter,  resume 
with  salary  history  to: 

Box  4276,  Editor  &  Publisher 

All  replies  will  be  confidential. 


CLASSIFIED  MARKETING 
AND  TRAINING  MANAGER 
for  US  Group  of  community  of  daily  and 
weekly  newspapers.  Candidates  seeking 
this  position  must  have  solid  record  of 
hands-on  experience  and  accomplish¬ 
ments  in  Classified  sales  and  manage¬ 
ment.  The  successful  applicant  will  be 
a  good  teacher,  motivator,  and  have 
strong  people  skills.  This  is  a  corporate 
position  and  will  involve  travel  to  indivi¬ 
dual  publications.  Send  resume  includ¬ 
ing  salary  history  to  Box  4266,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER 
Small  but  growing  inside  classified 
department  needs  a  leader.  Suburban 
Pittsburgh  community  newspaper 

5 roup.  New  equipment  will  arrive  in 
anuary,  so  hurry  up  -  send  your 
resume,  salary  history  and  requirements 
to  Alice  Tovey,  Personnel  Manager, 
Gateway  Press,  330  Plum  Industrial 
Court,  Pittsburgh,  PA  15239. 


CLASSIFIED  AND 
TELEMARKETING  MANAGER 

We  are  looking  for  the  best  and 
we  are  willing  to  pay  for  it. 

We  are  a  5(X),000  circulation,  dynam¬ 
ic,  large  and  growing  newspaper  chain 
located  in  New  York  who  seeks  a  person 
who  is  knowledgeable  in  all  phases  of 
telemarketing  and  classified  advertis¬ 
ing,  has  excellent  business  skills,  entre- 
prenuerial  spirit,  a  sense  of  vision  and 
daring  as  well  as  great  with  people.  We 
have  a  fast-paced,  highly  competitive 
environment  and  a  computerized  classi¬ 
fied  system  that  will  be  Number  1.  We 
offer  an  outstanding  compensation  and 
benefits  package  plus  incentives.  If 
you’re  the  best  and  willing  to  relocate 
send  resume,  and  salary  history  to  Box 
4290,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 

The  Sarasota  Heiald-Tribune  (FL)  is 
seeking  a  goal  and  res’ilts-oriented 
professional  to  motivate,  manage,  and 
direct  our  Outside  Classified  Advertis¬ 
ing  Sales  Force.  We  are  a  New  York 
Times  Company  Regional  Newspaper 
with  a  strong  product  in  a  Florida  growth 
market. 

Candidates  should  possess  newspaper 
management  experience,  preferably  in 
Classified  Advertising. 

A  proven  history  of  achieving  sales  goals 
through  the  training  and  motivation  of 
sales  personnel  is  a  must.  Budgeting, 
problem-solving  and  developing  new 
business  will  also  be  your  responsibility. 

If  you  are  a  highly  skilled  and  profes¬ 
sional  manager,  we  would  be  most 
interested  in  talking  with  you. 

We  offer  an  excellent  compensation  and 
benefits  package. 

Submit  resume  including  salary  history 
to: 

Personnel  Director 
SARASOTA  HERALD-TRIBUNE 
PO  Drawer  1719 
Sarasota,  FL  34230 

EOE 


CLASSIFIED  SALES  MANAGER 
The  Columbian  Newspaper  has  an 
opportunity  for  a  motivated  classified 
professional.  Provide  sales  manage¬ 
ment  and  leadership  to  sales  reps  and 
be  a  part  of  our  progressive  manage¬ 
ment  team.  The  successful  candidate 
will  have  experience  in  supervising  and 
training  telephone  sales  people  with  a 
proven  track  record  of  lineage 
increases.  Must  have  the  ability  to  deve¬ 
lop  incentive  plans,  special  sections 
promotions,  sales  budgets  and  to  assist 
in  the  development  of  rate  structures. 
$30,0(X)  -  $34,000  to  start  plus  full 
benefits  including  27  paid  days  off 
annually,  profit  snaring/401(k)  plan, 
medical,  dental  and  life  insurances. 

The  Columbian  is  an  independent  daily 
newspaper  located  in  Vancouver,  WA 
just  90  minutes  from  (public)  ocean 
beaches,  Mt.  Hood  skiing.  Hood  River 
wind  surfing  and  spectacular  Cascade 
Range  hiking  and  fishing.  Please  send 
resume  to  The  Columbian,  Attn:  Marsha 
Parks,  Employment  Supervisor,  PO  Box 
180,  Vancouver,  WA  98666.  Zone  9 
applicants  preferred. 

Equal  Opportunity  Employer. 


They  are  able  because  they 
think  they  are  able. 

VIRGIL 


RETAIL  ADVERTISING 
SALES  MANAGER 

40,000  daily,  42,000  Sunday  Gannett 
(Fortune  200)  newspaper  in  competi¬ 
tive  Marin  County  market  in  the  San 
Francisco  Bay  area  seeks  experienced 
advertising  sales  manager.  A  successful 
track  record  in  newspaper  advertising 
sales,  supen/isory  experience  and  news¬ 
paper  and/or  ad  agency  background 
with  coilege  degree  or  equilavent  exper¬ 
ience  necessary.  Responsibilities 
include  supervising  territorial  account 
executives,  and  developing  newspaper 
marketing  strategies  and  campaigns 
with  advertisers.  Salary  commensurate 
with  experience  and  includes  a  MBO 
incentive  program.  Excellent  benefit 
package  provided.  Please  send  your 
resume  to: 

MARIN  INDEPENDENT  JOURNAL, 
Personnel  Department-Sales  Manager, 
150  Alameda  del  Prado,  Novato,  CA 
94949.  EOE. 
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HELP  WANTED 


CIRCULATION 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


ADVERTISING 


If  You’re  The  Best 
Join  The  Best 

Retail  Sales  Supervisor  wanted  for  the 
nation’s  third-fastest  growing  market. 
The  News-Press  in  Fort  Myers,  Florida  is 
looking  for  a  high-energy  sales  supervi¬ 
sor  to  help  manage  sales  for  our  83,000 
daily  paper  and  a  growing  number  of 
special  products  in  sunny  Southwest 
Florida.  Must  have  newspaper  manage¬ 
ment  or  supervisor  experience.  Attrac¬ 
tive  compensation  plan.  EEO  M/F,  send 
resume  to  Human  Resources,  News- 
Press,  2442  Anderson  Ave.,  Ft.  Myers, 
FL  33901. 


MAJOR  ACCOUNTS  MANAGER 
We’re  looking  for  a  top  sales  profession¬ 
al  to  handle  top  20  accounts  for  a  prog¬ 
ressive,  results-oriented  newspaper. 
Individual  must  be  highly  self  moti¬ 
vated,  experienced,  and  quality 
conscious.  As  part  of  ad  management 
team,  planning  and  budgeting  will  be 
necessary. 

We  offer  competitive  compensation  and 
the  opportunity  to  live  in  the  Rocky 
Mountain  West. 

Send  resume  and  salary  history  to  Box 
4298,  Editor  &  Publisher. 


Monthly  business  newspaper  serving 
Route  202,  PA  corridor.  Need  aggres¬ 
sive,  experienced  advertising  sales 
person.  Base  plus  generous  commission 
structure.  Send  resumes  to  Box  4250, 
Editor  &  Publisher. 


RETAIL  SALES 
SUPERVISOR 

Our  group  of  six  weekly  community 
newpapers  is  looking  for  an  experienced 
sales  professional  ready  to  move  into 
management. 

Our  ideal  candidate  will  have  at  least 
two  years  in  print  media  sales  and  be 
able  to  handle  a  sales  territory  while 
training  and  motivating  up  to  seven 
salespeople.  Wonderful  SW  Florida  gulf 
coast  location  in  this  country’s  fast 
growing  Ft.  Meyers-Cape  Coral  market. 
Write: 

Glen  Porter 
Advertising  Director 
Observer  Newspapers 
15501  McGregor  Blvd., 

Ft.  Meyers,  FL  33908. 


ARTIEDITORIAL 

NEWS  ARTIST:  Entry-level  artist  sought 
for  growing  North  Carolina  daily.  Duties 
will  focus  on  color  and  black  and  white 
infographics,  page  design  and  illustra¬ 
tion.  Macintosh  abilities  highly  desir¬ 
able.  We’re  looking  for  a  motivated, 
creative  person  to  help  newspapers 
make  jump  to  offset  production.  Send 
samples  and  resume  to:  John  Cole,  Art 
Director,  Durham  Herald  Co.,  115 
Market  St.,  Durham,  NC  27702. 


HELP  WANTED 


ARTIGRAPHICS 


Graphics  Editor  ~  Medium-size  New 
England  daily  needs  editor  to  set  up  and 
then  lead  a  graphics  department.  Since 
you  are  essentially  starting  from 
scratch,  organizational  skills  are  a 
must.  Strong  Macintosh  and  design 
skills  essential.  We’ll  provide  the  tools, 
you  provide  the  know-how.  Submit 
resume,  work  samples.  Reply  Box 
4269,  Editor  &  Publisher. 


_ CIRCULATION _ 

150,000  national  outdoor  specialty 
magazine,  established  1925,  seeks 
experienced  circulation/business  mana¬ 
ger  with  proven  skills  in  budgeting, 
organization,  circulation  and  promo¬ 
tion.  Advancement  to  general  manage¬ 
ment  possible.  Columbus  is  a  growing 
metropolitan  area  in  good  demo¬ 
graphics,  fine  schools,  excellent  living 
conditions.  Please  send  resume  includ- 
ing  salary  requirements  to:  K. 
Maccracken,  F-F-G,  2878  E.  Main  St., 
Columbus,  OH  43209. 


DIRECTOR  OF 
MAILING/CIRCULATION 
We  are  a  major  New  York  shopper 
publisher  that  is  seeking  a  proven 
professional  to  direct  the  explosive 
growth  of  our  mailing,  inserting  and 
door-to-door  delivery  system.  If  you 
thrive  on  responsibility  and  can  evalu¬ 
ate  and  implement  changes  to  systems 
and  equipment  this  is  a  good  career 
opportunity.  We  offer  excellent  earnings 
and  a  comprehensive  company  paid 
benefits  package.  Mail  resume,  with 
salary  history  to: 

Marks  Roiland  Communications,  Inc. 
26  Jericho  Turnpike 
Jericho,  NY  11753 
Attn:  Personnel 


CIRCULATION 
PROMOTION  MANAGER 
Highly  competitive  northern  New  Jersey 
newspper  (60,000D/70,000S)  is  look¬ 
ing  ror  a  self-motivated,  results- 
oriented,  shirt  sleeve  Promotion  Mana¬ 
ger  (no  desk  jockeys  please).  The  ideal 
candidate  will  have  experience  in 
budget  control,  in  house  phone  room, 
NIE  program,  direct  mail  and  in-paper 
promotions.  Please  send  cover  letter, 
salary  history  and  resume  to: 

Harry  R.  McAlpin 
Circulation  Director 
DAILY  RECORD 
629  Parsippany,  NJ  07054 
NO  PHONE  CALLS 


CIRCULATION  MANAGER 
13,000  twice-weekly  in  Zone  3  seeks 
aggressive  circulator  to  increase  home 
delivery  and  single-copy  sales  in  grow¬ 
ing  market.  Skills  include  marketing, 
motivation,  communication,  planning, 
budgetting.  Excellent  salary  and  bene¬ 
fits.  Send  resume  with  letter  stipulating 
proven  growth  results  to  Box  4283, 
Editor  &  Publisher. 


CREW  MANAGER  WANTED 
(Boy  crews)  experienced  for  West  Palm 
Beach,  FL.  $15  per  order.  Contact  BP 
Web  (407)  837-4166  between  lOAM 
and  1PM. 


HOME  DELIVERY  MANAGER 
Newly  created  position  available  for 
experienced  leader  who  can  increase 
sales  faster  than  our  growing  market. 
Must  be  well  versed  in  all  aspects  of 
home  delivery.  Excellent  planning, 
communications  and  people  skilTs 
necessary.  Send  resume  to  (Jirculation 
Director,  The  Press  of  Atlantic  City, 
1000  West  Washington  Ave.,  Pleasant- 
ville,  NJ  08232. 


SALES  DEVELOPMENT  MANAGER 

The  Pittsburgh  Press  is  seeking  an 
aggressive,  self-motivated  circulation 
rofessional  with  a  proven  track  record, 
he  successful  candidate  must  have  a 
solid  background  in  District  Manager 
training,  direct  sales,  and  circulation 
promotion.  A  Sales  Development  Mana¬ 
ger  must  demonstrate  the  ability  to 
handle  various  assignments  and  respon¬ 
sibilities  within  a  given  territory.  All 
applicants,  please  send  resume,  cover 
letter  and  salary  requirements  to:  James 
M.  Gorman,  Circulation  Manager,  The 
Pittsburgh  Press  Company,  PO  Box 
566,  Pittsburgh.  PA  15222. 


SINGLE  COPY 
MANAGER 
Highly  competitive  northern  New  Jersey 
newspaper  (60,0000/70, OOOS)  is  look¬ 
ing  for  a  results-oriented,  shirt  sleeves 
manager.The  successful  candidate  will 
have  experience  with  agent  delivery  and 
independent  distributors.  A  proven 
track  record  is  desirable.  Please  send 
cover  letter,  salary  history  and  resume 
tO: 


The  Morning  Call,  a  Times  Mirror  News¬ 
paper,  has  a  management  position 
opening  in  its  circulation  department. 
This  position  reports  to  the  circulation 
director.  The  successful  candidate  will 
have  at  least  three  years  of  circulation 
experience  or  a  strong  sales  and 
management  background. 

Home  delivery  experience,  with  strong 
customer  service  skills,  is  desired.  In 
addition,  responsibilities  may  include 
all  aspects  of  circulation  sales,  includ¬ 
ing  telemarketing,  direct  response, 
crewing  and  carrier  promotions.  Degree 
is  desirrble.  Attractive  salary  and  bene¬ 
fits  package,  including  4OI-K. 

Send  resume  and  salary  history  to 
Donald  J.  Belasco,  Circulation  Director, 
The  Morning  (jail,  1()1  North  Sixth 
Street,  PO  Box  1260,  Allentown,  PA 
18105. 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


ZONE  MANAGER 
The  Des  Moines  Register  (210,000  AM; 
355,000  Sunday)  has  an  excellent 
opportunity  for  an  experienced  highly 
sales-oriented  circulation  professional 
in  its  state  c:rculation  department.  We 
are  seeking  a  zone  manager  for  south¬ 
eastern  Iowa,  who  will  be  responsible 
for  circulation  of  13,000  daily  and 
26,000  Sunday.  Reporting  to  you  will 
be  a  team  of  employee  district  mana¬ 
gers  and  a  group  of  independent  distri¬ 
butors.  Qualifications  include  at  least  4 
years  of  successful  circulation  experi¬ 
ence,  including  at  least  a  year  of  super¬ 
visory  experience.  A  proven  record  of 
sales  results  is  a  must. 

The  Register  is  one  of  America’s 
outstanding  newspapers.  We  offer  an 
excellent  compensation  and  benefit 
package  and  the  opportunity  for 
advancement  within  the  Gannett 
Company,  the  nation’s  largest  newspap¬ 
er  group. 

If  you  would  like  to  be  considered  for 
this  key  position,  please  send  your 
resume  and  salary  requirements  to: 

Bob  Sharp,  State  Circulation  Manager 
The  Des  Moines  Register 
PO  Box  957 
Des  Moines,  lA  50304 
Equal  Employment  Opportunity 
Affirmative  Action 


Harry  R.  McAlpin 
Circulation  Director 
DAILY  RECORD 
629  Parsippany,  NJ  07054 
NO  PHONE  CALLS 


HOLIDAY  DEADLINES 

Due  to  the  holidays,  new  deadlines  are 
in  effect  for  the  following  issues: 


NEWSROOM  ARTIST 
Award-winning  50,000  daily  in  Zone  5 
is  looking  for  an  artist  who  knows  how  to 
report  the  news  with  graphics  and 
illustrations.  Macintosh  experience 
essential.  Send  resume  and  clips  to  Box 
43()2,  Editor  &  Publisher. 


ARTIGRAPHICS 


GRAPHIC  ARTISTS  sought  for  growing 
department  of  large  daily  committed  to 
graphic  news  coverage.  Applicant 
should  possess  a  strong  and  versatile 
knowledge  of  Macintosh-produced  info¬ 
graphics  plus  a  mastery  of  design, 
illustration  and  layout.  News  experience 
preferred.  Send  resume  and  samples  to: 
Jejn  Moxam,  The  Kansas  City  Star  Co., 
1729  Grand  Ave,  Kansas  City,  M() 
64108. 


ISSUE 

December  23 
December  30 
January  6 


DEADLINE  DATES 
line  ads 

December  18, 12  noon 
December  21, 12  noon 
December  28, 12  noon 


DEADLINE  DATES 
display  ads 

December  15,  5PM 
December  20,  5PM 
December  27,  5PM 


E&P’s  offices  will  be  closed  on 
December  22nd,  25th,  29th  and  January  2nd. 
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HELP  WANTED 


COMPUTER  TECHNOLOGY 


Macintosh  specialist  to  oversee  growing 
network  and  to  help  guide  major  West 
Coast  metro  through  purchase  and 
installation  of  fourth-wave  editorial 
front  end.  Some  familiarity  with  DEC/ 
TMS  systems  preferred.  Minimum  BA  in 
journalism  or  computer  science  with  3 
years  as  reporter  or  editor.  Programmers 
without  newsroom  experience  discour¬ 
aged.  Resumes  to  Patti  Smith,  AME/ 
Systems,  The  San  Diego  Union,  PO  Box 
191,  San  Diego,  CA  92112.  No  phone 
calls,  please. 


DATA  PROCESSING 


PROGRAMMER 

The  Santa  Rosa  Press  Democrat,  north¬ 
ern  California's  fastest  growing  news¬ 
paper,  is  seeking  an  individual  with 
experience  using  the  IBM  System  38 
language  RPG  111. 

The  successful  candidate  must  be 
capable  of  analyzing  and  interpreting 
RPG  III  coded  programs  and  remedying 
the  coding  as  necessary;  be  able  to 
interpret  the  needs  of  users  and 
produce  programs  to  accomplish  those 
needs  in  a  manner  that  utilizes  the 
capabilities  of  the  System  38  to  its 
maximum.  In  addition,  you  must  be 
adaptable  and  willing  to  learn  other 
systems  responsibilities. 

Minimum  2  years  programming  experi¬ 
ence  in  RP(j  III  and  a  knowledge  of 
financial  application  required.  C06AL 
experience  desirable;  communication 
and  PC  support  experience  helpful. 

Send  resume  to  Jeanne  Zoller,  Data 
Processing  Director,  The  Press  Demo¬ 
crat,  PO  Box  569,  Santa  Rosa,  CA 
95402. 


EDITORIAL 


87,000  Zone  4  daily  needs  aggressive, 
enterprising  reporter  to  cover  govern¬ 
ment  and  politics.  Five  or  more  years 
experience  preferred.  Salary  commen¬ 
surate  with  experience.  Box  4291, 
Editor  &  Publisher. 


Aggressive  prize-winning  weekly  in 
northwestern  Connecticut  seeks  self¬ 
starter.  Send  resume  and  references  tc 
Box  4296,  Editor  &  Publisher. 


Aggressive  reporter  needed  for  Zone  5 
semi-weekly.  City  government,  schools, 
features,  county  government.  Must  be 
self-starter  and  able  to  use  camera. 
Reply  with  resume,  samples,  references 
and  salary  history  to  Box  4306,  Editor  & 
Publisher. _ 

ALASKA 

Kenai  Peninsula  Daily  seeks  versatile 
general  assignment  reporter.  Photo 
skills  a  plus.  Contact  Ralph  Thomas, 
ME.  (907)  283-7551. 


ARTS  &  ENTERTAINMENT  REPORTER 
The  Ann  Arbor  News  is  looking  for  an 
experienced  reporter  capable  of  cover¬ 
ing  a  vibrant  and  diverse  art  community 
in  an  active  university  town.  The  ideal 
candidate  will  be  comfortable  covering 
Leonard  Bernstein  or  Leonard  Cohen, 
Elvis  Costello  or  Ella  Fitzgerald. 
Between  previews  and  reviews,  assign¬ 
ments  will  run  the  gamut  from  tracking 
the  flow  of  public  grants  to  the  arts 
community  to  covering  the  boom  in 
recordings  for  children.  Experience  on 
this  beat  a  must.  Send  resume  and  clips 
to  Dave  Bishop,  Associate  Editor,  The 
Ann  Arbor  News,  PO  Box  1147,  Ann 
Arbor,  Ml  48106. 


Arts,  Travel,  Music  your  fine  tune? 
We’re  looking  for  a  copy  editor  who  can 
do  layouts  for  entertainment,  fine  arts 
and  travel  sections.  Growing  newspaper 
on  Florida  East  coast.  Resume,  work 
samples  to  Steve  Pappas,  News- 
Journal,  PO  Box  2831,  Daytona  Beach, 
FL  32115-2831. 


HELP  WANTED 


EDITORIAL 


ARTS  EDITOR 

19,500  Zone  7  daily  seeks  an  art! 
editor  who  can  produce  a  lively, 
thoughtful  arts  section  every  Sunday. 
You’ll  cover  the  arts  in  a  progressive 
university  town  that’s  got  it  all:  theater, 
film,  dance  and  music.  You’ll  write,  edit 
and  design  pages.  Background  in  the 
arts  and  journalism  is  essential.  Salary 
will  be  competitive.  Send  resume  and 
clips  to  Bob  Nordyke,  Managing  Editor, 
Lawrence  Journal-World,  609  N.H., 
Lawrence,  KS  66044. 


ASSISTANT  EDITOR,  Maryland  Gazet¬ 
te,  37,000  ABC  twice  weekly  in  Glen 
Burnie,  across  river  from  Baltimore. 
Story  assignments,  layouts,  editing, 
headline  writing  experience  necessary. 
Send  resume,  references  to  Edward  D. 
Casey,  Executive  Editor,  Capital  Gazet¬ 
te  Newspapers,  2000  Capital  Dr., 
Annapolis,  MD  21401. 


ASSISTANT  CITY  EDITOR 
We’re  looking  for  a  reporter  with  mini¬ 
mum  5  years  daily  experience  who 
wants  to  move  to  the  city  desk.  Use  your 
experience  to  help  other  reporters 
produce  a  better  newspaper.  Will  also 
consider  skilled  daily  newspaper  copy 
editor  with  reporting  experience. 
20,000  circulation  PM  in  southern  New 
England  is  willing  to  train  candidate 
with  sharp  ideas,  good  people  skills. 
Some  supervisory,  copy  editing  and 
layout  experience  preferred.  Starting 
pay  in  low  to  mid  $30’s  depending  on 
experience.  Send  writing^,  layout 
samples  to  Box  4286,  Editor  & 
Publisher. 


ASSISTANT  MANAGING  EDITOR 
Duties  include  copy  editing,  rewriting, 
manuscript  selection  and  headline  writ¬ 
ing.  Experience  necessary.  Starting 
salary  $17,500.  Benefits.  Resume/ 
cover  letter  to:  S.  Larson,  IN  THESE 
TIMES,  Box  SL,  2040  N.  Milwaukee, 
Chicago,  IL  60647. 


ASSISTANT  DESK  EDITOR 
One  of  the  best  meduim-sized  dailies  in 
Michigan  seeks  strong  assistant  desk 
editor  for  its  news  desk  or  city  desk. 
Reasonable  leeway  exists  to  tailor  job 
strengths  of  strongest  candidate.  Skills 
sought:  line  editing,  layout,  story 
assignment,  copy  editing.  Duties  will 
expand  as  performance  is  proven.  We’re 
a  35,000-circulation,  7-day  paper  in 
southeastern  Michigan,  near  Canada 
and  within  easy  drive  of  metropolitan 
Detroit.  A  Gannett  paper.  An  Equal 
Opportunity  Employer.  Send  letter  of 
interest  and  resume  to:  Garth  Kriewall, 
Assistant  Managing  Editor,  Times 
Herald,  911  Military  St.,  Port  Huron, 
Ml  48060. 


BUSINESS  REPORTER 
Award-winning  business  newspaper  in 
the  metropolitan  area  of  500, OOO  seeks 
highly  motivated,  aggressive  reporter 
with  experience  covering  real  estate  or 
economic  development.  Daily  newspap¬ 
er  experience  helpful.  Position  requires 
understanding  city  and  county  govern¬ 
mental  issues  and  their  relationship  to 
the  business  community.  Must  be  self¬ 
starter  with  ability  to  develop  solid  sour¬ 
ces.  Send  resume,  references,  clips  tO: 
Howard  Inglish,  Editor,  Wichita  Busi¬ 
ness  Journal,  138  Ida,  Wichita,  KS 
67211. 


CITY  EDITOR 

No.  2  person  in  local  news  staff  of 
dominant  paper  in  a  hotly  contested 
south-central  Pennsylvania  market. 
Responsibilities  include  supervision  of 
night  operations  and  enterprise  report¬ 
ing.  Send  letter,  resume  and  3  samples 
of  stories  you  have  edited  to  David 
Dunkle,  Metro  Editor,  The  York 
Dispatch/York  Sunday  News,  PO  Box 
28(37,  York,  PA  17405. 


HELP  WANTED 


_ EDITORIAL _ 

CITY  EDITOR 

Experienced  journalist  with  sound  news 
judgment,  strong  language  skills,  and 
proven  management  ability.  Send 
resume  examples  of  work  and  a  list  of 
references  to  Fran  Smith,  The  Island 
Packet,  PO  Box  5727,  Hilton  Head 
Island,  SC  29938.  (No  phone  calls, 
please.) 


CITY  EDITOR 

Virginia  AM  daily  seeks  experienced  city 
editor.  25-35K  circulation.  Will  head 
energetic  staff  of  14.  Must  be  good 
teacher,  hard-worker.  Layout  experi¬ 
ence  helpful.  Will  work  in  university  city 
and  beautiful  area  of  Virginia.  Write  Box 
4309,  Editor  &  Publisher. 


COPY  DESK  CHIEF 

We’re  a  seven-day  Gannett  newspaper 
in  a  highly  competitive  suburban  mark¬ 
et,  and  we’re  looking  for  a  leader  on  our 
copy  desk.  We  need  someone  who  can 
work  well  with  experienced  copy  editors 
and  also  develop  younger  ones.  The 
best  candidate  will  have  strong  headline 
skills,  be  able  to  spot  a  better  lead  in 
the  10th  paragraph  and  be  an  organized 
editor  who  can  move  clear,  concise  copy 
for  three  zoned  editions,  (ivernight  shift 
requires  weekend  work.  Send  resume 
and  work  samples  to  Laura  Harrigan, 
Executive  News  Editor,  The  Courier- 
News,  Box  6600,  Bridgewater,  NJ 
08807. 


COPY  EDITOR 

National  weekly  news  magazine  seeks 
copy  editor  with  experience  (preferably 
2  years-plus  on  newspaper  desk),  a 
refined  sense  of  language,  an  alertness 
to  facts,  and  ready  availability.  No 
layout/design  or  substantive  editing, 
but  let’s  see  your  most  sparkling  head¬ 
lines.  Pay  in  the  mid  $30’s.  Daytime 
weekday  work.  EOE.  Write:  Copy  Desk 
Chief,  Insight  Magazine,  3600  New 
York  Ave.  NE,  Washington,  DC  20002. 

COPY  EDITORS  ~  If  you’d  like  to  work 
in  a  stimulating  professional  atmo¬ 
sphere  that  offers  daytime  hours  and 
Sundays  off  in  a  medium-sized 
Midwestern  city  with  affordable  hous¬ 
ing,  beautiful  parks  and  good  schools, 
we’d  like  to  hear  from  you.  Starting  pay 
is  about  $20,000  for  two  to  three  years’ 
experience,  and  the  fringe  benefits  are 
competitive.  Write  to  Patti  Tims,  Copy 
Desk  Chief,  The  News-Sentinel,  600  W. 
Main  St.,  Fort  Wayne,  IN  46802.  An 
Equal  Opportunity  Employer. 


COPY  EDITOR 

Zone  2  daily  seeks  individuals  who 
know  how  to  apply  design  principles  to 
Macintosh  pagination.  Don’t  apply 
unless  you  are  excellent  in  design  and 
are  skilled  on  the  Macintsoh.  Send 
resume  and  work  samples  to  Box  4297, 
Editor  &  Publisher. 


COPY  EDITOR/PAGE  DESIGNER 

We  want  a  solid  copy  editor  with  strong 
layout  and  page  design  skills  for  a  posi¬ 
tion  on  the  news  desk  of  a  55,0CX)-cir- 
culation  daily  just  north  of  Seattle.  If 
you  can  produce  an  attractive,  lively, 
informative  news  page  and  know  the 
stylebook  inside  out  too,  send  us  your 
page  clips  now.  Macintosh  experience 
IS  a  definite  plus.  Send  resume  and 
clips  by  Dec.  8  to  Michael  Hallinan,  The 
Herald,  PO  Box  930,  Everett,  WA 

98206. _ 

EDITOR/ASSISTANT  PUBLISHER 

An  established  fast-growing  mid-west 
publishing  corporation  seeks  an  exper¬ 
ienced  editor  for  a  national  special 
interest  art  magazine.  Knowledge  of  art, 
layout  and  management  essential.  Send 
resume  and  salary  requirements  to:  PO 
Box  1052,  Fort  Dodge,  lA  50501.  Or 
for  futher  information  contact  Susan 
Badger  at  l-(800)-247-2000. 


HELP  WANTED 


EDITORIAL 


EDITOR 

Editor  of  28  years  retiring.  Central 
Massachusetts  weekly  group  seeking 
experienced  take-charge  journalist  to 
fill  this  upcoming  vacancy  in  one  of  its 
leading  newspapers.  Seeking  an  editor 
with  excellent  writing,  editing  and 
supervisory  skills,  as  well  as  a  strong 
interest  in  local  news.  Send  resume  and 
salary  history  with  samples  of  your  work 
to  Personnel  Department,  Turley  Publi¬ 
cations,  PO  Box  120,  Ware,  MA 
01082. 


EDITOR 

Fast-paced,  expanding  international 
newspaper  company  is  searching  for  an 
experienced  editor  to  direct  one  of  our 
competitive,  mid-sized  newspapers. 
Must  be  aggressive,  talented,  commit¬ 
ted  to  local  news  and  a  rising  circulation 
base.  Hard  work  and  dedication  will 
ensure  fast-track  advancement  into 
general  management.  We  pay  industries 
top  salaries,  along  with  a  first-class 
benefits  package,  including  a  401K 
retirement  plan.  Send  inquiries  to  Box 
4271,  Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
For  small,  progressive  chain-owned 
daily  in  Zone  4.  Reply  to  Box  4261, 
Editor  &  Publisher. 


EDITORIAL  WRITER 
Major  conservative  west  coast  daily 
seeks  experienced  editorial  writer.  Send 
resume  and  clips  to  Box  4264,  Editor  & 
Publisher. 


EDITORIAL  PAGE  EDITOR 

You  can  make  something  special 
happen  here.  If  you  write  compelling, 
penetrating,  conservative  editorials, 
and  want  to  lead  our  editorial  depart¬ 
ment,  we’d  like  to  show  you  an  oppor¬ 
tunity  to  build  a  distinctive  section 
within  a  colorful  Pulitzer-winning  New 
England  daily.  Excellent  salary.  Please 
send  resume  and  clips  to  Box  4301, 
Editor  &  Publisher. 


EDITOR  wanted  for  two  well  established 
entertainment  industry  reference  annu¬ 
als.  Salary  27. 5K,  quiet  midtown 
office.  Reply  Box  1535,  Radio  City 
Station,  New  York,  NY  10019. 


EDITOR 

For  122  year  old  middle  Georgia  week¬ 
ly.  Salary  based  on  experience. 
$19,000  minimum.  Hawkinsville 
Dispatch,  Box  208,  Hawkinsville,  GA 
31036.  (912)  783-1291. 


EDITOR/REPORTER 
For  twice  weekly  north  Florida  newspap¬ 
er  with  two  weekly  neighboring  news¬ 
papers.  Send  resume  and  salary  history 
to  Suwannee  Democrat.  PO  Box  370, 
Live  Oak,  FL  32060. 


NEWS  EDITOR 

Award-winning  daily  seeks  news  editor 
with  6-10  years  experience  to  edit 
copy,  design  news  and  sports  pages, 
and  manage  news  desk.  Circulation: 
11,000  Zone  6.  Send  resume  and 
samples  of  work  to  Box  4241,  Editor  & 
Publisher. 


ENTERTAINMENT  EDITOR 
AND  REPORTER 

Editor  to  develop  weekly  entertainment 
section  for  New  York  Times  owned 
75,000  daily  that  will  cover  central 
Florida’s  events.  One  years  experience 
in  similar  position  preferred.  Also  seeks 
reporter  for  section  to  cover  subjects 
ranging  from  music  to  dinner  theater  to 
rattle  snake  festivals  and  tractor  pulls. 
One  year’s  experience  in  similar  posi¬ 
tion  preferred.  Send  resume  and  tear- 
sheets  to  Bruce  Giles,  Managing  Editor, 
The  Ledger,  PO  Box  408,  LakeTand,  FL 
33802. 
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HELP  WANTED 


EDITORIAL 


FEATURES  COPY  EDITOR 
The  Rockford  Register  Star,  a  75,000 
Gannett  Daily  near  Chicago,  seeks  a 
copy  editor  with  2-5  years  experience 
who  has  a  flair  for  editing,  layout  and 
headlines.  Responsibilities  include 
designing  and  editing  features  covers. 
Send  resume  and  samples  of  your  work 
to  Rick  Jensen,  Managing  Editor,  Rock¬ 
ford  Register  Star,  99  East  State  St., 
Rockford,  I L  61104. 


Features  layout  editor  needed  for 
medium-size  New  England  daily  that  is 
expanding  the  department  and  impro¬ 
ving  its  presentation.  Go  ahead,  take 
charge  or  our  features  design.  Submit 
resume  and  work  samples.  Reply  Box 
4270,  Editor  &  Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 


Graphic  Artist  for  midwestern  PM.  Chal¬ 
lenging  job  as  paper  moves  into  new 
building  with  state  of  the  art  press  and 
color  technology.  Newspaper  experi¬ 
ence  preferred.  Send  resume  and  salary 
history  to  Bill  Jackson,  Editor,  The 
Evansville  Press,  PO  Box  454,  Evansvil¬ 
le,  IN  47703. 


LIFESTYLE  EDITOR 
A  25,0000  circulation  Ohio  daily  is 
seeking  a  creative,  lifestyle  editor. 
Requirements  include  training  and 
experience  in  design  skills,  writing, 
good  organizer  and  abilitiy  to  originate 
story  ideas.  It  is  a  new  position  that  will 
go  to  the  applicant  who  can  best  merge 
our  past  "society”  type  department  with 
the  lifestyle  concept.  Send  resume  and 
salary  requirements  to  Box  4292, 
Editor  &  Publisher. 


MANAGING  EDITOR 
Small,  but  rapidly-growing  AM  daily 
seeks  a  person  to  lead  a  young  staff  to 
award-winning  levels  and  to  help  launch 
new  products.  If  you  are  up-to-date  on 
color,  design,  graphics,  copy  editing 
and  are  a  people-oriented  person  inter¬ 
ested  in  outstanding  career  potentials 
with  a  national  newspaper  group,  we 
want  to  hear  from  you.  We  think  you  will 
like  our  historic  university  city  in  the 
Sam  Houston  National  Forest,  near 
Houston  and  the  Gulf  of  Mexico.  Send 
resume,  with  references,  to  Rich 
Heiland,  Publisher,  The  Huntsville 
Item,  PO  Box  539,  Huntsville,  TX 
77342-0539. 


MANAGING  EDITOR 

Growing,  award-winning  regionally  daily 
of  13,000  needs  managing  editor  to 
guide  continued  superior  news  product. 
Present  ME  promoted  to  publisher  at 
sister  paper.  We're  current  sweepstakes 
winner  in  state  and  have  had  16% 
circulation  growth  in  three  years.  Build¬ 
ing  new  production  facility,  and  have 
purchased  new  press.  College  town 
which  is  also  strong  regional  medical 
and  shopping  center.  We  seek  top- 
notch  person  who  knows  value  of  mark¬ 
eting  and  is  willing  to  coordinate  closely 
with  other  departments.  Send  refer¬ 
ences,  salary  history  and  samples  of 
your  work  to  Publisher,  Kearney  Hub, 
Box  1988,  Kearney,  NE  68848. 

Major  International  Financial  Institu¬ 
tion  seeks  individual  with  editing  and 
journalistic  skills  and  knowledge  or 
experience  in  governments  policy,  to 
research,  report  and  analize  key  issues 
affecting  finanicial  trends  in  the  U.S. 
and  abroad.  Particularly  issues  pertain¬ 
ing  to  the  Japanese  Financial  markets. 
Send  resumes  to; 

APA  International  Consultants 
551  5th  Ave.,  Suite  322 
New  York,  NY  10017 
Tel  No.  (212)  490-3790 
or  Fax  to;  (212)  687-8384 


HELP  WANTED 


EDITORIAL 


National  polo  magazine  based  in 
Washington,  DC  area,  seeks  Senior 
Editor  to  assist  Managing  Editor.  Mini¬ 
mum  3  years  editing  experience,  excel¬ 
lent  proofreading,  ability  to  meet  dead¬ 
lines,  work  closely  with  writers.  Send 
resumes/references  to  Martha  LeGrand, 
Fleet  Street,  656  Quince  Orchard  Rd., 
Gaithersburg,  MD  20878. 


NEWS  EDITOR; 

Growing  semi-weekly  newspaper. 
Contact  Francie  Payne  or  Paul  Barger, 
The  Winslow  Mail,  Box  AW,  Winslow, 
AZ  86047.  Phone  (602)  289-2467. 


NEWS  EDITOR 

Award-winning  AM  daily  in  scenic 
Northwest  Arkansas.  44,000  circula¬ 
tion.  Demonstrated  ability  in  design, 
copy  editing,  and  news  judgment  as 
well  as  some  supervisory  experience. 
Send  resume,  samples  of  work  and 
salary  history  to  Personnel  Manager,  PO 
Box  1359,  Ft.  Smith,  AR  72902.  For 
more  imformation  telephone;  (501) 
785-7700. 


NEWS  EDITOR 

Experienced  wordsmith  with  an  eye  for 
layout  and  the  ability  to  handle  people 
needed  to  run  news  desk  for  an  aggres¬ 
sive  19,000  AM  daily  in  central  New 
Jersey.  We’re  a  good  paper  looking  to 
get  better  and  looking  for  people  to  help 
us  do  that.  Send  cover  letter,  resume, 
samples  of  your  work  and  salary  require¬ 
ments  to  Bill  Blocher,  Managing  Editor, 
Ocean  County  Observer,  8  Robbins  St., 
Toms  River,  NJ  08754.  Northeast  appl¬ 
icants  preferred. 


OPPORTUNITY  FOR 
CHIEF  EDITORIAL  WRITER. 
Morning  daily  on  Florida’ssun  coast  is 
looking  for  a  Floridian  -  native,  natural¬ 
ized  or  adopted.  Must  be  able  to  write 
editorials  and  features  with  grace,  style 
and  wit.  Newspaper's  philosophy  is 
Jeffersonian  Conservative.  Contact  Jim 
Gouvellis,  Charlotte  Sun  Herald,  23170 
Harborview  Road,  Charlotte  Harbor,  FL 
33980,  (813)  629-2855. 


REFERENCE  LIBRARIAN 
Position  available  immediately.  The 
Commercial  Appeal,  the  daily  newspap¬ 
er  for  Memphis,  TN  is  looking  for  a 
reference  librarian  with  a  minimum  of  3 
years  experience.  MLS,  advanced  refer¬ 
ence  skills  and  on  the  job  online  data¬ 
base  searching  experience  required. 
This  position  will  help  plan,  implement 
and  oversee  the  full-text  electronic 
library  database  which  will  be  available 
on  VU/TEXT  in  1990. 

The  library  provides  information  for  200 
reporters  and  editors.  Reference 
responsibilities  include  advanced  refer¬ 
ence  from  library  collection,  online 
database  searching  and  searching  in- 
house  electronic  index  of  the  Commer¬ 
cial  Appeal. 

Salary  based  on  experience.  To  apply, 
send  cover  letter  and  resume  with  refer¬ 
ences  to  Virginia  Everett,  Library  Direc¬ 
tor,  The  Commercial  Appeal,  495 
Union  Avenue,  Memphis,  TN  38103. 


REPORTERS  to  cover  beautiful  county 
in  upper  New  York  State.  Excellent 
opportunity.  Some  editing  experience 
helpful.  Send  resume  to  Box  4267, 
Editor  &  Publisher. 


REPORTER  -  The  Post-Star  in  Glens 
Falls,  NY,  is  looking  for  good  reporters 
who  want  to  work  with  people  who  will 
make  them  better  reporters.  We  are  a 
37,0(X)-circulation  A.M.  daily  in  scenic 
Upstate  New  York.  Send  resume,  clips 
to  Gary  Kebble,  Managing  Editor,  The 
Post-Star,  PO  Box  2157,  Glens  Falls, 
NY  12801. 


HELP  WANTED 


EDITORIAL 


REPORTER 

Aggressive  reporter  needed  to  work  for 
127000  circulation  daily  PM  60  miles 
north  of  New  York  City.  Includes  cover¬ 
age  of  local  city  government,  spot  news 
and  police  beat.  Send  cover  letter, 
resume,  writing  samples  and  references 
to  Joe  Belsito,  The  Evening  News,  85 
Dixon  Street,  Newburgh,  NY  12550. 

REPORTER 

If  you  want  to  work  for  a  very  good 
31,000  AM  daily  that  has  editors  who 
will  help  you  grow,  let  us  know.  We  are 
constantly  improving  and  we  now  seek 
energetic,  talented  reporters.  If  you  like 
city/county,  cops  or  business  beats,  lets 
hear  from  you.  Beautiful  university  city. 
Salary  range;  $15  -  19K,  depending  on 
experience/ability.  Ken  Mink,  ME, 
News-Record,  PO  Box  193,  Harrison- 
burg,  VA  22801. _ 

REPORTER 

We’re  looking  for  an  aggressive  reporter 
who  understands  enterprise  reporting  to 
join  a  staff  that  has  earned  state  and 
national  recognition  for  excellence. 
We're  a  medium-sized  daily  located  in 
an  exciting  university  communito.  Send 
resume  and  clips  to  Box  4303,  Editor  & 
Publisher. 


SENIOR  EDITOR 

Top-notch  copy  editor  wanted  for  Flori¬ 
da  magazine.  Must  be  able  to  polish 
copy,  write  snappy  heads,  work  with 
young  writers.  Reporting  experience  a 
plus.  Resume,  clips  and  salary  require¬ 
ments  to  Box  4274,  Editor  &  Publisher. 


SPORTS  EDITOR 

Needed  for  3  person  department  for 
12,000  circulation  daily  PM  60  miles 
north  of  New  York  City  with  strong 
emphasis  on  local  copy  and  photos. 
Includes  page  layout,  administrative 
duties  and  some  writing.  Send  cover 
letter,  resume,  writing  and  layout 
samples  and  references  to  Joe  Belsito, 
The  Evening  News,  85  Dixon  Street, 
Newburgh,  NY  12550. 

SPORTS  EDITOR, 

2  PHOTOGRAPHERS 
Needed  immediately  by  5,000  PM  daily 
(M-F)  McClatchy  newspaper  near 
Monterey,  CA. 

Sports  editor  will  single  handedly  put 
out  2  -  3  page  section  with  minimal 
supervision.  Experience  in  writing,  edit¬ 
ing,  layout,  headlines  necessary.  Super¬ 
vision  of  stringers. 

Photographer  will  shoot  and  develop 
most  film,  supervise  stringer  and  part- 
time  photographer  (March),  do  inven¬ 
tory,  order  supplies. 

Part-time  photographer  needed  in 
March  when  paper  goes  AM. 

Send  resume,  reference,  samples  of 
work  to; 

Linda  Loeffler,  Assistant  Editor,  Free 
Lance,  360  Sixth  St.,  Hollister,  CA 
95023.  (408)  637-5566  only  before 
10  a.m.  or  after  3  p.m.  Pacific  time. 

SPORTS  EDITOR 

The  Rockford  Register  Star,  a  75,000 
Gannett  daily  near  Chicago,  is  looking 
for  an  assistant  sports  editor  at  a  metro 
(or  similar  experience)  whose  ready  to 
take  charge  of  our  13-person  sports 
department.  We're  seeking  a  strong 
leader  to  plan  and  direct  coverage. 
Chicago  Bears  and  Cubs  are  No.  1  and 
2  in  our  market.  Send  resume  and 
samples  of  your  work  to  Rick  Jensen, 
Managing  Editor,  The  Rockford  Register 
Star,  99  East  State  St.,  Rockford,  IL 
61104. 


He  can  inspire  a  group  only 
if  he  is  filled  with  confi¬ 
dence  and  hope  of  success. 

FLOYD  V.  FILSON 


HELP  WANTED 


EDITORIAL 


SPORTS  WRITER  who  can  also  handle 
desk  work  needed  on  a  five  person 
sports  staff  for  a  50,000  PM  daily. 
Coverage  includes  major  colleges.  Desk 
work  includes  pagination.  Send  clips 
and  resume  to  Saul  Shapiro,  Editor, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704. 


STATE  EDITOR 

The  Watertown  Daily  Times  has  an 
opening  for  an  aggressive,  experienced 
editor  or  copy  editor  to  help  edit  and 
design  news  pages  for  its  42,000  P.M. 
daily  and  to  direct  reporters,  photogra¬ 
phers  and  editors  in  compiling  and 
producing  its  Sunday  news  sections. 
This  is  a  management  position  with 
good  pay  and  excellent  benefits.  Send 
cover  letter,  resume,  writing  and  layout 
samples  to;  Bert  Gault,  Assistant 
Managing  Editor,  Watertown  Daily 
Times,  260  Washington  St.,  Water- 
town,  NY  13601.  Deadline  applica¬ 
tion;  December  2,  1989. 


The  Duluth  News-Tribune,  a  Knight- 
Ridder  newspaper  is  seeking  a  city 
government  reporter  who  is  an  aggres¬ 
sive,  daily  deadline  newswriter  with  an 
eye  toward  trend  and  impact  stories  that 
emphasize  people.  Candidates  will  have 
at  least  two  years’  experience.  The 
News-Tribune  is  a  64,000  AM  (90,000 
Sunday)  in  beautiful  northeastern 
Minnesota.  Send  resume  and  clips  to 
Jody  Cox,  Managing  Editor,  Duluth 
News-Tribune,  424  West  First  St., 
Duluth,  MN  55802. 


The  San  Antonio  Light  seeks  an  aggres¬ 
sive  assistant  business  editor  with  an 
extensive  background  in  business 
reporting  and  some  editing  experience. 
Send  resume  with  clips  to; 

John  Obrecht 
Executive  Business  Editor 
PO  Box  161 
San  Antonio,  TX  78291 


OPINION  RESEARCHER 
The  Toldeo  Blade  is  looking  for  an  opin¬ 
ion  researcher  for  its  news  department. 
Requires  ability  and  experience  in 
designing  and  carrying  out  survey 
research  projects.  Experience  in  using 
personal  computers  helpful.  Send 
resume  and  salary  history  to  Jo  K. 
Yarborough,  541  Superior  Street, 
Toledo,  OH  43660. _ 

WANTED;  WRITER  for  News  Times  in 
Phoenix,  a  140,000-circulation  weekly 
that  is  one  of  the  Southwest's  most 
award-winning  publications.  We  want 
an  experienced  writer  to  specialize  in 
minority  affairs  and  politics.  Must  be 
able  to  see  big  picture  issues  and  pen 
must-read  stories.  Send  clips,  resume 
and  salary  requirements  to  Editor  Jana 
Bommersbach,  1201  E.  Jefferson, 
Phoenix,  AZ  85034. 


Wanted  -  Business/Sales  writer  with 
proven  track  record  to  write  model  sales 
letter  book.  Must  have  hands-on  know¬ 
ledge  of  sales  plus  excellent  writing 
skills.  Only  the  best  need  apply.  Poten¬ 
tial  for  large  payoff  in  royalties.  Send 
resume  to  Box  4289,  Ecitor  & 
Publisher. 


WIRE  EDITOR 

Experienced  night  desk  editor  sought 
for  fast-paced  job  at  60,000  circulation 
New  Jersey  -  New  York  metro  area  daily. 
Familiarity  with  full  range  AP  copy, 
photos  and  graphics  is  essential  as  is 
ability  to  complement  AP  with  two 
supplemental  sen/ices.  Applicants  must 
show  ability  to  choose  stories  sensibly, 
design  pages  creatively  and  package 
briefs  on  deadline.  Knowledge  of  New 
Jersey  State  news  helpful.  Candidate 
should  be  able  to  handle  any  news  desk 
slot.  Send  resume  and  examples  of 
page  design  to  Box  4295,  Editor  & 
Publishor. 
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WRITERS 

The  Sandusky  (Ohio)  Register  expects 
several  entry-level  reporter  openings. 
Send  resume,  5  feature  and  5  news 
clips  to  Rex  Rhoades,  314  W.  Market 
St.,  Sanduslw,  OH  44870.  Applicants 
from  within  200  mile  radius  preferred. 


MAILROOM 


PRESSMAN 

Supervisor,  new  publication,  Goss  Web 
Urbanite,  process  color  experience. 
Excellent  growth  potential  for  right  indi- 
vidual.  NSD  Printing  Corp.  (516) 
484-6214. 


MARKETING 


MARKETING  MANAGER/ 
READER  PROMOTION 
We  are  offering  a  rare  opportunity  to  the 
qualified  candidate  who  possesses 
strong  management  background  and 
demonstrated  promotion  experience. 
You  will  be  involved  in  planning, 
budgeting,  copyvyriting  and  producing 
long  term  promotional  programs  which 
accomplish  company  objectives.  You 
will  manage  advertising,  promotional 
campaigns  and  directly  supervise  the 
promotion  managers  for  Retail/National 
and  Editorial/Circulation  in  their  roles 
coordinating  the  marketing  staff. 
Degree  in  English,  Marketing  or 
Communications  required  as  well  as 
prior  management  experience  and  copy- 
writing  experience.  Please  send 
resume,  writing  samples  and  salary 
history  to;  The  Hartford  Courant, 
Colleen  Barry,  Employment  Manager, 
285  Broad  St.,  Hartford,  CT  06115. 


Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 


PHOTOGRAPHY 


Experienced  photographer  with  ability 
in  all  aspects  of  news  photography 
needed,  by  30,000  AM  daily.  Must  be 
creative  and  highly  motivated.  Slide 
portfolio  and/or  tearsheets  preferred. 
Send  to  Charles  S.  Rosendale,  Chief 
Photographer,  HERALD-STANDARD, 
PO  Box  848,  Uniontown,  PA  15401. 


PRODUCTIONITECH 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  (^A  90042. 


PRESSROOM  MANAGER  is  needed  at 
the  (Medford,  OR)  Mail  Tribune,  a 
30,000  Ottaway/Dow  Jones  daily  news¬ 
paper  located  in  the  beautiful  Rogue 
Valley  of  Southern  Oregon.  This  working 
manager  will  be  responsible  for  all 
aspects  of  press  and  plate-making  oper¬ 
ations;  quality  control,  scheduling, 
budgeting,  training,  purchasing,  inven¬ 
tory  control,  and  management  of  a  nine 
member  staff.  Five  years  offset  press 
experience  and  working  knowledge  of 
process  color.  Requires  strong  supervis¬ 
ory  and  people  skills.  Excellent  benefits 
include  stock  options.  Send  cover 
letter,  resume  and  salary  requirements 
to:  Tudy  Schiveley,  Personnel  Manager, 
Mail  Tribune,  PO  Box  1108,  Medford, 
OR  97501. 


PRESS  SUPERINTENDENT  V  / 

A  Zone  7,  58,000  morning  daily  is 
seeking  a  press  superintendent.  The  ^  ^ 
candidate  we  hire  will  oversee  a  crew  of  ^ 

17,  have  strong  interpersonal  commu-  ^ 

nication  skills  and  prior  Goss  Metro  ^ 

press  experience.  If  interested  submit  ^ 
application  letter,  resume  references  ^ 
and  salary  history  to  Box  4307,  Editor  &  ^ 

Publisher.  Deadline  is  Dec.  22. 
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PRODUCTIONITECH 


PRE-PRESS  MANAGER 
York  Dispatch/Sunday  News,  a  growing 
progressive  company  is  currently  seek¬ 
ing  a  qualified  pre-press  manager. 
Candidate  should:  have  good  communi¬ 
cation  skills,  be  organized  and  be  able 
to  motivate  employees,  have  knowledge 
of  offset  printing,  knowledge  of  Mac 
based  ad  display  system  a  plus,  know¬ 
ledge  of  process  color  a  plus. 

Excellent  salary  to  a  proven  leader. 
Send  your  resume  and  salary  history  to 
Thomas  R.  Norton,  Production  Director, 
York  Dispatch/Sunday  News,  15  East 
Philadelphia  St.,  York,  PA  17401. 


PRESS  MANAGER 

Our  expanded  daily  local  town  coverage 
has  added  excitement  to  the  pulse  of 
the  oldest  continuously  daily  published 
newspaper  in  the  nation.  As  press 
manager  for  the  third  shift,  you  will 
report  directly  to  the  assistant  produc¬ 
tion  manager.  You  will  be  responsible 
for  managing  two  crew  supen/isors  and 
the  press  operators  who  print  our 
229,000  daily,  309,000  Sunday 
volume.  To  qualify  for  this  position  you 
must  possess: 

•  A  minimum  of  5  years’  press  exper¬ 
ience  along  with  the  ability  to  work  on 
Goss  Metro  presses 

•  Demonstrated  successful  manage¬ 
ment  experience 

•  Leadership  skills 

•  Strong  oral  and  written  communica¬ 
tion  skills 

•  Ability  to  make  decisions  and  follow 
through  on  them  to  the  successful 
completion  of  goals 

•  Ability  to  adjust  to  a  changing 
environment 

•  Organizational/time  management 
skills 

•  Flexibility 

Interested  individuals  should  call; 
Colleen  Barry,  Employment  Manager, 
The  Hartford  (Jourant,  (203) 
241-3810. 

EOE 


Small  privately  owned  printer  seeks 
experienced  Web-Offset  pressperson  to 
help  run  our  6-unit  Goss  Community 
Press.  We  print  high  qualify  daily,  week¬ 
ly,  and  monthly  publications.  Salary  will 
be  based  on  experience  and  the  ability 
of  the  applicant  to  grow  within  our  orga¬ 
nization.  Send  resume  and  salary 
history  in  complete  confidence  to: 

Chris  P.  Miles,  Pres. 

Offset  News,  Inc. 

PO  Box  279 
Tyrone,  PA  16686 


GRAPHICS  PRODUCTION  DIRECTOR  - 
For  growing  newspaper.  Composing/ 
makeup  experience  and  people  skills. 
Send  detailed  resume  plus  salary 
requirements  to  Personnel  Supervisor, 
Wolfe  Publications,  Inc.,  Drawer  C, 
Fishers,  NY  14453. 


HELP  WANTED 


PROMOTION 


PROMOTION  WRITER/COORDINATOR 
CAN  YOU  CREATE  AD  AND  PROMO¬ 
TION  COPY  THAT  SELLS?  If  you  can, 
we  have  a  position  available  that  could 
be  the  opportunity  that  you  have  been 
waiting  for  -  especially  if  you  are  know- 
ledgable  of  the  philatelic  marketplace. 

DO  YOU  KNOW  PRINT  PRODUCTION, 
AND  CAN  YOU  SCHEDULE  AND  COOR¬ 
DINATE  PRINTING  PROJECT?  If  so, 
that  knowledge  and  ability  can  make 
significant  contributions  in  the  promo¬ 
tion  of  our  philatelic  publications  and 
products. 

If  you  have  a  minimum  of  two  years  of 
successful  ad  and  promotion  copy  writ¬ 
ing  experience;  if  you  have  a  well- 
rounded  understanding  of  graphic  arts 
and  printing  production;  and  if  you  have 
a  bachelor's  degree  in  communications 
or  a  related  field  ~  then  we  would  like 
for  you  to  show  us  what  you  can  do. 
Send  us  your  resume  with  a  cover  letter 
to  let  us  know  you  are  interested.  Copies 
of  samples  of  your  work  would  also  be 
helpful. 

Remember,  a  knowledge  of  philatelies 
is  extremely  helpful  but  not  required. 
What  is  required  is  the  desire  and  the 
ability  to  create  compelling  ad  and 
promotion  copy. 

If  you  feel  that  you  are  the  person  that 
we  are  looking  for  and  that  this  is  the 
position  that  your  career  has  been  lead¬ 
ing  to,  then  don’t  delay,  send  your 
response  today  to: 

Box  4299,  Editor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


PUBLISHER 

Strong  operating  performance  record. 
15  years  of  experience  in  large  competi¬ 
tive  markets.  Box  4222,  Editor  & 
Publisher. 


PUBLISHER,  advertising  background, 
successful  track  record  with  dailies/ 
commercial  printing.  Zones  3,4, 5,6. 
Mark  Van  Patten  (812)  753-5998. 


PUBLISHER/GENERAL  MANAGER  who 
can  make  good  things  happen  to  your 
medium  to  small  daily.  Total  responsi¬ 
bility  experience,  all  departments,  cost 
control,  team  manager.  Inquire  in  confi¬ 
dence  to  Box  4273,  Editor  &  Publisher. 


POSITIONS  WANTED 


CfRCULATfON 


Country  circulation  job  wanted.  Will 
travel.  Will  relocate.  Country  circula¬ 
tion,  district  manager,  road  man  experi¬ 
ence  with  Hutchinson,  Kansas  daily. 
Gene  Springer  (701)  572-3119. 


EFFECTIVE  Circulator  for  decade  (4 
years  as  DIRECTOR)  seeks  same  post  at 
daily.  If  you  want  QUALITY  phone  Garry 
(517)  263-1975. 


AWARD  WINNER  -  Quick,  dependable 
editor/writer  available  for  work-at-home 
projects  on  full-time  basis.  Pittsburgh 
based.  Box  4278,  Editor  &  Publisher. 


BOOK  REVIEWER;  Wants  to  expand 
freelance  market  or  work  full-time  for 
Zone  8  or  9  publication.  CALL  FOR 
CLIPS/RESUME.  (914)  265-4630. 


CITY  EDITOR,  39,  at  40,000  PM  daily 
seeks  new  challenge  as  editor  of  smaller 
newspaper  or  in  key  role  at  larger  pap^. 
Mature,  strong,  steady  performer  with 
superior  editing,  layout,  and  coaching 
skills.  Also  capable  editorial  writer. 
B.A.,  M.A.  degrees.  Write  Box  4272, 
Editor  &  Publisher. 


Feature-oriented  reporter,  award¬ 
winning  humor  columnist,  seeks  posi¬ 
tion  at  quality  daily.  Zone  1,  2  or  9. 
Excellent  references.  (206)  285-2438. 


High  technology  writer  Washington,  DC 
-  tosed  independent  writer  available  for 
computer  industry  features,  analysis. 
Suzanne  Miller  Lawlor,  Business  Pc^o- 
lio,  1893  Preston  White  Drive,  Suite 
218,  Reston,  VA  22091. 


I’m  a  motivated,  personable  reporter 
and  editor  who  has  six  years  wire- 
service  experience  and  supervisional 
background.  I’m  looking  for  a  new  chal¬ 
lenge  at  a  quality  medium-to-large  size 
daily.  I  would  also  consider  a  magazine. 
Reply  Box  4305,  Editor  &  Publisher. 


Put  18  years  of  experience  to  work  for 
you.  Award-winning  weekly  editor/ 
publisher  with  daily  experience  seeks 
new  challenges  in  new  environment. 
Box  855,  Connell,  WA  99326. 


REPORTER  for  a  five  day  a  week  daily 
seeks  sports  writing  or  editor  position. 
Have  five  years  experience  in  covering 
high  school,  college  and  professional 
s[^s.  Have  a  number  of  ideas  on  how 
to  run  a  top-notch  sports  department  for 
a  sports-oriented  publication.  Call  Gene 
Stahiman  at  (616)  637-1382  or  (616) 
637-1104. 


Washington,  DC  public  relations  pro 
seeks  position  in  pacific  northwest.  15 
years  experience.  Expertise  in  media 
relations.  (7()3)  525-0499. 


Young  writer,  30’s.  English  degree, 
seeks  position  Entertainment  staff. 
Know  Pop  &  Classical  Music.  Film, 
Theater.  Will  relocate.  Samples  avail¬ 
able.  Box  4260,  Editor  &  Publisher. 


In  our  society,  to  admit 
inferiority  is  to  be  a  fool, 
and  to  admit  superiority  is 
to  be  an  outcast.  Those  who 
are  in  reality  superior  in 
intelligence  can  be 
accepted  by  their  fellows 
only  if  they  pretend  they  are 
not. 

MARYA  MANNES 

PRODUCTIONITECH 

ASSISTANT  PRESSROOM  MANAGER 
Seeks  to  relocate  in  Zone  4.  Exper¬ 
ienced  in  all  forms  of  newspaper  letter 
press  and  offset  production. 

Box  4277,  Editor  &  Publisher. 


SHOP  TALK  AT  THIRTY 


Press  independence  is  iliusory  in  sociaiist  Guyana 


By  Herman  J.  Obermayer 

Guyana,  South  America’s  only 
English-speaking  country,  will  hold  a 
national  election  early  next  year,  and 
a  fair  election  will  be  virtually  impos¬ 
sible.  The  opposition  party  is  unable 
to  tell  its  story. 

Just  because  a  doctrinaire  socialist 
government  tolerates  a  few  weak, 
independent  media  voices  does  not 
mean  it  encourages  press  freedom. 
The  illusion  of  a  competitive  market¬ 
place  of  ideas  can  make  heavy-fisted 
control  appear  benign.  This  is  being 
demonstrated  in  Guyana. 

A  former  British  colony,  Guyana  is 
about  the  size  of  Virginia  and  Ohio 
combined.  Its  750,000  inhabitants  are 
almost  equally  divided  between  East 
Indians  and  blacks.  The  country’s 
two  leading  political  parties,  split 
along  racial  lines,  both  represent  far- 
left-of-center  philosophies. 

President  Desmond  Hoyte,  a  black, 
is  a  traditional  socialist.  Under  his 
party’s  leadership  more  than  80%  of 
the  nation’s  business  has  been  nation¬ 
alized.  An  East  Indian  Marxist  intel¬ 
lectual  leads  the  opposition. 

Hoyte’ s  administration  subscribes 
to  the  Third  World’s  Development 
Support  Communication  (DSC) 
media  policy.  This  links  media  cover¬ 
age  to  government  goals.  The  govern- 


(Obermayer  is  a  professor  of  jour¬ 
nalism  at  the  University  of  Maryland. 
He  is  the  former  editor-publisher  of 
the  Northern  Virginia  Sun,  a  daily 
newspaper  in  Arlington,  Va.) 


UBONflNMOa  MOUd 
'  SM3N  HUM  ISUId  39 


Get  your  copy  of 

MNem 

-  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  g 

- ^*5 - 

To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  201 0,  Australia 

Please  send  me  AD  NEWS  for  one 
I  CwS  year  -  26  issues.  I  enclose  my 
bankdraft  in  Australian  currency  for  Aust.  $  128. 

Name: _ 

Address:. _ 


^ity _ State _ Zip. 
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ment’s  agenda  replaces  a  free  press. 

Still,  the  incumbents  have  not 
snuffed  out  all  independent  voices. 
Foreign  subsidies  are  allowed  to  sup¬ 
port  an  independent  biweekly  tabloid 
and  a  Catholic  weekly.  The  country’s 
only  daily  newspaper  is  the  state- 
owned  Chronicle,  which  operates 
under  the  DSC  policy. 

Editor  Raschid  Osman,  a  veteran  of 
a  Thomson  Organization  predecessor 
paper  which  was  nationalized,  enthu¬ 
siastically  embraces  the  DSC  policy. 
Producing  a  lively  newspaper  under 
its  constraints  requires  only  imagina¬ 
tion,  he  feels. 

“I  must  support  all  government 
policies,”  Osman  explains,  “but  I  am 
free  to  criticize  implementation.  This 
allows  me  to  create  the  illusion  of 
independence.” 


“In  times  of  war,  the  First  World’s 
press  is  expected  to  support  the  war 
effort,”  he  points  out.  “Development 
is  our  war.” 

Occasionally  the  Chronicle 
publishes  articles  about  opposition 
party  activities,  but  interviewing  its 
leaders  about  official  initiatives  con¬ 
travenes  DSC  policy. 

The  three-year-old  Stabroek  News, 
Guyana’s  most  forceful  independent 
voice,  is  owned  and  edited  by  David 
DeCaries,  an  English-educated 
lawyer.  Although  it  criticizes  Hoyte 
policies,  it  gives  only  begrudging  cov¬ 
erage  to  his  Marxist  opponent. 

The  Stabroek  News  does  little  cru¬ 
sading,  and  virtually  no  investigative 
reporting.  Its  strongest  feature,  the 
Letters  to  the  Editor  column,  pub¬ 
lished  approximately  1 ,500  last  year. 

The  paper  was  born  as  the  result  of 
a  high-level  game  of  bluff.  In  a  Trini¬ 
dad  Express  interview,  Hoyte  was 
asked  his  position  on  starting  an  inde¬ 
pendent  newspaper.  “There’s  no  law 
against  it,”  Hoyte  replied,  but  he 
warned  he  would  not  allocate  scarce 
foreign  exchange  for  the  purchase  of 
paper,  ink,  or  equipment. 

DeCaries  found  a  way  to  publish  a 
newspaper  without  using  foreign 
exchange.  The  Stabroek  News  was 


printed  in  Trinidad,  then  flown  to 
Guyana.  Printing  and  air  freight  bills 
were  paid  directly  by  the  National 
Endowment  for  Democracy,  an  orga¬ 
nization  funded  by  the  United  States 
Congress. 

In  his  second  year  of  operation, 
additional  foreign  subsidy  allowed 
DeCaries  to  purchase  a  press  and 
operate  in  Guyana.  Current  paper 
bills  are  paid  by  a  quasi-government 
Dutch  foundation. 

The  newsletter-size,  weekly 
Catholic  Standard  is  belligerently 
anti-government.  It  is  edited  by 
Father  Andrew  Morrison,  and  distrib¬ 
uted  through  churches  (Guyana  has 
1 10,000  Catholics).  Parish  news  and 
theological  dogma  are  combined  with 
Morrison’s  comments  and  national 
news. 


In  the  mid-1980s  Hoyte-instituted 
libel  suits  almost  silenced  Morrison. 
In  one,  Hoyte  appealed  a  favorable 
lower  court  ruling  because  the  judg¬ 
ment  was  too  small.  The  Supreme 
Court  tripled  his  award.  Canadian 
Jesuit  organizations  paid  the  Judg¬ 
ment. 

Most  of  Morrison’s  newsprint 
requirement  is  purchased  in  the 
United  States  by  Jesuit  groups.  The 
Catholic  Fund  for  Overseas  Develop¬ 
ment  bought  his  equipment  and 
underwrites  some  of  his  payroll. 

The  opposition’s  Mirror,  more 
party  newsletter  than  general-circula- 
tion  newspaper,  is  distributed 
through  sugar  and  bauxite  workers’ 
unions.  Much  of  its  newsprint  comes 
from  the  Soviet  Union. 

Almost  every  home  has  a  radio,  and 
the  government  operates  the  only  sta¬ 
tion.  The  15-person  news  staff  follows 
DSC  policy. 

Guyana’s  two  tv  stations  appear  to 
be  independent,  but  both  are  closely 
tied  to  the  powers-that-be.  They  do 
not  produce  news,  public  affairs,  or 
political  programming.  A  modest 
amount  of  advertising  is  sold  in  the 
form  of  simple  graphic  posters. 

The  tv  stations  are  licensed  to 
(Continued  on  page  44) 
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“I  must  support  all  government  policies,”  Osman 
explains,  “but  I  am  free  to  criticize  implementation. 
This  allows  me  to  create  the  illusion  of 
independence.” 


The  18th  annual  Journalism  Awards  and 
Fellowships  Directory  is  printed  in  the  form 
of  a  pullout  section  and  is  bound  into  the 
December  30th  issue  of  E&P.  It  serves  as  the 
reference  source  of  awards,  grants,  fellowships 
and  scholarships  for  journalists,  from  the  student 
to  the  professional,  all  year  long. 

Raise  the  quantity  and  quality  of  entries  with  your 
ad  in  this  special  section! 

Call  your  local  E&P  sales  representative  today! 

New  York:  212  •  675  •  4380  Chicago:  312  •  461  •  0041 

Los  Angeles:  213  •  382  •  6346  San  Francisco:  415  •  421  •  7950 
Toronto:  416  •  833  •  6200 


1 1  West  19lh  Street  •  New  Vbrk,  N  Y  1001 1  •  212  675  4380  ANn\ 
FAX#  212  929  1259 


Soipps  HDwaid 
Fbundatiai 
Nationdjcumalism 

AA/ard 


Rh*  Human 
Interest  Writing 


brought  ordinary  people 
into  our  hearts  and  World 
IksflPi  War  H  into  our  living  rooms. 

Americans  showed  us 
1  their  courage— and  helped 
us  find  our  own. 

The  Scripps  Howard  Foundation 
will  honor  his  memory  and  recognize  this 
year's  finest  human  interest  journalism 
with  the  1989  Ernie  Pyle  Award.  Warmth 
and  storytelling  style  will  rank  high  in  the 
judging.  The  winner  will  receive  a  cash 
award  of  $2,500. 

Judges  are  Andrew  Barnes,  editor 
and  publishei;  St.  Petersburg  Times;  James 
M.  Ragsdale,  The  (New  Bedford,  Mass.) 


Standard-Times;  and  Dan  K.  Thomasson, 
editor,  Scripps  Howard  News  Service. 

For  entry  forms  and  information, 
write  to  Scripps  Howard  Foundation,  1100 
Central  Trust  Tower,  Cincinnati,  Ohio 
45202.  The  deadline  for  entries  is  January 
22,1990. 

AWARDS  AND  DEADUNES; 

The  Charles  M.  Schulz  Award/College  Cartoonist:  Jan.  5, 19%' 

The  Jack  R.  Howard  Awards/Broadcast  Journalism:  Jan.  15, 1990 

The  Ernie  Pyle  Award/Human  Interest:  Jan.  22, 1990 

The  Walker  Stone  Award/Editorial  Writing:  Jan.  29, 1990 

The  Edward  J.  Meeman  Awards/Environmental  Journalism:  Feb.  5, 1990 

The  Roy  W.  Howard  Newspaper  Awards/Public  Service:  Feb.  12, 1990 

The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  12, 1990 

The  Charles  E.  Scripps  Awards/Literacy:  Feb.  19, 1990 

gg  SCRIPPS  HOWARD 
!!i  FOUNDATION 

COMMITTED  TO  EXCELLENCE 


